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Assistant Professor Dr. Theingi has been working at the Department of
Marketing, Assumption University, since 1995. She received her Bachelor and Master
of Business Administration from Assumption University and earned her Ph.D. in
International Marketing from the University of Western Australia in 2005.

Since the completion of her Ph.D. study, Assistant Professor Dr. Theingi has
shared her research skills and knowledge by conducting research workshops for faculty
members of Martin de Tours School of Management and Economics together with a
team of lecturers. Moreover, she also served as a reviewer for Australian and New
Zealand Marketing Academy Conference (ANZMAC) in 2009 and 2010, and worked as
a reviewer and scientific committee member for Asian Conference on Corporate
Governance and Business Sustainability (ACCGBS) in 2013. Currently, she is a
committee member of Assumption University Research Support Committee.

Moreover, Assistant Professor Dr. Theingi has worked on a number of research
projects together with ABAC Poll Research Center, with colleagues from Assumption
University as well as with researchers from overseas.  Her research interests include
export marketing, business to business relationships, market exit strategy, service
quality and online shopping behavior. Her research works have contributed to existing
marketing literature through her numerous publications covering conference
proceedings, journals, book chapters, discussion papers, and case studies. The following
list highlights her research publications.
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Book Chapter
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Mini-case in Textbook
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by Nick Ellis, Oxford: Oxford University Press: 153-154.
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by Robert Grant, Bella Butler, Humphry Hung and Stuart Orr, John Wiley &
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Discussion Paper
1.  Theingi. “Working together towards Peace and Prosperity in Asia- Pacific
Region.” Paper presented at Asia-Pacific Youth Forum, Okinawa, Japan, 14-22
March, 2005.

For all her brilliant contributions and distinction in research activities and
enhancement of the University’s reputation and prestige, Assumption University is
pleased to confer the St. Thomas Aquinas Award for Research (Second Class) on Asst.
Prof. Dr. Theingi on this auspicious date of December 24, 2013.
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