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ABSTRACT 

The tourism industry has come to be one of the world's leading,  industries. 

Festival/event tourism is also among today's fastest growing tourism sectors. It is an 

important element of tourism for communities to showcase their diverse cultures, 

whereas tourists to seek travel experience. The purpose of this study was to study the 

perspective of tourists who attended the Phuket  Vegetarian Festival and to analyze the 

tourists' travel motivation, activity participation, and behavior towards the festival. 

A set of more than 300 questionnaires were planned to be distributed to the 

tourists who attended the Phuket  Vegetarian Festival in 2008 during the month of 

October, and 268 usable questionnaires were collected. Descriptive statistics along 

with One-way ANOVA, Independent sample T-test were performed to analyze the 

motivation, activity participation, and behavior, while Pearson's Correlation 

Coefficient was also used to test the relationship that supports the Hypothesis. 

The results showed that people aged between 10-39 have a greater desire to 

seek entertainment and new experiences through different event activities of the 

festival than those whose age are 40 and above. The results also revealed that male 

visitors preferred to experience the real cultural activities, however female visitors 

found shopping and spending time with friends and family are more important. Local 

residents of Phuket  showed strong interest in worshipping and essential activities of 

the festival, and domestic and foreigners are spending more money on the tourist-

related goods and services. Foreigners also lacked of interest in religious-related 

activities, as it may conflicts their own religions. In addition, tourists' motivation for 

attending the Phuket  Vegetarian Festival has strong relationship to their participation 

of activities. Moreover, based on the findings, marketing strategies and 

recommendations are discussed. 
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CHAPTER I 

GENERALITIES OF THE STUDY 

1.1 Introduction 

The tourism Industry has come to be one of the world's leading industries. 

According to LeBlanc (1998), Cultural tourism has grown in recent years and become one 

of the most important forms of tourism. Most of the communities seek opportunities to 

attract tourists through expressions of their cultural heritage and local and regional 

traditions. 

Festival/event tourism is also among today's fastest growing tourism sectors. It is 

an important element of tourism for communities to showcase their diverse cultures, 

whereas tourists seek travel experience. Festivals are regarded as "the cultural resources 

of an area that make possible the successful hosting of visitors" (Usyal,  Gahan,  &  Martin, 

1993, 5-10). Festivals often provide various experiences for attendees, including all kinds 

of events and activities in which to participate, and are freely accessed social gatherings 

open to the public involving a variety of media such as arts and crafts, performances and 

demonstrations (Goldblatt,  1990). They are seen as gatherings that collect people's 

wishes and dreams and provide an important occasion for a special experience in their 

social lives. 

1.1.1 Festival's Contribution 

Festivals have three kinds of significant contributions on the host destination and 

the host communities; which are economic, socio-cultural,  and political contributions. 

Festivals provide tangible economic benefits for the hosting communities, such as 

generating various business opportunities, increasing revenue and employment (Ritchie, 

1984). Festivals help to reduce negative impact to tourism destinations, enhancing quality 

of life and community pride renewal, by tourism infrastructure development as well as 
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maintaining cultural resources and traditions. Politically, most of the governments are 

increasingly using festivals as a gateway to the world in order to produce a positive image 

of a tourism destination or region. Because of the benefits that festivals may bring, 

communities seek to form numerous kinds of festivals that express cultural heritage and 

local &  regional traditions. 

1.1.2 Phuket  Tourism Industry 

Phuket  is the biggest island of Thailand which is well known as "the Pearl of the 

Andaman Sea". The current population is 313,955 people registered as living in Phuket  

(Phuket.net,  2008). It is located on the west coast of the southern region with an area of 

about 543 square kilometers and is about 862 kilometers from Bangkok (see Figure 1.1). 

Figure 1.1: Thailand Map 

Source: Phukhao  Advertising Co., Ltd, 2007 
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Phuket  is famous for its beautiful beaches, clear crystal water and islands, and is 

well-known as vacation tourist destination worldwide. According to Table 1.1, the island 

hosted approximately 5 million visitors in the year 2007, an 11.25 percent increase from 

the previous year. The returning tourists over the past 24 months have allowed the island 

to recover and eventually reach the level before the tsunami crisis at the end of year 2004 

(see Figure 1.2). Furthermore, most of Phuket's  visitors express their intention to have 

another visit to Phuket  in their future holidays. They also think to recommend Phuket  to 

family relatives, friends, and colleagues back home for choice of destination. 

Tablel.1:  Number of Phuket  Inbound Tourists from 1998 to 2007 and its growth 

Year Number D ( %)  

1998 2,660,420 +  10.78 

1999 3,083,208 +  15.89 

2000 3,459,573 +  12.21 

2001 3,789,660 +  9.54 

2002 3,990,702 +  5.31 

2003 4,050,077 +  1.49 

2004 4,793,252 +  18.35 

2005 2,510,276 -  47.63 

2006 4,499,324 +  79.24 

2007 5,005,653 +  11.25 

Average Growth rate 1998 —  2007 +  7.28 %  

Average Growth rate 2003 —  2007 +  5.44 %  

Source: Tourism Authority of Thailand Statistics, 2008 

Figure 1.2: Phuket  Inbound Tourists from 1998 to 2007 

Source: Tourism Authority of Thailand Statistics, 2008 
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1.1.3 Phuket  Vegetarian Festival 

The Phuket  Vegetarian Festival, generally known as "tesakarn  kin che"  or 

"phrapeni  kin pak"  in Thai, is an annual event that lasts for 10 days during the ninth lunar 

month of the Chinese calendar that began in the year 1825. It is believed that the festival 

can dispel people's illness as well as bring good fortune and purify one's mind. Annually, 

80 percent of Phuket's  residents come to join this big celebration, which is considered the 

biggest festival on the island and is well-known as one of the world's popular events. 

During the 10 days, most of the residents strictly observe being vegetarian for the purpose 

of spiritual cleansing and merit making. 

Thousands of people attend the festival and participate in the ritual events each 

year, both from Thailand and overseas. Many visitors come specifically for the festival. 

However there is no reliable figure on the festival attendees, as the regional Tourism 

Authority of Thailand (TAT) office does not collect festival visitors' data (Cohen, 2001). 

Hotels in Phuket  attain 80 percent occupancy during the festival. The TAT statistics on 

Guest Arrivals at Accommodation Establishments in Phuket  2007 (see Figure 1.3) 

showed a rise in the total number of guest arrivals in the month of October. The number 

rated as the 3rd  highest among the whole year, while December and April rated No. 1 and 

2. The statistics also show that the guest arrival from domestic Thailand, Malaysia, China, 

as well as many European countries increased significantly in October 2007. The above 

numbers do not refer to the exact dates on which the festival was held, however the 

festival has experienced a huge increase in the number of attendees and popularity since 

Phuket  has been promoted successfully as a leisure vacation destination. 
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Figure 1.3: Guest Arrivals by Nationality at Accommodation Establishments in Phuket  

2007 

Nationality Total Jan. Feb. Mar. Apr. May  Jun. Jul. Aug,  Sep. Oct Nov. De,  
Thai 1,072,586  .79,450 19,819  83,036  132,4134  141,338 73,904  63,6  17  74,840 66,216 100,566 91,728 85,668  
Malaysia 92,541 3,577 3,938 2,897 6,735 9,237 8,154 8,202 11,664 8,806 12,276 8,815 8,24C 
Singapore 73,917 2,642 2,972 3,235 5,865 6,503 8,542 6,298 8,383 7,180 6,647 6,654 8,996  
China 168,707 12,537 26,062 10,912 12,845 13,579 7,981 11,382 21,071 13,650 13,974 12,509 12,20 
Hong Kong 75,174 3,316 5,381 3,362 6,177 5,592 6,277 9,234 13,713 6,013 5,593 5,816 4,706 
Japan 115,751 6,558 7,794 9,072 7,737 7,793 8,223 7,983 20,296 14,072 11,963 7,603 6,65-,  
Korea 224,133 16,325 12,135 16,443 16,942 24,728 15,670 18,328 24,617 19,095 19,562 20,495 19,793 
Taiwan 51,924 3,352 6,009 4,258 4,478 4,962 3,600 4,383 5,388 4,939 2,807 5,187 2,561 
Austria 32,326 3,796 3,432 3,820 3,629 1,676 1,299 776 1,227 1,300 5,924 2,374 3,07: 
Belgium 34,872 3,550 2,937 3,868 4,353 2,403 1,340 1,290 2,062 861 1,881 5,208 5,115 
Denmark 64,729 6,783 8,304 7,440 6,184 3,259 2,303 2,829 4,381 3,457 4,626 6,077 9,08 
France 79,291 8,657 9,045 8,256 6,000 6,151 3,874 4,596 7,945 3,773 7,367 5,498 8,125 
Generally 173,480 14,988 14,619 16,034 17,951 11,211 5,535 5,419 6,678 7,178 20,205 21,914 31,741 
Italy 61,173 9,518 9,003 5,484 5,188 2,813 2,543 1,960 5,716 2,755 4,151 6,315 5,721 
Netherlands 38,054 2,361 2,554 2,292 3,855 2,736 2,489 3,543 3,450 2,119 3,137 4,287 5,231 
Sweden 228,746 25,783 25,651 26,737 19,237 7,982 4,521 4,192 3,366 3,773 17,379 35,763 54,365  
Switzerland 69,839 7,905 8,086 7,629 8,731 4,715 2,226 2,126 3,368 2,567 5,270 7,522 9,694 
U.K.  202,516 18,571 20,646 18,295 26,453 15,664 11,974 11,688 17,943 13,567 19,538 12,932 15,243 
U.S.A.  95,942 7,082 7,003 5,162 9,043 8,806 7,781 6,292 5,824 6,035 13,719 10,618 8,57/  
Canada 29,765 2,864 2,453 2,653 2,515 2,556 1,807 1,935 2,430 1,631 3,347 2,763 2,811 
Others Middle East 39,974 1,920 1,865 3,149 3,411 3,282 5,350 4,168 10,192 1,614 2,558 687 1,77/  
Australia 345,641 19,840 14,825 18,732 29,679 28,605 30,364 40,561 42,610 50,059 38,076 18,079 14,211 
New Zealand 45,511 1,610 1,235 1,806 4,307 3,525 5,924 7,551 5,668 6,101 4,027 1,347 2,41C 
India 40,791 2,192 1,353 3,614 3,707 5,497 5,170 2,883 4,265 3,217 3,197 2,276 3,426 
liassia  122,419 16,756 12,036 16,576 10,108 7,596 2,947 2,819 4,492 4,697 10,849 15,598 17,943  
Others East Europe 32,219 4;207 3,742 3,034 2,022 2,959 1,059 1,039 1,746 961 3,343 4,195 3,91: 
Indonesia 8,745 377 401 339 820 627 883 866 1,153 444 1,489 481 861 
Philippines 6,216 276 155 173 1,108 762 533 565 580 389 672 509 494 
Finland 73,797 12234 12,119 11,443 4,061 1,122 1,046 720 576 2,212 1,901 8,830 17,533 
Norway 43,009 5,369 6,238 5,074 3,548 1,248 1,518 1,811 1,159 1,504 2,199 5,189 8,15: 
Spain 20,903 932 678 1,284 2,441 1,808 1,536 1,228 3,478 2,073 2,747 1,261 1,43; 
Africa 25,660 1,464 661 1,240 3,248 2,231 1,979 3,021 2,226 2,309 2,024 1,133 4,124 
Myanmar 1,916 76 1,134 64 106 31 100 18 30 117 122 18 106 
Israel 29,549 2,891 2,292 2,925 1,996 1,053 776 2,198 2,997 3,081 3,574 2,994 2,77: 
Loas  274 43 4 96 7 8 2 15 3 19 28 44  
Vietnam 2,736 472 51 52 144 253 301 178 507 73 492 117 9 
Brunei  1,154 25 183 75 87 225 46 38 110 104 89 42 13C 
Cambodia 298 6 11 11 76 28 12 15 12 25 60 14 21 
Others 178,812 12,202 8,491 7,563 13,036 15,385 12 959 23,999 26,819 14,404 13,654 12,424 17,871 

Total • 005 090 322 507 325 317 318 044 390 323 359 948 252 444  269 753 352 997 282 374 371 024 355 300 40' 941 

Source: Tourism Authority of Thailand Statistics, 2008 

1.1.4 Current Situation 

Compared to some other major festivals in Thailand, such as the Songkran  

festival, the Loy Kratong  Festival, etc, Phuket  Vegetarian Festival is not well promoted 

by its organizers as a tourist event. The festival was listed as a "Major event and Festival" 

by TAT from the year 1989 onwards. However, the information given to the public or 

visitors was very little in the early years. Even the promotional poster of the festival was 

not updated on the website  regularly. The reason was probably because Phuket  is a leisure 

destination. Most of the tourists are westerners who wish to enjoy activities labelled as 



"Sun, Sands, and Sea", and are not expected to take part in ritual events. In addition, the 

local TAT office used to receive complaints from many tourists about the sacred sight of 

rituals, which caused TAT to focus on the vegetarian cuisine in its promotional material 

instead of promoting the major events of the festival (Cohen, 2001). 

Furthermore, the festival normally falls in the month of October which is the 

Low-Season for Phuket.  Most of the significant events of the festival take place either in 

the early morning or late in the evening, making it difficult for tourists who stay in the 

beach resorts to participate. The current situation concerning the energy crisis is affecting 

worldwide travel, especially those intercontinental long-haul trips. In the year 2009, TAT 

will focus on less affected Asian markets such as Singapore, Indonesia. Malaysia, Hong 

Kong, Japan and China, and include emerging ones like India and the Middle East which 

will be mainly the target market of the Phuket  Vegetarian Festival. The festival is also 

listed as one of the major products to promote tourism in the southern Thailand provinces 

(Tourism Authority of Thailand, 2008). 

1.2 Statement of the Problem 

The majority of previous research on activity preferences has been directed at 

assessing the needs of pleasure travelers or students, and has typically focused on 

differences based on demographic or trip characteristics. Research on preferred activities 

by different group of festival participants is needed to effectively target the festival 

market. The present study wishes to conduct a meaningful research in this field through a 

case study of Phuket  Vegetarian Festival. 

The Phuket  Vegetarian Festival has been organized by efforts of organizers, 

professionals, and local and regional tourism entities. However, the objectives and goals 

of these groups and organizations may be very different. Some organizers might see 

festivals as recreational pursuits that should be managed on a somewhat loose and 
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informal basis. On the other hand, the festival is likely to survive and become financially 

more viable if it is marketed to visitors beyond the immediate local area. Therefore, it is 

imperative to ensure that the festival organizers understand their clients' underlying 

motivations for the vegetarian festival. 

Moreover, the previous studies have not examined any differences in the activity 

dimensions of festival visitors across different groups of visitors and evaluated the 

validity of group classification. Thus there is a need for research to focus on revealing 

differences in activity preferences of festival goers by distinguishing homogenous groups 

attending a cultural festival. Motivation, participation in activities, and behavior elements 

seem to have stronger meaning for those interested in attending local festivals. 

1.3 Research Questions &  Objectives 

What motivates visitors to visit the M To identify the profile of this 

Phuket  Vegetarian Festival? "type" of tourist and investigate the 

activities and behavior of tourists 

during their trips. 

M  What do tourists want to do 

during their trip to the Phuket To explore motivations for 

Vegetarian Festival? attending a large, multi-day 

vegetarian festival. 

M  What type of experiences are M To examine the relationship 

visitors seeking during their trip to between motivations and activities. 

Phuket  Vegetarian Festival? 

1.4 Scope of the Research 

To meet the objectives of this research which are to identify the profile of 

festival tourists as well as investigate the motivation, activities and behaviour of tourists 

during their trip to the multi-day "Phuket  Vegetarian Festival", a set of 384 questionnaires 
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were to be distributed to domestic and foreign tourists, male and female. who participated 

in the Phuket  Vegetarian Festival. A total of 268 surveys questionnaires were collected. 

The research was conducted by distributing the self-administered questionnaire to the 

festival attendees, at the Phuket  International Airport as well as at the festival sites. The 

questionnaires were also handed out to group package tourists with the assistance of local 

tour operators who cater to group tours to Phuket  and have included Phuket  Vegetarian 

Festival as part of their itineraries. 

1.5 Limitations of the study 

In the context of the Vegetarian Festival, worshipping devotees of the gods for 

whom the festival is celebrated can be assumed to be the equivalent of "pilgrims". 

Those spectators who are attracted by the exotic character of some of the ritual events, but 

remain uninvolved, neither believing nor taking part in the ritual proceedings will be the 

equivalent of "tourists"; visitors who come to observe, but occasionally also worship, will 

be the equivalent of "religious tourists"(Cohen,  2001). However, these categories may 

to some extent overlap. This study focused only on the spectators which were "tourists" 

and "religious tourists" of the Phuket  Vegetarian Festival. 

The primary data collection might not represent all participants to the Festival. 

Visitors may have paid little attention to the questionnaire, as they do not want their 

private vacations to be disturbed or, they had insufficient time to answer the questions. 

The nature of the respondents towards the survey distribution may have caused a low 

degree of accuracy to some extent. Furthermore, the Phuket  Vegetarian Festival is an 

annual festival, lasting just over a week. Therefore, the researcher had limited time to 

contact respondents. There are possibilities of having different results each year. Also, 

motivation includes both extrinsic and intrinsic which are hard to identify in this research. 
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1.6 Significance of the study 

If the organization managers perceive the motivation of the participants and 

understand their needs and wants, the managers can produce more successful festival. 

Identifying the motivations of the tourists to the vegetarian festival allows managers to 

develop successful event every year when tourists' motivations are fully understood, 

decisions about the promotional efforts and expenditures can be more consistent and 

effective. 

The findings of this research might help the Tourism Authority of Thailand 

(TAT) to have a better understanding on the motivation, interest, and behaviour of 

tourists who take part in the Phuket  Vegetarian Festival, as well as increase awareness of 

the great impacts of the festival that may bring to Phuket's  tourism industry as a whole. 

Phuket  Vegetarian Festival is not just a cultural tradition, but also provides a unique 

experience to the tourists and benefits the local community. In this connection, the local 

community can use festival as a case study in order to improve and create new 

tourist-oriented events or performances to attract tourists to visit Phuket  which will 

definitely boost the economy as well. 

1.7 Definition of terms 

Activity Participation: A person participates or gets involved in a leisure activity 

because "she or he finds it intrinsically interesting, for its own sake, out of sheer 

pleasure and enjoyment" (Iso-Ahola,  1999). 

Festival: Festivals are celebrations of something the local community wishes to share and 

which involves the public as participants in the experience. Festivals must have as a 

prime objective a maximum amount of people participation, in which an experience is 

different from or broader than day to day living. It is not necessary to extend hands on 
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experience by more than one day, though it is often economically desirable (Arocodia  

&  Whitford. 2006). 

Motivation: those factors which make tourists want to purchase a particular product or 

service (Swarbrooke  &  Homer, 1999). 

Phuket  Vegetarian Festival (PVF):  an event held over a nine day period during the 

ninth lunar month of the Chinese calendar to celebrate the Chinese community's 

belief that abstinence from meat and various stimulants (Phuketvegetarian.com,  

2008). 

Pilgrims: In the context of the Phuket  Vegetarian Festival, the worshipping devotees of 

the gods for whom the festival is celebrated (Cohen, 2001). 

Religious tourists: In the context of the Phuket  Vegetarian Festival, visitors who come to 

observe, but occasionally also worship (Cohen, 2001). 

Tourism: The activities of a person travelling outside his or her usual environment for a 

specified period of time whose main purpose of travel is other than for exercise of an 

activity remunerated from the place visited (Unwto.org,  2008). 

Tourist: Anyone who travels to a place outside his/her own normal home area (Grangsjo,  

2003). Visitor staying at least one night in the place visited (WTO,  1991). 

Travel Behaviour: a study of people's activity and movement in the public realm by all 

modes for all purposes. For instance, commuting behavior, the means of travel (car, 

bus, train) the time of departure, and trip chaining or trip tours involving stops not 

related to work along the way are important aspects of travel behavior 

(www.travelbehavior.us,  2008) 

Visitor: Any person travelling to a place other than that of his/her usual environment for 

up to 12 months and whose main purpose of the trip is leisure, business, pilgrimage, 

health, etc. other than the exercise of an activity remunerated from within the place 

visited or migration (Unwto.org,  2008) 

10 

http://www.travelbehavior.us


THE ASSUMPTION UNIVERSITY LIBRARY 

-1 5E 28  

CHAPTER II 

REVIEW OF RELATED LITERATURE AND STUDIES 

This chapter reviews the relevant literature and focuses on the following topics: 

Festival Tourism, Cultural and Religious Tourism, Visitor Motivation to Festival, Tourist 

Behaviour, Tourist Activities in General, Main Tourism Activities of the Phuket  

Vegetarian Festival that attract most tourists to participate as well as Variables of Tourist 

Profile. Empirical studies on relevant information are provided in the final part of this 

chapter. 

2.1 Festival Tourism 

The term 'festival' is derived from the Latin term `festum'  which had two 

meanings, namely, 'public joy or revelry' and 'abstinence from work in honor of the 

gods' (Falassi,  1987). The use of the term festival has expanded somewhat and ties with 

the religious aspects have all but disappeared. However, most festivals still embrace a 

celebratory aspect even if it is not related to any religious event or occasion. Festivals 

have also moved from being somewhat spontaneous celebrations that emanated from the 

community, to events that are more often organized by professionals and at times are 

suitable for the tourist market (Gauthier, 1987). 

Festivals involve an inversion of the daily routine whereby during the festival, 

"people do something they normally do not; they abstain from something they normally 

do; they carry to the extreme behaviors that are usually regulated by measure; they invert 

patterns of daily social life" (Falassi,  1987). It is this inversion that gives festivals their 

meaning (Abrahams, 1987). 

Anticipation is an important ingredient in daily life for most cultures, and 

festivals are a means of enhancing anticipation by introducing into the yearly calendar, a 
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range of events that the local population can look forward to as a break from their regular 

routine. Many festivals were based in agricultural communities and were, therefore, 

traditionally organized during "flat times of the year" when nothing essential to the 

production cycle was required. Abrahams (1987) also likened a festival to a firecracker in 

that they were both exciting and hence attracted attention, and both lasted only for a short 

period. This may explains the fact that fireworks are often an integral part of many 

festivals. 

Festivals, as a form of special interest tourism, add vitality and enhance the 

tourist appeal of a destination. According to Zeppel  &  Hall (1992), festivals are held to 

celebrate dance, drama, comedy film and music, the arts, crafts, ethnic and indigenous 

cultural heritage, religious traditions, historically significant occasions, sporting events, 

food and wine, seasonal rites and agricultural products. Festivals are generally organized 

for a variety of reasons, 'including enhancing or preserving local culture and history, 

providing local recreation and leisure opportunities, and enhancing the local tourism 

industry' (Long &  Perdue, 1990). Festivals can be essentially community-based, 

focused on 'local themes and values' largely aimed at attracting outside visitors or, 

increasingly, rely for their continued success on appealing to both outsiders and local 

visitors (Heenan, 1978). 

Festivals can be categorized as either special events (Getz, 1989) or as hallmark 

events (Hall, 1989a). "Special events" was defined as 'A celebration or display of some 

theme to which the public is invited for a limited time only, annually or less frequently' 

by the Canadian National Task Force on Tourism Data. "Hallmark Events" are referred 

to as major, large-scale tourist events with an international status (Hall, 1989b). 

Hallmark events are major fairs, festivals, expositions, cultural and sporting events which 

are held on either a regular or a one-off basis (Hall, 1989a). These events normally have 

12 



significant economic, physical, socio-cultural,  psychological and political impacts on the 

destination area and host group  which organized the event (Ritchie, 1984). 

Festivals are an important sector of event tourism. The positive tourism 

impacts of major festivals include promotional opportunities offered to the host region 

through media coverage and favourable responses generated in visitors attending the 

festivals.  Festivals generally are viewed by the organizers and host communities as 

being social or cultural celebrations, and they are also considered as tourist attractions 

which have a considerable economic impact on the surrounding region (Frisby &  Getz, 

1989). Therefore, festivals represent an important tourist asset in the tourism market. 

2.2 Cultural and Religious Tourism 

According to World Tourism Organization (WTO,  1985), the nature of religious 

tourism was defined as the movement of persons due to essentially cultural motivations 

as study travels, travels to festivals and another artistic events, visits to places and 

monuments, travels to explore the nature, the art, the folklore and the pilgrimages'. 

Religious tourism as a special interest event has a highly complex impact on 

local communities. According to Cohen (1984), during their stay in the destination, 

tourists interact with local residents and the outcome of their relationship is changes in the 

host individuals' and host community's quality of life, value systems, labor division, 

family relationships, attitudes, behavioral patterns, ceremonies and creative expressions. 

Religious minded tourists spend their money on a wide variety of goods and services. 

They purchase accommodation, food and beverage, transport, communications, 

entertainment services, goods from retail outlets and tour/travel services just to name a 

few (Gil &  Curiel,  2008). 

Cultural and religious tourism destinations are regularly dependent on 

cultural/heritage resources, which are linked to the economic strength of local 
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communities. Religious tourism can have wider longer-term benefits as a local 

development agent, both in the eyes of visitors and residents, and lead to a sustained 

enhancement of cultural and art facilities in the region. Richards (1993) mentioned 

cultural and religious tourism can develop as a local agent of development, the quality of 

life both in urban and rural settings. 

2.3 Visitor Motivation to Festival 

Getz (1997) states that motivations are considered as integral components of the 

customer decision-making process for attending a festival. Motivational factors can 

represent the personal psychological components, such as needs, expectations, benefits 

sought, and achievements that are likely to be satisfied through tourism activities. Facilities 

and types of entertainment programs are examples of attributes to be developed toward 

customer's motivations. 

Visitor motivations for festival attendance include the five main elements of 

spectacle, ritual, games, shared experience and authenticity, which in the context of 

festivals means "an event which is community-based, so that visitors believe they are 

sharing in an authentic local celebration' (Getz, 1988). Festivals also seem to attract 

particular types of tourists, including 'high-contact travellers' who seek cross-cultural 

experiences, 'explorers' who mix with host society and 'allocentrics'  with their 

cultural/educational motives and a search for the exotic (Pearce, 1982). 

In the context of the Phuket  Vegetarian Festival, the spectators, mostly domestic 

as well as western tourists will be attracted to the festival as an exotic spectacle, and 

remain uninvolved unbelievers, particularly doubting the allegedly supernatural powers of 

the spirit mediums. The "religious tourists", a category including part of the domestic 

visitors and of the Chinese from abroad, will be in an ambivalent position, often initially 
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approaching the festival as a spectacle, but sometimes, under the impact of its ambience, 

experiencing transformatory  effects (Cohen, 2001) 

The growing popularity of traveling to attend festivals and events (Boyd, 2002) 

has prompted researchers to examine this form of tourism with many authors giving 

attention to investigating the factors that motivate these tourists. Ralston and Crompton 

(1988) and later Kerstetter and Mowrer  (1998) found that family and social benefits were 

the major motivators of why people choose to attend festivals. Formica and Uysal  (1996) 

concluded that the festivals themselves, by their very nature, were major motivators for 

tourists.  Scott (1996) added to this by suggesting that the type of festival, rather than its 

background, is a better indicator of success in attracting tourists, while Schneider and 

Backman (1996) located the motivation for festivals as part of a wider context of "escape" 

and seeking to experience change from daily routine. Uysal,  Gahan  and Martin (1993) 

identified Escape, Excitement/Thrill, Event Novelty, Socialization, and Family 

Togetherness as five major motivational factors. Later, Formica and Uysal  (1998) came 

up with six motivation factors: Socialization and entertainment, Event attraction and 

Excitement, Group Togetherness, Cultural/Historical, Family Togetherness and Site 

Novelty. They also suggested that local visitors were more driven by socialization 

motivation while those who came from outside the region were most interested in 

entertainment activities. Later, "Relaxation" had been added as one of the factors by 

Backman, Backman, Uysal,  and Mohr (1995). 

Crompton and Mckay  (1997) identified motivations which attracted visitors to 

the festivals in the US with 31 motivation items into six categories: Cultural exploration, 

novelty, socialization, escape, and gregariousness. The analysis showed that visitors 

exhibit different motives based on the festival type. Nicholson and Pearce (2001) 

compared motivations for attendances at four events held in New Zealand.  20 

motivations broke down into the following categories: Socialization, Novelty/Uniqueness, 
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Entertainment/Excitement. Escape, and Family. They also concluded that Socialization 

was important for all events. and the rests varied from different events. 

Based on the above literatures, major motivations for festival attendance can be 

summarized as: General Socialization, Socialization with family or friends, 

Novelty/Excitement/Thrills,  Entertainment, Cultural Exploration/Local Culture, Escape, 

Local Attractions, Gregariousness, and Variety (see Table 2.1) (Bowen &  Daniels, 2005). 

Table 2.1: Dimensions of Festival Attendance Motivation 

Formica &  

Uysal  (1996) 

Crompton &  

McKay (1997) 

Nicholson &  

Pearce (2001) 

General socialization X x X 

Socialization with family or friends X x X 

Novelty/Excitement/Thrills x X X 

Entertainment X X 

Cultural exploration/Local culture X X 

Escape/recover equilibrium X X 

Ancillary activities 

Local attractions 

Gregariousness X 

Variety 

Source: Modified from Bowen &  Daniels, 2005 

In this study on the Phuket  Vegetarian Festival, 12 indicators for measuring 

festival attendees' motivational factors were developed based on empirical researches and 

studies as well as the festival itself. 

• "To observe the other people attending the festival" —  As tourists who are not 

intend to attend Phuket  Vegetarian Festival according to their original travel plan 

can be attracted to participate this festival. Thus, when they are aware of this 

festival, they may be interested to take a look at the festival and witness how the 

other people behave during the festival. 
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• "So I could be with my family or friends" —  Many tourists travel to different 

destinations with families or friends, as they want to spend their time with them. 

Vacation may be very previous occasion for them, as they are not able to do so 

often due to busy work or difficulty on gathering together. 

• "Because I was curious"—The  Phuket  Vegetarian Festival has many different 

features which the other festivals lacked of. Tourist may be very interested to 

know what make this festival different from the others and how the activities have 

been performed. For example, the spirit mediums use needles, swords and other 

objects to pierce their bodies which tourists normally cannot even imagine, thus 

they cannot wait to know more about the festival. 

• "Because it is stimulating and exciting"—the  activities of Phuket  Vegetarian 

Festival, such as Bladed-Ladder ceremonies, Fire-walking Ceremonies, and some 

superstition activities are actually very "extraordinary" ,  which many tourists 

considered as "Exciting" and have eager to observe them. 

• "To see the entertainment" —  Entertainment is always widely accepted as 

motivational factor for any kinds of festival. In Phuket  Vegetarian Festival, the 

performance by Chinese opera entertainer and spirit mediums are also very 

attractive to the tourists. 

• "To get away from the demands of life"—for  people who live in more developed 

cities, the life is considered stressful because of different kinds of responsibilities 

to follow. There is pressure from the work, family and the society each day. 

Therefore, tourists who wish to attend the festival may wish to get rid of all the 

pressure and stress, and enjoy the festival. 

• "To have a change from my daily routine" —  Everyday people are repeating the 

same kind of routine, for example students study everyday, employees need work 
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everyday. Attend the festival is a chance for them to get away from their normal 

environment. 

• "Because festivals are unique"—The  Phuket  Vegetarian festival is rare in terms of 

its exclusive activities that it offers. In addition, it is an annual festival and only 

happens to be held in Phuket.  

• "To enjoy the food"—during  Phuket  Vegetarian festival, various kinds of 

vegetarian food are offered to the attendees, for example, all kinds of Vegetarian 

food in meat shape, sweets, noodles, snacks and beverage. Tourists especially 

travel with family and friends will always drop over for tasting or purchasing as 

souvenirs during the festival. 

• "To experience new and different things"—the  purpose of traveling to a new 

destination or festival for tourists is to find and experience what they have never 

seen or do before. 

• "Because I like the variety of things to see and do"—tourists  always like options 

and choices. They always expect the festival can offer them variety of activity for 

them to observe or participate in order to keep them busy. The longer time they 

can concentrate in festival, the more enjoyable memory they can get from the 

festival. 

• "Because I enjoy festival crowds"— Tourists normally like to visit where others 

also visit, as this can be interpreted as that "the festival is popular or famous 

enough". 

• "To be with people of similar interest" —  According to previous researches, one of 

the important motivational factor for people attending festival is "Socialization", 

many people like to share their experience and ideas with those who has same or 

similar interests. 
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2.4 Tourists Behaviour 

For many festivals, little additional infrastructure is required and they can be 

held in most regions. In principle, they can be scheduled at times and in places to reduce 

the impacts of seasonality or to reduce crowding and damage in more sensitive areas 

(Getz, 1991). Festivals may satisfy tourists' needs for "structured leisure experiences that 

are high in entertainment value". Robinson &  Noel (1991), make the point that festivals 

are in fact an alternative to the highly structured leisure programs of the past. 

"Although the majority of events have probably arisen for non-tourist 

reasons ...there is clearly a trend to exploit them for tourism and to create new events 

deliberately as tourist attractions" (Getz 1989). Festivals can be an important factor for 

travel behavior, both as day trips and overnight. Pleasure travel as a result of attendance 

at special events accounts for about three per cent of the total pleasure travel in the US 

but it is one of the fastest growing segments of the tourism industry (Backman et al. 

1995). In a study conducted by Wicks &  Fesenmaier  (1995) that involved a survey of 

2100 randomly selected households, it was found that 57 per cent of all pleasure trips in 

the previous year had included a special event. Of these, 55 per cent indicated that 

attendance at a special event resulted in an overnight stay, which demonstrated the 

importance that the field of special events has to the tourism industry. 

An emerging trend in the tourism and leisure fields is that a growing number of 

people are tending to seek more participative experiences, and hence the increasing use of 

the term 'experiential tourism'. These people are no longer satisfied with simply looking 

at a tourist attraction and wish to be in some way involved with the experience. Tourists' 

satisfaction with a tourist attraction is enhanced with visitor participation (Pearce 1991). 

Special events, particularly festivals, are important from this perspective as they often 

provide the attendee with the opportunity for a participative experience. Participation can 

take many varied forms including the tasting of local produce and the involvement in 
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games and activities aligned to the theme of the event. There are some notable exceptions 

to this generalization, such as the Olympic Games, which is highly successful in terms of 

patronage, but does not really offer a great deal in the way of a participative experience. 

Festival tourists have the potential to be classified as high 'quality tourists' (Getz, 

1994) as they do not only increase the yield of the industry, but are also concerned about 

the social and environmental impacts of their travels. Not only can festivals minimize 

environmental and social impacts, but they can contribute to sustainable development 

(Uysal  &  Gitelson,  1994). 

For the purposes of this study, the visitors who attended the festival have been 

divided into four major groups (locals, domestic visitors, Chinese visitors from Asian 

countries, and western visitors) with different kinds of behaviour (Cohen, 2001): 

(1) Locals of the Phuket  Island and adjoining provinces, most of whom tend to 

don white outfits at least during the last few days of the festival. 

(2) Domestic Visitors, Sino-Thai  as well as Thai, part of whom could be 

classified as "Religious tourists", combining a touristic as well as a religious concern with 

this festival. Some of them also don white garments, while others remain ordinarily 

dressed. 

The locals and the domestic visitors constitute the bulk of the attendees at 

festival events and the majority of worshippers at the shrines during the course of the 

festival. 

(3) Chinese Visitors from other Southeast Asian countries, Taiwan, and 

increasingly from mainland China. Most of these arrive with group tours, whether 

specifically for the festival or by chance as part of a tour of Thailand. The majority 

could be classified as "religious tourists", in that they visit the shrines, worship the gods 

and make donations, but are not pilgrims in a narrow sense of the word. They do not put 

on white garb and many do not keep the vegetarian precepts. The Chinese are the 
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principal foreign visitors to the festival, however, most come only for brief visits, often 

only for a night or two. In contrast to western tourists, the Chinese stay predominantly 

in the hotels in Phuket  town, where they also take most of their meals. Members of the 

tour groups tend to stick together, visiting the shines and festival events as a group, and 

only rarely venturing around alone. During the processions they tend to stay in the 

immediate vicinity of their hotels and do not mix with the local public or follow the 

processions. 

(4) Western tourists, most of whom happen to be vacationing in one of the 

resorts along the island's beaches during the festival period and appear to be unaware of 

the existence of the festival. Only a few western tourists come to Phuket  specifically for 

the festival. Unlike the Chinese visitors from abroad, western tourists often move around 

the site of an event or following a procession part of the way. They usually carry 

cameras, video-cameras and even TV-cameras, seeking advantageous locations to take 

pictures and thus occasionally interfering with the ritual proceedings (Cohen, 2001). 

2.5 Tourists Activities in General 

According to Mannell  &  Isoahola  (1987), individuals participate in amusing 

activities to suit unmet desires and as an opportunity to escape the routine life though 

experiencing activities. A person participates or gets involved in a leisure activity because 

"she or he finds it intrinsically interesting, for its own sake, out of sheer pleasure and 

enjoyment" (Iso-Ahola,  1999). This implies that by nature people participate in some 

activities to meet their individual preferences at destinations while travelling. Traditional 

tourism contained six elements: eating, accommodation, transportation, site-seeing, 

shopping, and entertainment which provide tourists elementary satisfactory and essential 

experiences. Modern tourism activity has been changed significantly as more spiritual and 
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cultural demands have been added to people's basic needs for traveling (Poon,  1993) (see 

Table 2.2). 

Table 2.2: Comparison on Characteristics between Traditional and Modern Tourist 

Traditional tourist Modern tourist 

Lack of experience 

Standardized products &  Can meet the needs 

Only looking for a Feeling "paid a visit" 

Watching and recipients 

Only gain a Superficial understanding 

through cursory observation 

Jointly tendency 

Be arranged, team 

Seasoned 

Individuated service, more flexibility, more 

choices 

Pursuing truth, difference and interesting 

Participation, dedication 

Gain an unadulterated understanding 

through earnest observation 

Multiplex content 

Own arrangements, FIT 

Source: Poon,  Tourism, Technology and Competitive Strategies, CAB International, 1993 

Tourists' activities are based according to their travel types. Raaij  &  Francken  

(1984) showed seven types of activities preferred by travellers, which were adventure, 

experience, conformity, education, health, social contact, and status. Kim, Sun, 

Jogaratnam,  and Oh (2007) examined 23 activity items and generated five major factors: 

Experiencing Culture, Events and Activities, Entertainment, Leisure, and Relaxation. 

The findings showed "Events and activities" rated the most preferred activity factor for 

festival visitors, while "Entertainment" was the least preferred activity factor. Since the 

majority of previous research on activity has been focused on differences based on 

demographic or trip characteristics, research on preferred activities by different groups of 

festival participants is needed to effectively target the festival market. Moreover, there 

is also need for research to focus on revealing differences in activity preferences of 

festival goers by different groups of visitors who attend a cultural festival. 
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2.6 Tourist Activities during the Phuket  Vegetarian Festival 

As demands for cultural or religious experience increase among festival tourists, 

more and more activities became part of the tourists' itinerary. The outstanding 

activities of the Phuket  Vegetarian Festival are mentioned below: 

2.6.1 The Tall Lantern Pole Raising and Invitation Rituals 

One of the principal ritual events during the Phuket  Vegetarian Festival is called 

"the Tall Lantern Pole Raising", and includes the invitation ceremonies for Yok  Ong (the 

Jade Emperor) and the Kiu  Ong (the Nine Emperor Gods). This takes place on the first 

night of the festival. Once the tall lamp is lighted and raised, it signifies the arrival of 

the Gods. 

2.6.2 Street Procession 

The biggest and most spectacular events of the Vegetarian Festival are the street 

processions conducted by the main shrines that pass through the streets of the Phuket  

town. Street Processions are the events that attract the largest number of spectators, 

including western tourists. The number of processions increased from six in the earlier 

days to nine in the recent years. They start on the third day of the festival and end on the 

last day.  The order of processions in the year 2008 is listed in table 2.3. 

Table 2.3: Schedule for street processions during Phuket  Vegetarian Festival 

Schedule for street processions of Chinese Shrines 

SAT October 01, 2008 Sapam  Shrine 

SUN October 02, 2008 Samkong  Shrine 

MON October 03, 2008 Ban Tha  Rye Shrine 

TUE October 04, 2008 Bang Neow  Shrine, Chemg  Thalay  Shrine 

WED October 05, 2008 Jui  Tui  Shrine 

THU October 06, 2008 Kathu  Shrine, Yokkekeng  Shrine 

FRI October 07, 2008 Sui  Boon Tong Shrine 

Source: PhuketVegetarian.com  (2008) 

23 

http://PhuketVegetarian.com


2.6.3 Superstitious Activities 

The highlights of the festival are all kinds of superstitious activities performed by 

the spirit mediums. During the street processions, most of the mediums cut themselves 

with swords, axes and pierce themselves with needles and large skewers which are 

attached to various objects. Some of them cut their tongues and walk around the town 

without being hurt or tired. Fire walking and bladed-ladder climbing are also two 

well-known superstitious events during the festival. The spirit mediums walk barefoot 

over burning charcoal without being hurt in the Fire-walking festival. Barefoot mediums 

climb up one side of a ladder which is about 20 meters high and consist of more than 30 

sharp knife steps until they reach the top without cutting themselves. 

2.6.4 Vegetarian Food Cuisine 

During the festival, the vegetarian dishes are sold along the streets and in various 

shops in Phuket,  particularly along the parade routes. Not only is the food delicious, it is 

also extremely extensive in its varied cuisine and presentation of its appearance, 

especially the sweets. For example, the colourful puddings made of banana rice 

(Phuket.com,  2008) 

2.7 Tourist Profile 

2.7.1 Gender 

According to Dittmar, there were several gender differences in choices (Dittmar, 

1991). Male and female tourists might have different needs, attitudes, and perceptions 

towards various tourism products and services (Weaver &  Lawton, 2000). According to 

previous research, males prefer historical and culture tourism, while females like 

man-made beauty more. LeBlanc (2004) mentioned unlike the majority of the 
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respondents who answered his survey were men, women outnumber men in the category 

of those who were interested in attending local festivals and special events. 

2.7.2 Age 

Mansfeld  (1992) and Vogt (1978) have identified "age" as one of the important 

factors that affects tourists' choices on travel destinations and activities. Sirgy  and Su 

(2000) found that elder tourists tend to be more practical and put emphasis on the 

facilities of a destination as they are concerned about satisfying their needs for self and 

self-esteem rather than social consistency and social approval, whereas younger tourists 

consider prestige, novelty and diversity of destination sites more important. The 

research findings of Uysal.  Gahan,  &Martin (1993) reveal that older visitors tend to place 

more importance on Event Novelty than the younger people. However, more and more 

studies on festival showed that event novelty was more important to the younger group. 

Raybould  (1998) also confirmed that younger visitors have greater desire to seek 

entertainment and new experiences through event novelty and escape from their normal 

environment. Zyl  and Botha (2004) found the age 18-30 year group appeared to be 

more motivated by entertainment and festival activities than the order groups. 

2.7.3 Nationality 

According to Cohen (2001), the Phuket  Vegetarian Festival attendees can be 

classified into four types according to their nationalities, which are Locals, Domestic 

visitors, Chinese visitors, and Western tourists. Different nationalities are motivated or 

behave differently during special events, for example festivals. Locals and foreigners do 

have different perceptions towards festival activities. 

25 



2.7.4 Education 

According to Harrington and Millar (1993), individuals' educational background 

is one of the intra-personal  influence factors. Much of the literature on travel-tourist 

decision making has also been directly related to various aspects of intra-personal  

influence. The major focus has been on tourist motivation, satisfaction and consumer 

behavior (Pearce. 1982). Leblanc (2004) found from his study that there was significantly 

higher number of people with Education background "College or under" than the ones 

with "University or over" when attending local festivals. 

2.7.5 Other Variables 

Fakeya  and Crompton (1991) found that the variable such as "length of stay" is 

slightly different between repeat visitors and first-time visitors, as the repeat visitors have 

high level of awareness and familiarity of the destination. First-time visitors showed 

higher interest on novelty-seeking. Oppermann  (1997) mentioned that first timers visit 

more attractions and participate in more activities, whereas repeat visitors pay more 

attention on relaxation when visiting a destination. The motivation to visit or revisit a 

tourist destination is dependent upon one's desire for the novelty of new experiences or 

the relaxation of familiarity (Gitelson  &  Crompton, 1984). Mohr, Backman, Gahan  and 

Backman (1993) found the repept  visitors reported the most with the festival initiatives. 

2.8 Empirical Studies 

LeBLANC  (2004): Tourist Characteristics and their Interest in Attending Festivals 

and Events: An Anglophone/Francophone Case Study on New Brunswick, Canada 

The purpose of this article was to examine the other interests and travel 

motivations and behaviours of this group and to outline any differences between French 

and English speaking respondents. This study was undertaken in 2001 between June and 
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October in the province of New Brunswick, Canada with 4990 tourists surveyed. Visitors 

at a number of tourism sites were randomly selected to participate in a telephone survey. 

Among them, 1101 (22%) were interested in participating in local festivals and special 

events. The main findings were firstly all groups surveyed had one common motivation 

among their top five:" rest, relax, and recuperate" which is one of the major travelling 

motivations. The other important motivation was to spend quality time with family away 

from home. Secondly the top priority for travelling consideration was "Customer Service". 

Lastly, the France speaking tourists felt that it is important to travel somewhere new each 

vacation, whereas English speaking tourist liked to be active during their vacation. 

Boo and Busser  (2006): Impact Analysis of a Tourism Festival on Tourists 

Destination Images 

The fundamental purpose of this study was to examine whether a tourism festival 

makes contribution to the improvement of tourists' destination image as well as attract 

tourists to the destination. Jeju  Island in Korea was selected for the survey place. The 

festival used in this study is the 2nd  World Festival for Island Cultures held from May 19 

to Jun 17, 2001. The first stage of the survey was administered in the Jeju  International 

Airport over 5 consecutive days. Of 500 survey distributed, 385 usable questionnaires 

were returned for a 77% response rate. The overall results from the first stage of the 

research showed those tourists' images after the visit was not impacted positively. 

Moreover, festival participants' images were not changed favorably when compared those 

of non-participants' images. The second stage of the survey was conducted 2 weeks later; 

questionnaires were distributed at the exit of the festival during the last 5 days of the 

event. Of 500 surveys distributed, 428 usable questionnaires were returned for an 86% 

response rate. The results showed that the surveyed festival "World Festival for Island 
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Cultures" did not contribute significantly to the enhancement of the destination image 

among festival participants. 

Kim, Uysal,  and Chen (2002): Festival Visitor Motivation from the Organizers' 

Point of View 

The purpose of this study was to solicit the organizers' perception of the 

attendees' motivations and to compare these results with those of attendees from literature. 

Data were collected from the festival and event organizers in the Common wealth of 

Virginia in 1998. A list of over 600 festival and event organizers was generated to serve 

as the sampling frame for the study. A two-page survey was mailed to the entire 

population with a reply-paid envelop and a cover letter. A total of 124 useable 

questionnaires from festival and event organizations in Virginia were returned, 

representing an overall response rate of 20.67% of the survey population. The results 

showed that "Curiosity" and "Novelty seeking" are the two conceptual gaps. Organizers 

thought the visitors inadvertently look for something unknown whereas the visitors are 

more inclined to seek something new. Furthermore, the organizer perceived "to observe 

the other people attending the festival" as the most important visitor motivation whereas 

most of the visitors voted "to have fun" (Kerstetter &  Mowrer,  1998) and "because it is 

stimulating and exiting"(Raybould,  1998) as the most important factors. Lastly, organizer 

viewed "Social/Leisure" as the most important factor for visitors' motivation. However, 

visitors viewed "escape from daily life" as one of the most important motivations. 

Boo, Ko,  and Blazey  (2007): An Exploration of the Influence of Prior Visit 

Experience and Residence on Festival Expenditures 

The purpose of this study was to identify the psychological mechanisms of 

tourist expenditure behavior by examining how visitors' prior visitation at and distance 
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traveled to an event influenced expenditures at the festival site. An intercept technique 

was employed to query festival attendees exiting the second Word Festival for Island 

Cultures-Jeju,  South Korea between May 19 and June 17 with a 1-week survey period 

between June 13 and 19. A total of 356 usable questionnaires was used for the analysis 

out of 420 questionnaires were distributed. The findings were firstly, first-time visitors 

who had no prior experience at the event spent more money at the festival site than 

experienced visitors. Secondly, local residents spent significantly less than visitors form 

outside the local area. Thirdly, novelty-familiarity experience showed a difference 

according to travel distance. Fourthly, whose companions were family spent much more 

money than those visiting with friends. Furthermore, age was the most important 

predictor and monthly income had no significant impact on expenditures. 

Kim, Sun, Joraratnam,  and Oh (2007): Market Segmentation by Activity 

Preferences: Validation of Cultural Festival Participants 

The main purpose of this study was to determine the underlying dimensions 

associated with activity preferences of festival visitors and identify distinct clusters of 

visitors to assess any significant differences in the factors. Self-administered surveys 

were approached to every fourth vehicle entering the four main parking lots attending the 

Backje  Cultural Festival during fall 2004. A total of 335 usable questionnaires out of 400 

distributed were analyzed for the study. The significant findings were "Leisure and 

education" and "Events and activities" were most important factors associated with 

activities, whereas "Entertainment" as well as "Relaxation" was chosen as least important 

factors.  According to the findings, the study also suggested the festival and event 

managers should focus on "Leisure and Education" and "Events and Activities" to 

develop products, services, and programs. Age, total spending, and past visit should also 

be considered in order to segment the festival market. 
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Zyl  and Botha (2004): Motivational Factors of Local Residents to Attend the 

Aardklop  National Arts Festival 

The purpose of the study was to determine the motivational factors that push and 

pull the local residents of Potchefstroom to attend and participate in the Aardklop  

National Arts Festival, the festival activities they enjoy most as well as the factors 

discouraging them from attending the festival. The study also aimed to seek for 

strategies for marketing and communication for festival organizer as well as understand 

the needs of the host community. The study was conducted in regards to Aardklop  

National Arts Festival 2003 to be held in the city of Potchefstroom in South Africa. The 

data were collected by both interviews and questionnaires. Each interview lasted 

approximately 30-40 minutes. A sample of 240 questionnaires was distributed to the 

randomly selected households from both high socioeconomic areas and low 

socioeconomic areas. There were several findings drawn from the research. Firstly, 

high socioeconomic group had a greater interest in attending arts festival than low 

socioeconomic group. Secondly, Family Togetherness and Event novelty were the 

strongest overall push factors for attending the Festival, whereas "Atmosphere as the 

Festival" was the most important push factor for local residents. Finally, Information 

and marketing was the strongest overall pull factor and Food &  Beverage ranked the 

second, whereas "Wide Variety of Activities and Entertainment" was the highest rated 

pull factor for local residents. 
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Table 2.4: Summary of Empirical studies 

Name of the 

researchers 

(year) 

Research Topic Objectives of the 

Research 

Research 

Methodology 

Research Findings 

LeBLANC  

(2004) 

•  

Tourist 

Characteristics 

and their Interest 

in Attending 

Festivals and 

Events: An 

Anglophone/Fra  

ncophone  Case 

Study on New 

Brunswick, 

Canada 

To examine the 

other interests and 

travel motivations 

and behaviours and 

to outline any 

differences 

between French 

and English 

speaking 

respondents. 

Randomly 

telephone survey 

in 2001 with 

4.990 tourists 

"Rest, relax. and recuperate" 

is one of the major travelling 

motivations. The other 

important motivation was to 

spend quality time with family 

away from home. 

The top priority for travelling 

consideration was "Customer 

Service". 

Lastly, the France speaking 

tourists felt that it is important 

to travel somewhere new each 

vacation, whereas English 

speaking tourist liked to be 

active during their vacation. 

Boo &  Busser  

(2006) 

Impact Analysis 

of a Tourism 

Festival on 

Tourists 

Destination 

Images 

To examine 

whether a tourism 

festival makes 

contribution to the 

improvement of 

tourists' destination 

image as well as 

attract tourists to 

the destination. 

Questionnaires 

administered in 

2001 with 500 

tourists 

The surveyed festival "World 

Festival for Island Cultures" 

did not contribute significantly.  

to the enhancement of the 

destination image. 

Kim, Uysal,  &  

Chen (2002) 

Festival Visitor 

Motivation form 

the Organizers' 

Point of View 

To solicit the 

organizers' 

perception of the 

attendees' 

motivations and to 

compare these 

results with those 

of attendees 

Mailed out 

questionnaires in 

1998 through the 

festival and 

event organizers 

"Curiosity" and "Novelty 

seeking" are the two 

conceptual gaps. 
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Boo. Ko,  and An Exploration To identify the Self-administere  First-time visitors who had no 

Blazey  (2007) of the Influence psychological d questionnaires prior experience at the event 

of Prior Visit mechanisms of to 420 festival spent more money at the 

Experience and tourist expenditure attendees festival site than experienced 

Residence on behaviour by visitors. Local residents 

Festival examining how spent less than visitors from 

Expenditures visitors' prior 

visitation at and 

distance travelled 

to an event 

influenced 

expenditures at the 

festival site 

outside the local area. 

Novelty-familiarity experience 

showed a difference according 

to travel distance. Festival 

attendees whose companions 

were family spent much more 

money than those visiting with 

friends. 

Kim, Sun, Market To determine the Self-administere  "Leisure and education-  and 

Joraratnam,  &  Segmentation by underlying d surveys "Events and activities" were 

Oh (2007) Activity dimensions distributed to most important factors 

Preferences: 

Validation of 

associated with 

activity preferences 

400 festival 

visitors 

associated with activities, 

whereas "Entertainment'  as 

Cultural Festival of festival visitors well as "Relaxation" were 

Participants and identify 

distinct clusters of 

visitors to assess 

any significant 

differences in the 

factors. 

chosen as least important 

factors. 
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Zyl  &  Botha Motivational To determine the Both interview s High socioeconomic group 

(2004) Factors of Local motivational and had a greater interest in 

Residents to factors that push questionnaires attending arts festival than low 

attend the and pull the local were being used. socioeconomic group 

Ardklop  residents to attend Each interview 

National Arts and participate in lasted 30-40 Family Togetherness and 

Festival the Ardklop  minutes, and Event novelty were the 

National Arts 240 strongest overall push factors 

Festival, and figure questionnaires for attending the Festival. 

out the festival was distributed "Atmosphere as the Festival" 

activities they to randomly was the most important push 

enjoy most as well 

as the factors 

discouraging them 

selected 

households 

factor for local residents. 

Information and marketing 

was the strongest overall pull 

factor "Wide Variety of 

Activities and Entertainment" 

was the highest rated pull 

factor for local residents. 
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CHAPTER III 

RESEARCH FRAMEWORK 

This chapter contains the theoretical framework, conceptual framework, research 

hypotheses and operationalisation  of the independent and dependent variables. Initially, a 

theoretical framework is described in order to support the conceptual framework. 

Conceptual framework is followed to show the relationship between independent and 

dependent variables and formulates the research hypotheses tested in this research. And, 

the last part of this chapter demonstrates the operationalisation  of the independent and 

dependent variables. 

3.1 Theoretical Framework 

A theoretical framework is a conceptual model of how one theorizes the 

relationship among the several factors that have been identified as important to the 

problems.  It clarified the questions and summarised the overall concepts being 

investigated (McDaniel &  Gates, 1998). The literature of following two studies was 

analysed and modified to be used for drawing the conceptual framework of the present 

study. 

The study of LeBlanc (2004), took a look at the interests and behavior of tourists 

interested in attending local festivals and special events. In the summer and fall of 2001, 

the province of New Brunswick surveyed 4990 tourists by telephone in order to 

understand the pattern of behavior better. The framework of tourism product triangle 

which was proposed by Chasse (1989) (see Figure 3.1) was adopted, and indicated the 

festivals and events in the province of New Brunswick was considered as "Services" level 

34 



in the framework. as most of them are not sufficiently important to constitute a tourist's 

major motivation for visiting the province. 

The four elements of tourism product triangle of Chasse are shown below: 

1. Pull product: This product represents the main reason or motivation for visiting a 

destination. 

2. Secondary product: These products may be attracted to become a pull product on 

their own, but normally they are just attractions, festivals, and events which are part 

of tourists' vacation. 

3. Services: These are the recreation activities that decorate the tourists' journey, as 

numerous tourism studies undertaken showed "Customer Service" was the main 

consideration for festival visitors during their trips. 

4. Infrastructures:  These products represent the facilities, transportation, 

accommodation, restaurants, equipment, and etc. 

In this thesis, the model of tourism product triangle is adopted as the interests and 

behavior of tourists interested in attending Phuket  Vegetarian Festivals is being studied. 

Phuket  as a world-wide famous "Vacation /  Leisure Destination" itself can be considered 

as the "Pull Product". Phuket  Vegetarian Festival as one of the major festivals in the 

region can be identified as both "Secondary product" and "Service" Level (from Chasse, 

1989). 
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Figure 3.1: Tourism product triangle 

Source: Chasse (1989) 

The study of Kim et al. (2007) stated that festival managers and marketers need 

to target the festival market based on the different types of visitors because they are not 

homogenous according to their activity preferences and socio-demographic  characteristics. 

Significant activity factors and characteristics can be used to identify and develop 

powerful marketing strategies for attracting more participants to cultural festivals if they 

are appropriately designed and developed based on different activity preferences. 

3.2 Conceptual Framework 

In this research, the socio-demographic  information, such as age, gender and 

residency status, as well as Motivation for attending the Phuket  Vegetarian Festival are 

represented as independent variables while Participation in Activities and Tourist 

Behaviour during Phuket  Vegetarian Festival are the dependent variables as illustrated in 

Figure 3.2. 
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Figure 3.2: Conceptual Framework of the research study 

110 

Independent Variables 

• Age 

• Gender 

• Residency Status 

Motivation for attending the 

Phuket  Vegetarian Festival 

Dependent Variables 

Participation in 

Activities during Phuket  

Vegetarian Festival 

Tourists Behaviour 

during Phuket  

Vegetarian Festival 

Source: Adopted from the studies of Leblanc (2004) and Kim et al. (2007) 

Independent Variables  

The independent variable is a variable that is expected to influence the dependent 

variable.  Its value may be changed or altered independently of any other variable 

(Zikmund,  2003). In this research, the Socio-demographic  characteristics (age, gender 

and residency status) of people who attended Phuket  Vegetarian Festival and Motivation 

for attending the Phuket  Vegetarian Festival are the independent variables. 

Dependent Variables 

The dependent variable is a criterion or a variable that is to be predicted or 

explained, it is expected to be dependent on the experimenter's manipulation of the 

independent variable (Zikmund,  2003). In this research, Participation in Activities and 

Tourist Behaviour during Phuket  Vegetarian Festival are the dependent variables. 
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3.3 Research Hypotheses 

H1:  The difference among tourists' participation in activities during Phuket  

Vegetarian Festival in terms of age is not significant 

Ha l: The difference among tourists' participation in activities during Phuket  

Vegetarian Festival in terms of age is significant. 

H2:  The difference among tourists' participation in activities during Phuket  

Vegetarian Festival in terms of gender is not significant. 

Ha2:  The difference among tourists' participation in activities during Phuket  

Vegetarian Festival in terms of gender is significant. 

H3:  The difference among tourists' participation in activities during Phuket  

Vegetarian Festival in terms of residency status is not significant. 

Hai: The difference among tourists' participation in activities during Phuket  

Vegetarian Festival in terms of residency status is significant. 

H4:  Tourists' motivation for attending the Phuket  Vegetarian Festival is not 

related to their participation of activities. 

Ha4:  Tourists' motivation for attending the Phuket  Vegetarian Festival is related to 

their participation of activities. 

3.4 Operationalisation  of the Independent and Dependent Variables 

The operational definition gives meaning to a concept by specifying the activities 

or operations necessary in order to measure under investigation. Two major forms of 

operationalisation  of variables, namely Operationalisation  of independent variables and 

Operationalisation  of dependent variables will be mentioned in this part. 
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Table 3.1: Operationalisation  of Dependent Variables 

Dependent 

Variables 

Conceptual 

Definition 

Operational Components Level of 

Measurement 

Question 

No. 

Participation 

in Activities 

The tourists' 

involvement in 

the 

participation 

various 

Tourism 

Activities 

during Phuket  

Vegetarian 

Festival 

-Live performance 

-Lighting and raising of lamps 

-Attending and viewing ceremonies 

-Watching and participating in Street 

Procession 

-Watching superstition activities 

-Variety of Entertainment 

-Local food and drinks 

-Looking at or purchasing local arts and 

crafts 

Interval Scale 25-34 

Tourists 

Behavior 

Behavior of 

Respondents 

interested in 

attending 

Phuket  

Vegetarian 

Festival 

-To stay at accommodation near the 

festival 

-The festival supports belief of Vegetarian 

-Experience "Vegetarian Cuisine" 

-I enjoy introducing an element of 

dangerous 

"Superstitious Performance" into my life 

-Join the crowds once the performance 

begins 

-Always active on vacation by being here 

during the festival 

-Similar Religious Views 

-Experience unique festival 

-I enjoy experiencing different cultures, 

traditions and ways of life 

-I spend my time together with family/ 

friends 

during the festival 

-Visit other famous sites and attractions in 

Phuket  along with the festival 

Interval Scale 35-45 
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Table 3.2: Operationalisation'of  Independent Variables 

Independent 

Variables 

Conceptual 

Definition 

Operational Components Level of 

Measurement 

Question 

No. 

Socio-demographics  

Age 

The length of 

time that one 

has existed; 

duration of life 

10 —  19 years old 

20 —  29 years old 

30 —  39 years old 

More than 40 years old 

Ordinal Scale 1 

Gender Classification 

of gender 

Male/Female Nominal Scale 2 

Residency Status The place or 

country where 

respondents 

from 

Local (Phuket)  

Domestic Thailand 

Others 

Nominal Scale 4 

Motivation Tourists' 

purpose for 

attending 

Phuket  

Vegetarian 

Festival 

-To observe the other people 

attending the festival 

-Because I enjoy festival 

crowds 

-To get away from the 

demands of life 

-Because I was curious 

-To enjoy the food 

-Because festivals are unique 

-To have a change from my 

daily routine 

-To be with people of similar 

interest 

-So I could be with my 

Family or friends 

-To see the entertainment 

-Because it is stimulating and 

Exciting 

Interval Scale 12 -  24 
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CHAPTER IV 

RESEARCH METHODOLOGY 

This chapter presents the methodology to be used in the research study. 

Method of research used is discussed in the introductory part, and then followed by 

Respondents and Sampling Procedures, Research Instrument/Questionnaire, Collection of 

Data and Gathering Procedures. The last section presents pre-test and reliability and 

Statistical Treatment of Data. 

4.1 Methods of Research Used 

Descriptive Research is used as the method of research in this study. According 

to Zikmund  (2003), descriptive research describes characteristics of a population or 

phenomenon. It seeks to determine the answers to who, what, when, where, and how 

questions.  It often helps segment, target markets, and determine the extent of 

differences in the needs, perceptions, attitudes, and characteristics of subgroups. 

4.2 Respondents and Sampling Procedures 

4.2.1 Target Population 

Individual males or females, either international visitor, domestic Thai visitors or 

local Phuket  people who attended Phuket  Vegetarian Festival were target respondents of 

this study. Convenience Sampling which refers to sampling by obtaining units or people 

who are most conveniently available was used in this study, as the researchers generally 

use convenience samples to obtain a large number of completed questionnaires quickly 

and economically (Zikmund,  2003). 
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4.2.2 Sample Size 

As there is no prior information on the festival population of Phuket  Vegetarian 

Festival in the past couple of years, the research applied sequential sampling to determine 

the sample size. According, to the formula, the sample size for this study should be 384 

(see Figure 4.1) (Zikmund.  2003). 

Figure 4.1: Sequential Sampling 

n= VS/E1  2  

Z=the  confidence interval at 95 percent (Z-value=1.96)  

S=assume  0.5 as standard deviation 

E=assume  the range of error to be 0.05 

4.2.3 Sampling Procedures 

This research studies the motivation, activity participation, and behaviour of the 

tourists who attended the Phuket  Vegetarian Festival. Therefore, the target respondents 

were obviously the tourists who come to attend the Phuket  Vegetarian Festival. A set of 

384 questionnaires was planned to be distributed to the target respondents. 

This year 2008, the Phuket  Vegetarian Festival was held from 28
th 

 September to 

7th October, 2008. The questionnaires were distributed the respondents from September 

29th  onwards by five assistants of the researcher who in fact are Phuket  residents and had 

sufficient communication skills in English language. The researcher introduced her study 

to the five assistants in details via telephone conversation. The researcher visited Phuket  

from October 3'd  to October 8th  along with other two assistants personally and joined the 

team for survey distribution and site visits. Respondents were required to fill-in the 

questionnaire as well as reveal their contact information such as e-mail addresses to be 
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contacted later for any additional questions. Due to the limited time duration, festival 

duration was (nine days), total of 243 survey questionnaires were collected during the 

Phuket  Vegetarian Festival. Another 25 survey questionnaires were returned after the 

festival via email. All 268 questionnaires were considered qualified samples. 

The questionnaires were distributed at the following locations, Sapam  Shrine, 

Samkong  Shrine, Kathu  Shrine, Jui  Tui  Shrine, Phuket  Bus terminal, and Phuket  

international airport. Most of the respondents were contacted while taking rest during 

the festival, having meals in restaurants, observing while performance or events took 

places, or shopping at the street markets near the shrines. Approximate 50 survey 

questionnaires were turned before and on October 3, the first 5 days of the festival. 

From Oct 4 onwards, on an average 50 questionnaires were collected each day. The 

reason was because it was obviously noticed that there were more participants during the 

last few days of the festival. The Jui  Tui  shrine was the location where collected most 

questionnaires. The problems while distribution or making contact with respondents 

were firstly, many respondents who were observing or who do not their private times to 

be disturbed would refuse immediately though the researcher had not introduced her 

purpose yet. Secondly, the respondents who were travelling with family refused to answer 

because the other family members did not seem like to wait. Lastly, as there are total 4 

pages of the questionnaires, there were respondents who filled only 1 or 2 pages and were 

asked to complete the whole questionnaire. 

4.3 Research Instruments/Questionnaire 

In this research, the researcher used a structured questionnaire to investigate the 

motivation, activity participation, and tourist behaviour of the people who attended 

Phuket  Vegetarian Festival. 
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The questionnaire was developed from the studies of Leblanc (2004) and Kim et 

al. (2007) to identify key motivation, activity participation, and tourist behaviour factors 

of tourists who attended Phuket  Vegetarian Festival.  Furthermore, demographic 

variables such as age, gender and residency status will be examined. 

The closed-ended questionnaire has six parts: 

Part I: General Profile of Respondents 

The first part of the questionnaire asked the general demographic information 

and background of the respondents. A total of three multiple-choice questions were 

formulated in this part. 

Part II: Tourism Profile of Respondents 

The second part of the questionnaire asked the travel characteristics of the 

respondents. A total of eight multiple-choice questions were foimulated  in this part. 

Part III: Motivation for attending Phuket  Vegetarian Festival 

In this part, the respondents' level of importance of motivation statements for 

attending Phuket  Vegetarian Festival on a 5-point Importance scale will be used to study 

13 questions, where 5-Very Important, 4-Important, 3-Neither or not, 2-Not Important, 

1-Not at all important. 

Part IV: Interest in participation of various Tourism Activities 

This part consists of ten questions which asked the respondents about their level 

of interest in their participation of various tourism activities at Phuket  Vegetarian Festival 
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on a 5-point Likert  Scale, where 5-Very Interested, 4-Somewhat interested, 3-Neither or 

not, 2-Not Interested, 1-Not at all interested. 

Part V: Travel Behavior of Respondents 

Eleven questions on the respondents' travel behaviour for attending Phuket  

Vegetarian Festival were formulated on a 5-point Likert  Scale, where 5-Strongly agree, 

4-Somewhat agree, 3-Neither agree nor disagree, 2-Somewhat disagree, 1-Strongly 

disagree. 

Part VI: Comments and Recommendations 

Two open-ended questions are inserted for respondents to provide more useful 

infoli iation  from their own. 

4.4 Collection of Data/Gathering Procedures 

4.4.1 Secondary Data 

The researcher obtained informative data to support this research study from 

many sources such as textbooks, newspaper articles, academic tourism research journals, 

e-news, statistics from The Tourism Authority of Thailand's website  and library, 

Assumption Huamak  library, computerized databases, on-line research articles, and 

brochures and text information from Chinese Shrines where the festival took places. 

4.4.2 Primary Data 

In this study, the researcher intends to collect the primary data. A survey 

method was used to collect the primary data. 40 questionnaires have been used for 

pre-test.  Most of the respondents were intercepted while they were free from the various 
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festival activities or while they were taking a rest. The process was carried out during 

28th  September to 7
th 
 October 2008. The questionnaires for Pre-test were assessed using 

Statistical Package of Social Science (SPSS)  program to analyze and interpret the output 

data. 

4.5 Pre-test and reliability test 

Pre-test is a small-scale study to test a questionnaire in order to minimize the 

likelihood of respondents having problems in answering the questions and of data 

recording problems as well as to allow some assessment of the questions' validity and the 

reliability of the data that will be collected, according to Saunders, Lewis and Thornhill 

(2003). Cronbach's  alpha is a reliability coefficient that reflects how well the items in a 

set are positively correlated to one another. It is computed in terms of the average 

intercorellations  among the items measuring the concept. Reliabilities less than .60 are 

generally considered to be poor, acceptable for those in the .7, and over .8 to be good. 

Hence, the closer the reliability coefficient gets to 1.0, the better (Sekaran,  1992). 

The researcher conducted a pre-test by distributing 40 sets of questionnaire to 

visitors who attended Phuket  Vegetarian Festival from September 28 to Oct 7, 2008 at 

various locations where the festival took place to assess the reliability of the questionnaire. 

Raw data obtained from the pre-test study were decoded and processed by the Statistical 

Package of Social Science (SPSS)  programme, to find validity and reliability level. 

Reliability assessment was carried out by using the Cronbach's  Coefficient 

Alpha Scale. Since the outcome of reliability analysis-scale or alpha of 21 items was 

greater than 0.6(see  Table 4.1). Hence, it could be considered that the questionnaire was 

reliable and met the research objective. 

46 



Table 4.1: Pre-test Results 

10 Items on Activity Participation 
Case Processing  Summary 

N -  %  
Cases Vand  40 1  100.0 

Excluded'  0 i  
Total 40  I 100.`0 

a Li.sh,vise  deletion based on 3;1  variables !n  the procedure 

11 Items on Behavior 
Case Processing Summary 

N  
Cases Valid  40 100.0 

acluded'  0 0 
Total 40 100D  

a ListHise  deletior  based on all variables in the procedure 

Reliability Statistics 

Cronbach's  
Alpha N of Items 

.80c 10 

Reliability Statistics 

Cronbach's  
Alpha N of Items 

.795  11 

4.6 Statistical Treatment of Data 

4.6.1 Descriptive Statistics 

Descriptive Statistics is used for Exploratory Data Analysis to describe and 

compare variables numerically. The aspects of frequency distribution, Central Tendency 

(Arithmetic Mean, Median and Mode), Dispersion (Range, Mean Deviation and Standard 

Deviation) and correlation are measured (Zikmund,  2003). 

4.6.2 Inferential Statistics 

Inferential Statistics are used for Confirmatory Data Analysis to investigate 

questions, models and hypotheses. 

In this research, the researcher applied three statistical treatments of data, which 

are Independent Sample t-test, ANOVA (Analysis of Variance), and Pearson's 

Correlation Coefficient. Independent Sample t-test is a univariate  hypothesis test using 

the t-distribution rather than the Z-distribution. It is used when the population standard 

deviation is unknown and the sample size is small. Analysis of Variance (ANOVA) is 

the analysis of the effects of one treatment variable on a n interval-scaled or ration-scaled 
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dependent variable; a technique to determine if statistically significant differences in 

means occur between two or more groups. Pearson's Correlation Coefficient is a 

statistical measure of the covariation,  or association, between two variables (Zikmund,  

2003). 

4.7 Statistical Tests Used 

Table 4.2: Summary of statistical tests used 

Hypothesis Statement Statistical Test 

Hypothesis 1 The difference among tourists' participation in 

activities during Phuket  Vegetarian Festival in terms 

of age is significant. 

One-way 

ANOVA 

Hypothesis 2 The difference among tourists' participation in 

activities during Phuket  Vegetarian Festival in terms 

of gender is significant. 

Independent 

Sample t-test 

Hypothesis 3 The difference among tourists' participation in 

activities during Phuket  Vegetarian Festival in terms 

of residency status is significant. 

One-way 

ANOVA 

Hypothesis 4 Tourists' motivation for attending the Phuket  

Vegetarian Festival is related to their participation of 

activities. 

Pearson's 

Correlation 

Coefficient 
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CHAPTER V 

DATA ANALYSIS AND FINDINGS 

This chapter demonstrates the data analysis and findings of this research study. 

There are two parts; the first part is the presentation of the data analysis that summarizes 

the findings from the data collection of 268 questionnaires. The other part illustrates the 

hypothesis testing results by use of independent and dependent variables. 

5.1 Data Processing and Analysis 

Data was analyzed and summarized in a readable and easily interpretable form. 

The Statistical Package for Social Science (SPSS)  version 16 was utilized to summarize 

the data.  Descriptive analysis was acted upon to derive the frequency tables and 

percentage in order to observe the distribution of variables within the population. The 

variables were classified by age, gender, residency status, and motivation among the 

dependent variables, namely 1) participation in activities and 2) tourists behaviour. 

5.1.1 Frequency Distribution of Independent Variables: Respondent's Demographic 

characteristics 

5.1.1.1 Age 

Table 5.1 and Figure 5.1 demonstrate that the majority of the respondents' ages 

in this research study is in the range of "20-29 years old" group (142 respondents or 53%), 

followed by the "30-39 years old" group (74 respondents or 27.6%), "40 and above" 

group (41 respondents or 15.3%) and "10-19 years old" group (11 respondents or 4.1%) 

respectively. 
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Table 5.1 Age distribution of the respondents 

Age 

Frequency Percent Valid Percent Cumulative Percent 

Valid 10-19 11 4.1 4.1 4.1 

20-29 142 53.0 53.0 57.1 

30-39 74 27.6 27.6 84.7 

40 and above 41 15.3 15.3 100.0 

Total 268 100.0 100.0 

Figure 5.1 Frequency of respondents' characteristics distributed by Age 

Age 

50- 

0  
10-10 

7
0-20 40 and above 

Age 

As the convenience sampling was used in this study, the age group from 20-29 

was the easiest group to start to talk with and were most pleased to answer the 

questionnaires. Since the respondents were in the same age group as the researcher, this 

led to a better understanding and cooperation. The age group 10-19 was mostly 

influenced by parents or family to attend the festival while as the age group 40 and above 
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non tally  did not want their private time to be disturbed and refused to fill-in the 

questionnaire. 

5.1.1.2 Gender 

Table 5.2 and Figure 5.2 demonstrate that out of 268 respondents, the largest 

proportion of the respondents were "male" (162 respondents or 60.4%). The remaining 

106 respondents, accounting for 39.6%, were "female". 

Table 5.2 Gender distribution of the respondents 

Gender 

Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid Male 162 60.4 60.4 60.4 

Female 106 39.6 39.6 100.0 

Total 268 100.0 100.0 

Figure 5.2 Frequency of respondents' characteristics distributed by Gender 

Gender 

Male Female 

Gender 

51 



120- 

100- 

80— 

40— 

5.1.1.3 Residency Status 

Table 5.3 and Figure 5.3 demonstrate that out of 268 respondents, 116 

respondents (43.3%) were "foreigners", 113 respondents (42.2%) were "domestic Thais" 

and the remaining 39 respondents (14.6%) were "Phuket  Residents". 

Table 5.3 Residency Status distribution of the respondents 

Residency Status 

Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid Phuket  Resident 39 14.6 14.6 14.6 

Domestic Thai 113 42.2 42.2 56.7 

Foreigner 116 43.3 43.3 100.0 

Total 268 100.0 100.0 

Figure 5.3 Frequency of respondents' characteristics distributed by Residency Status 

Residency Status 

Phut et Resident •  Domestic Thai Foreigner 

Residency Status 
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5.1.1.4 Motivation 

Table 5.4 Descriptive Statistics of Visitor Motivation of attending the Phuket  Vegetarian 

Festival 

Descriptive Statistics 

N Minimum Maximum Mean 

Std. 

Deviation 

To observe the other 

•eople  attending the 

festival 

268 2 5 3.75 .905 

Because I enjoy festival 

crowds 
268 1 5 3.49 1.083 

To get away from the 

demands of life 
268 1 5 3.88 1.145 

Because I was curious 268 3 5 4.03 .746 

To enjoy the food 268 2 5 4.11 .944 

Because festivals are 

unique 
268 2 5 4.01 .805 

To have a change from 

y daily routine 
268 1 5 3.88 1.102 

To be with people of 

similar interest 
268 1 5 3.49 1.103 

So I could be with my 

family or friends 
268 1 5 3.75 1.221 

To see the 

entertainment 
268 1 5 3.82 .970 

Because it is 

stimulating and exciting 
268 2 5 4.04 .831 

To experience new and 

different things 
268 2 5 4.04 .949 

Because I like the 

variety of things to see 

and do 

268 2 5 4.14 .812 

Valid N (listwise)  268 
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From Table 5.4, motivation items for attending the Phuket  Vegetarian Festival 

should be interpreted using the criterion: 5=Very  Important, 4=Important,  3=Neither  or 

not. 2=Not  Important, and 1=Not  at all Important. 

Based on above criterion, the importance of various motivation items for 

attending the Phuket  Vegetarian Festival could be interpreted positive. The mean score 

of all items range between 4.2 and 3.4 which is "Important". The details of motivational 

items are as follow: "Because I like the variety of things to see and do" (4.14), "To enjoy 

the food" (4.11), "To experience new and different things" (4.04), "Because it is 

stimulating and exciting" (4.04), "Because I was curious" (4.03), and "Because the 

festival is unique" (4.01) are important motivations. Then followed by "To have a 

change from my daily routine" (3.88), "To get away from the demands of life" (3.88), 

"To see the entertainment" (3.82), "So I could be with my family or friends" (3.75), "To 

observe the other people attending the festival" (3.75), "To be with people of similar 

interest" (3.49), and "Because I enjoy festival crowds" (3.49). 

According to the motivation factors mentioned in Chapter Two, the results 

showed that "Novelty/Excitement/Thrills", "Cultural exploration/Local culture", and 

"Variety" were the most important factors for the visitors who attended the Phuket  

Vegetarian Festival. 

5.1.2 Dependent Variable Frequency 

5.1.2.1 Activity Participation 

According to the outcome shown in Table 5.5, respondent's interest in 

participation of various tourism activities during the Phuket  Vegetarian Festival is 

positive. The mean score in the range between 3.4 and 4.2 could be interpreted as 

"Interested" as indicated as the following. The interest of "Having local food and 

drinks" got the highest mean score which is 4.18, followed by the interest of 
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"Entertainment through sound of drums, gongs, cymbals and fire-crackers" (4.05), 

"Attending and viewing ceremonies" (4.02), "Watching Street Procession" (3.99), 

"Watching superstition activities" (3.95), "Visit to Taoist temple as part of ceremonies of 

vegetarian festival centers" (3.91), "Lighting and raising of lamps as part of rituals" 

(3.86), "Looking at or purchasing local arts and crafts" (3.85), "Participation in Street 

Procession" (3.56), and "Performance by Chinese opera entertainers" (3.47). 

According to the information gathered during the festival and previous research, 

the local TAT office emphasizes primarily the vegetarian cuisine in its promotional 

materials instead of the exotic sight of pierced medium, as they believe the vegetarian 

cuisine is more widely acceptable, and the results showed "Food" rated highest among all 

interest items. Additionally, for "Street Procession", the score for "Watching" is much 

higher than "Participation". 

Table 5.5 Interest in participation of various Tourism Activities 

Descriptive Statistics 
I  

N Minimum Maximum Mean Std. Deviation 

Performance by Chinese opera entertainers 268 1 5 3.47 1.182 

Lighting and raising of lamps as part of rituals 268 1 5 3.86 .909 

Attending and viewing ceremonies 268 1 5 4.02 .8481  

Watching Street Procession 268 2 5 3.99 .828 

Participation in Street Procession 268 1 5 3.56 1.081 

Watching superstition activities 268 1 5 3.95 1.181 

Entertainment through sound of drums, gongs, 

cymbals and fire-crackers 
268 2 5 4.05 .828 

Having local food and drinks 268 2 5 4.18 .924 

Looking at or purchasing local arts and crafts 268 2 5 3.85 .919 

Visit to Taoist temple as part of ceremonies of 

vegetarian festival centers 
268 1 5 3.91 1.044 

Valid N (listwise)  268 
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5.1.2.2 Tourists Behaviour 

Table 5.6 Travel Behavior in attending the Phuket  Vegetarian Festival 

Descriptive Statistics 

N Minimum 

Maximu  

m Mean Std. Deviation 

I like to stay in an accommodation 

near the festival 
268 1 5 3.70 1.263 

Being a vegetarian, attending this 

festival supports my beliefs 
268 1 5 3.47 1.325 

I wish to experience delicious 
268 1 5 4.05 .976 

"Vegetarian Cuisine" 

I enjoy introducing an element of 

dangerous "Superstitious 268 1 5 3.20 1.256 

Performance" into my life 

I often join the crowds once the 

performance begins 
268 1 5 3.37 1.148 

I like to be active on vacation by 

being here during the festival 
268 1 5 3.82 .888 

Attending Vegetarian Festival 

shares similar views of my 

religion 

268 1 5 3.50 1.096 

It is important for me to see or 

experience this unique once in a 

year festival 

268 2 5 4.03 .854 

I enjoy experiencing different 

cultures, traditions and ways of 

life 

268 1 5 4.11 .863 

I want to spend my time together 

with family/friends during the 

festival 

268 1 5 4.12 .986 

I intend to visit other famous sites 

and attractions (beach, nightlife, 

shopping) in Phuket  along with 

this festival 

268 1 5 4.12 1.069 

Valid N (listwise)  268 
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In accordance with the outcome in Table 5.6. the range of mean values of all 

below statements is between 4.2-3.4, this should be interpreted as "Somewhat agree", 

which include "I intend to visit other famous sites and attractions (beach, nightlife, 

shopping) in Phuket  along with this festival" and "I want to spend my time together with 

family/friends during the festival"(4.12),  followed by "I enjoy experiencing different 

cultures, traditions and ways of life" (4.11), "I wish to experience delicious Vegetarian 

Cuisine" (4.05.), and "It is important for me to see or experience this unique once in a 

year festival" (4.03), "I like to be active on vacation by being here during the festival" 

(3.82), "I like to stay in an accommodation near the festival" (3.70), "Attending 

Vegetarian Festival shares similar views of my religion" (3.50), "Being a vegetarian, 

attending this festival supports my beliefs" (3.47). 

The remaining tourists' behaviors mean values are in the range of 3.4-2.6 and 

should be interpreted as "neither agree nor disagree", which include the statements "I 

often join the crowds once the performance begins" (3.37), and "I enjoy introducing an 

element of dangerous "Superstitious Performance" into my life" (3.20). 

5.2 Hypothesis Testing 

According to Lind, Marchal,  &  Wathen,  2005, a hypothesis is a statement about 

a population parameter developed for the purpose of testing. Hypothesis testing is a 

procedure based on sample evidence and probability theory to determine whether the 

hypothesis is a reasonable statement. The hypothesis which is developed for the purpose 

of testing is called the null hypothesis, designated Ho. The alternate hypothesis is the 

statement that is accepted if the sample data provide sufficient evidence that the null 

hypothesis is false, which is designated H1  (Lind, Marchal,  &  Wathen,  2005). 

Level of Significance is the probability of rejecting the null hypothesis when it is 

true.  It is designated a (Lind, Marchal,  &  Wathen,  2005). If the probability of 
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occurrence of the observed data is smaller than the level of significance, then the data 

suggests the null hypothesis should be rejected (Zikmund,  2003). 

This research study consists of four hypotheses. One-way ANOVA, Independent 

sample t-test, and Pearson's Correlation Coefficient were used to test the hypotheses. The 

significance level used in this research study is 0.05 or 95% level of confidence. 

5.2.1 Hypothesis 1 

1101:  The difference among tourists' participation in activities during the Phuket  

Vegetarian Festival in terms of age is not significant 

Hal: The difference among tourists' participation in activities during the Phuket  

Vegetarian Festival in terms of age is significant. 

5.2.1.1 One-Way ANOVA Analysis of Hypothesis 1 

The One-Way ANOVA analysis in Table 5.7 reveals the only items "Watching 

superstition activities" and "Visit to Taoist temple as part of ceremonies of vegetarian 

festival centers" have significant values, 0.579 and 0.151 which are more than  0.05. 

Therefore, the null hypothesis failed to reject  for this item. This means that the difference 

among tourists' participation in "Watching superstition activities" and "Visit to Taoist 

temple as part of ceremonies of vegetarian festival centers" during the Phuket  Vegetarian 

Festival in terms of age is not significant. 

However, the other eight items reveal significance values less than 0.05. They 

are "Entertainment through sound of drums, gongs, cymbals and fire-crackers" (.002); 

"Participation in Street Procession" (.001); "Performance by Chinese opera entertainers" 

(.000); "I Lighting and raising of lamps as part of rituals" (.000); "Attending and viewing 

ceremonies" (.000); "Watching Street Procession" (.000); "Having local food and drinks 

(.000); and "Looking at or purchasing local arts and crafts" (.000). Therefore, the null 

hypothesis is rejected  for these eight items. This means that there are significant 
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differences in these items among tourists' participation in activities during Phuket  

Vegetarian Festival in terms of age. 

Table 5.7 One-way ANOVA Test for Hypothesis 1 

ANOVA 

Sum of Squares Df  Mean Square F Sig.  

Performance by Chinese opera Between Groups 51.294 3 17.098 14.041 0.000 

entertainers Within Groups 321.467 264 1.218 

Total 372.761 267 

Lighting and raising of lamps Between Groups 54.304 3 18.101 28.735 0.000 

as part of rituals Within Groups 166.308 264 0.63 

Total 220.612 267 

Attending and viewing Between Groups 29.485 3 9.828 15.979 0.000 

ceremonies Within Groups 162.381 264 0.615 

Total 191.866 267 

Watching Street Procession Between Groups 19.653 3 6.551 10.59 0.000 

Within Groups 163.314 264 0.619 

Total 182.966 267 

Participation in Street Between Groups 19.972 3 6.657 6.02 0.001 

Procession Within Groups 291.95 264 1.106 

Total 311.922 267 

Watching superstition Between Groups 2.759 3 0.92 0.657 0.579 

activities Within Groups 369.61 264 1.4 

Total 372.369 267 

Entertainment through sound Between Groups 10.311 3 3.437 5.246 0.002 

of drums, gongs, cymbals and Within Groups 172.958 264 0.655 

fire-crackers Total 183.269 267 

Having local food and drinks Between Groups 52.173 3 17.391 26.106 0.000 

Within Groups 175.868 264 0.666 

Total 228.041 267 

Looking at or purchasing local Between Groups 23.685 3 7.895 10.337 0.000 

arts and crafts Within Groups 201.64 264 0.764 

Total 225.325 267 

Visit to Taoist temple as part Between Groups 5.778 3 1.926 1.783 0.151 

of ceremonies of vegetarian Within Groups 285.248 264 1.08 

Festival centers Total 291.026 267 

59 



5.2.1.2 Post Hoc Tests Results of Hypothesis 1 

Post-hoc tests (or post-hoc comparison tests) are used at the second stage of the 

analysis of variance (ANOVA), the null hypothesis is rejected. The question of interest at 

this stage is which groups significantly differ from others in respect to the mean 

(Statistics.com,  2008). In this section, Post Hoc Test were used to identify the 

differences for the eight items where their significance values were less than  0.05 in term 

of age (see appendix C). 

• Performance by Chinese opera entertainers 

The Post Hoc Test demonstrates I (10-19) -  J (40 and above) =1.627*, I (20-29) -  J 

(40 and above) =1.170*, and I (30-39) -  J (40 and above)=1.158*.  The results reveal that 

the visitors who attended the Phuket  Vegetarian Festival between ages 10-19, 20-29, and 

30-39 have stronger interests in "Performance by Chinese opera entertainers" than the 

visitors whose age are 40 and above. 

• Lighting and raising of lamps as part of rituals 

The Post Hoc Test demonstrates I (10-19) -  J (30-39)=.681*, I (10-19) —  J (40 and 

above)=1.692*,  I (20-29) -  J (30-39)=.227*, I (20-29) -  J (40 and above)=1.238*,  and I 

(30-39) -  J (40 and above)=1.011*.  The results reveal that the visitors who attended the 

Phuket  Vegetarian Festival between age 10-19, 20-29, and 30-39 have stronger interests 

in "Lighting and raising of lamps as part of rituals" than the visitors whose ages are 40 

and above. Also the visitors between 10-29 years old have stronger interest than those 

whose age group is 30-39. 
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• Attending and viewing ceremonies 

The Post Hoc Test demonstrates I (10-19) -  J (20-29)=.552*, I (10-19) -  J (40 and 

above)=1.180*.  I (20-29) -  J (40 and above)=.627*,  I (30-39) -  J (20-29)=.372*, and I 

(30-39) -  J (40 and above)=.999*.  The results show that the visitors with ages 30-39 and 

10-19 have the strongest interests in "Attending viewing ceremonies", followed by 20-29, 

then 40 and above group. 

• Watching Street Procession 

The Post Hoc Test demonstrates I (10-19) -  J (40 and above)=.579*,  I (20-29) -  J 

(40 and above)=.417*,  I (30-39) -  J (20-29)=.422*, and I (30-39) -  J (40 and above) 

=.839*. This implies that the visitors' age group is 40 and above has the least interests 

in "Watching Street Procession" in comparison to other groups, and the age group 30-39 

has stronger interest in this activity than the age group 20-29. 

• Participation in Street Procession 

The Post Hoc Test demonstrates I (20-29) -  J (40 and above)=.777*  and I (30-39)-

J (40 and above)=.722*.  This implies the age group of 20-29 and 30-39 visitors show 

stronger interests in "Participation in Street Procession" than the visitors over 40 years 

old. 

• Entertainment through sound of drums, gongs, cymbals and fire-crackers 

The Post Hoc Test demonstrates I (30-39) -  J (10-19)=.752*, I (30-39) -  J 

(20-29)=.255*, and I (30-39) -  J (40 and above)=.517*.  This implies that visitors 

between 30-39 years old have the strongest interests in "Entertainment through sound of 

drums, gongs, cymbals and fire-crackers" than other age groups. 
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®  Having local food and drinks 

The Post Hoc Test demonstrates I (10-19) -  J (40 and above)=1.375*,  I (20-29) -  J 

(40 and above)=1.259*,  and 1 (30-39) -  J (40 and above)=1.045*.  This implies that all the 

visitors who attended Phuket  Vegetarian Festival with age below 40 have stronger 

interests in "Having local food and drinks" than the ones whose ages are 40 and above. 

®  Looking at or purchasing local arts and crafts 

The Post Hoc Test demonstrates I (10-19) -  J (20-29)=.545*, I (10-19) —  

(30-39)=.735*, 1 (10-19) -  J (40 and above)=.1.302*,  I (20-29) -  J (40 and above)=.756*,  

and I (30-39) -  J (40 and above)=.567*.  This implies that the visitors whose age ranges 

between 10-19 has the stronger interest in "Looking at or purchasing local arts and crafts", 

followed by the 20-29 and 30-39 group, while the age group "40 and above" was shown 

to express least interests. 

5.2.1.3 Discussions for Hypothesis 1 

From the Post Hoc Test, the youngest group (10-19) showed a greater desire to 

enjoy most of event activities during the Phuket  Vegetarian Festival than the slightly 

older groups did, except the item "Participation in Street Procession". The youngest 

group was more or less accompanied by their parents or relatives during the festival. 

They were curious about the festival and wish to discover everything they want to know, 

thus this group expressed strongest interests in most activities. As the joining the 

procession wass  considered as "dangerous elements" by most elders point of view. The 

youngest group was not able to participate though they may wish to, as they were 

controlled by the adults. 

The age group 30-39 shows strongest interest in activities "Attending and viewing 

ceremonies", "Watching Street Procession", "Participation in Street Procession", and 
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"Entertainment through sound of drums, gongs, cymbals and fire-crackers". These age 

group respondents normally focus more on their careers in their daily routine; however 

they also wish to enjoy the atmosphere at special events when they have got chance. As 

above four items are the highlight activities of the festival, they might display greater 

curiosity to them. 

For item "Looking at or purchasing local arts and crafts", during the festival there 

were shops selling different kinds of fashion clothes in white color, vegetarian food and 

drinks, and Phuket  souvenirs in wood and shells, however the age group 40 and above did 

not show much interest in it as the other groups. As people get older, they tend to 

conserve more on money for their families, not spending money without plan carefully 

like the younger groups. 

The significant differences between younger group and older group interest in 

activity participation mentioned above confirm the findings of Raybould  (1998) that 

younger visitors have a greater desire to seek entertainment and new experiences through 

different event activities. 

5.2.2 Hypothesis 2 

H02: The difference among tourists' participation in activities during Phuket  

Vegetarian Festival in terms of gender is not significant. 

Ha2:  The difference among tourists' participation in activities during Phuket  

Vegetarian Festival in terms of gender is significant. 

5.2.2.1 Independent Sample t-test analysis of Hypothesis 2 

As shown in the Independent Sample t-test Analysis Table 5.8, the results reveal 

that the items "Participation in Street Procession" (p=.011), "Watching superstition 

activities" (p=.000), and "Looking at or purchasing local arts and crafts" (p=.000) have 
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significance value less than  0.05. Therefore the null hypothesis is rejected in this case. 

This means that difference in gender has significant difference in perception toward these 

four items. 

However, the other seven items reveal the significance value more than  0.05. 

They are "Watching Street Procession"(p=.978),  "Performance by Chinese opera 

entertainers"(p=.538),  "Lighting and raising of lamps as part of rituals"(p=.888),  

"Attending and viewing ceremonies"(p=.087),  "Entertainment through sound of drums, 

gongs, cymbals and fire-crackers" (p=.151), "Having local food and drinks" (p=.116), and 

"Visit to Taoist temple as part of ceremonies of vegetarian festival centers' (p=.'729). 

Therefore, the null hypothesis failed to reject  for these seven items. This means that the 

difference among tourists' participation in activities during Phuket  Vegetarian Festival in 

terms of gender is not significant in these items. 

Table 5.8  Independent Sample t-test for Hypothesis 2 

Independent Samples Test 

I

Levene's  Test 

for Equality of 

Variances 

I 

t-test for Equality of Means 

Std. 95% Confidence 

Sig. Mean Error Interval of the 

(2-tail Differe  Differe  Difference 

F Sig. t Df  ed)  nce  nce  Lower Upper 

Performance by Chinese Equal variances assumed 

opera entertainers Equal variances not assumed 

.842 .360 .616 

.622 

266 

231.065 

.538 

.535 

.091 

.091 

.148 

.147 

-.200 

-.198 

.382 

.380 

Lighting and raising of Equal variances assumed 2.157 .143 -.141 266 .888 -.016 .114 -.240 .208 

lamps as part of rituals Equal variances not assumed -.136 193.942 .892 -.016 .118 -:250 .218 

Attending and viewing Equal variances assumed 1.779 .183 -1.720 266 .087 -.181 .106 -.389 .026 

ceremonies Equal variances not assumed -1.669 201.846 .097 -.181 .109 -.396 .033 
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Watching Street Equal variances assumed 14.099 .000 -.028 266 .978 -.003 .104 -.207 .201 

Procession Equal variances not assumed -.027 195.115 .978 -.003 .108 -.215 .209 

Participation in Street Equal variances assumed 15.806 .000 -2.364 266 .019 -.316 .134 -.580 -.053 

Procession Equal variances not assumed -2.558 265.778 .011 -.316 .124 -.560 -.073 

Watching superstition Equal variances assumed 47.016 .000 4.950 266 .000 .700 .141 .422 .979 

activities Equal variances not assumed 4.587 168.898 .000 .700 .153 .399 1.001 

Entertainment through Equal variances assumed 

sound of drums, gongs, Equal variances not assumed 

.276 .600 1.441 266 .151 .149 .103 -.055 .352 

cymbals and fire-crackers 
1.441 224.516 .151 .149 .103 -.055 .352 

Having local food and Equal variances assumed .033 .856 -1.575 266 .116 -.181 .115 -.408 .045 

drinks Equal variances not assumed -1.598 235.257 .111 -.181 .114 -.405 .042 

Looking at or purchasing Equal variances assumed 10.580 .001 -3.971 266 .000 -.444 .112 -.664 -.224 

local arts and crafts Equal variances not assumed -4.132 252.006 .000 -.444 .107 -.655 -.232 

Visit to Taoist temple as Equal variances assumed 

part of ceremonies of Equal variances not assumed 

.990 .321 347 266 .729 .045 .131 -.212 .303 

vegetarian festival centers 
011.9:01=  

.351 233.965 .726 .045 .129 -.209 .299 

5.2.2.2 Compare Means of Hypothesis 2 

Table 5.9 Compare Means Report for null hypothesis that is rejected  in Hypothesis 2 

i  

Gender 

Participation in 

Street 

Procession 

Watching 

superstition 

activities 

Looking at or 

purchasing local 

arts and crafts 

Male Mean 3.75 4.23 3.68 

N 162 162 162 

Std. Deviation .814 .941 .957 

Female Mean 3.44 3.53 4.12 

N 106 106 106 

Std. Deviation 1.210 1.375 .789 

Total Mean 3.56 3.95 3.85 

N 268 268 268 

Std. Deviation 1.081 1.181 .919 
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As shown in the Table 5.9, all three items of activity indicated that there are 

positive effects on both genders. For items "Participation in Street Procession" and 

"Watching Superstition Activities", demonstrate that male has stronger interests than 

female visitors. For item "Looking at or purchasing local arts and crafts", obviously 

female visitors counts stronger interest than male visitors during Phuket  Vegetarian 

Festival. 

5.2.2.3 Discussions for Hypothesis 2 

Male visitors are more likely than female visitors to "see cultural attractions" as 

an opportunity to experience something authentic or simply for something to do. Female 

visitors, on the other hand, are more likely than males to "visit cultural attractions" as a 

means of spending time with their friends or relatives, regardless of whether they are 

interested in the attraction. Street procession as well as superstition activities, such as 

cut oneself with swords, axes, and pierce oneself with needles during Phuket  Vegetarian 

Festival are the most exotic events of the festival, whereas most of male visitors like to 

seek for things they have never seen or different from their normal environment. 

Female visitors usually are scared of the dangerous activities, especially when the spirit 

medium pierced their faces or bodies with blood, female visitors normally seek to do 

other things instead of watching them. Female prefer shopping instead, including 

vegetarian festival, as there are many things they can may bring back home for memory 

or as gifts for friends, conversely male visitors have less interest in shopping regardless of 

the destination. 
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5.2.3 Hypothesis 3 

H03: The difference among tourists' participation in activities during Phuket  

Vegetarian Festival in terms of residency status is not significant. 

Ha3:  The difference among tourists' participation in activities during Phuket  

Vegetarian Festival in terms of residency status is significant. 

5.2.3.1 One-Way ANOVA Analysis of Hypothesis 3 

The One-Way ANOVA analysis in Table 5.10 reveals the significance values for 

items "Performance by Chinese opera entertainers"(.157),  "Lighting and raising of lamps 

as part of rituals"(.391).  "Watching superstition activities"(.06),  "Entertainment through 

sound of drums, gongs, cymbals and fire-crackers"(.084),  and "Looking at or purchasing 

local arts and crafts"(.291)  are more than  0.05. Therefore, the null hypothesis failed to 

reject  for this item. This means that the differences among tourists' participation in these 

items during Phuket  Vegetarian Festival in terms of residency status are not significant. 

There are other five items reveal a significance value less than  0.05.  They are 

"Attending and viewing ceremonies"(.004);  "Watching Street Procession"(.003);  

"Participation in Street Procession"(.000);  "Having local food and drinks (.000); and 

"Visit to Taoist temple as part of ceremonies of vegetarian festival centers"(.000).  

Therefore, the null hypothesis is rejected  for these five items.  This means that there are 

significant differences in these items among tourists' participation in activities during 

Phuket  Vegetarian Festival in terms of residency status. 
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Table 5.10 One-way ANOVA Test for Hypothesis 3 

ANOVA 

Sum of 

Squares Df  

Mean 

Square F Sig. 

Performance by Chinese opera Between Groups 5.179 2 2.59 1.867 0.157 

entertainers Within Groups 367.582 265 1.387 

Total 372.761 267 

Lighting and raising of lamps as Between Groups 1.559 2 0.779 0.943 0.391 

part of rituals Within Groups 219.053 265 0.827 

Total 220.612 267 

Attending and viewing Between Groups 7.709 2 3.854 5.546 0.004 

ceremonies Within Groups 184.157 265 0.695 

Total 191.866 267 

Watching Street Procession Between Groups 8.036 2 4.018 6.087 0.003 

Within Groups 174.931 265 0.66 

Total 182.966 267 

Particiption  in Street Procession Between Groups 30.779 2 15.389 14.506 0 

Within Groups 281.143 265 1.061 

Total 311.922 267 

Watching superstition activities Between Groups 7.821 2 3.91 2.843 0.06 

Within Groups 364.548 265 1.376 

Total 372.369 267 

Entertaibment  through sound of Between Groups 3.388 2 1.694 2.496 0.084 

drums, gongs, cymbals and Within Groups 179.881 265 0.679 

fire-crackers Total 183.269 267 

Having local food and drinks Between Groups 24.342 2 12.171 15.834 0 

Within Groups 203.699 265 0.769 

Total 228.041 267 

Looking at or purchasing local Between Groups 2.087 2 1.044 1.239 0.291 

arts and crafts Within Groups 223.237 265 0.842 

Total 225.325 267 

Visit to Taoist temple as part of Between Groups 22.699 2 11.35 11.209 0 

ceremonies of vegetarian festival Within Groups 268.327 265 1.013 

centers Total 291.026 267 
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5.2.3.2 Post Hoc Tests of Hypothesis 3 

In this section, Post Hoc Tests were used to identify the differences for the five 

items which their significance values were less than  0.05 in tents of residency status (see 

appendix D). 

• Attending and viewing ceremonies 

The Post Hoc Test demonstrates I (Phuket  Resident) -  J (Domestic Thai) =  .501*, 

the results show that Phuket  Residents have the stronger interest in "Attending viewing 

ceremonies" than the Domestic Thais. 

• Watching Street Procession 

The Post Hoc Test demonstrates I (Phuket  Resident) -  J (Domestic Thai) =  .526* 

and I (Phuket  Resident) -  J (Foreigner) =  .402*. This implies that Phuket  Residents have 

stronger interest in "Watching Street Procession' than Domestic Thais and Foreigners. 

• Participation in Street Procession 

The Post Hoc Test demonstrates I(Phuket  Resident)-J(Domestic  Thai) =  .960* and 

I(Phuket  Resident)-J(Foreigner)=  .962*. This implies that Phuket  Residents have stronger 

interest in "Participation in Street Procession" than Domestic Thais and foreigners. 

• Having local food and drinks 

The Post Hoc Test demonstrates I (Domestic Thai) -  J (Phuket  Resident) =  .838*, 

I (Domestic Thai) -  J (Foreigner) =  .461*, and I (Foreigner) -  J (Phuket  Resident) =  .376* .  

This implies that Domestic Thais have stronger interest in "Having local food and drinks" 

than foreigners and Phuket  Residents, while Foreigner also have stronger interest than 

Phuket  Residents. 
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• Visit to Taoist temple as part of ceremonies of vegetarian festival centers 

The Post Hoc Test demonstrates I (Phuket  Resident) -  J (Domestic Thai) =  .656* and I 

(Foreigner) -  J (Domestic Thai) =  .563*. This implies Domestic Thais have the least 

interest in "Visit to Taoist temple as part of ceremonies of vegetarian festival centers" 

than the foreigners and Phuket  Residents. 

5.2.3.3 Discussions for Hypothesis 3 

From the Post Hoc Tests, Phuket  Residents have the stronger interest in 

"Attending and viewing ceremonies", "Watching Street Procession" and "Participation in 

Street Procession" than the Domestic Thais and Foreigners. Street Procession and various 

ceremonies are the essential for nine-day Phuket  Vegetarian Festival, and normally take 

place either the early morning (street processions), or late in the night (bladed-ladder 

ceremony, fire-walk ceremony, and etc). For the local Phuket  Residents, they are 

familiar with the festival itinerary and know where and when each procession take place 

so that they can follow properly. As for the domestic and foreign visitors, since it could 

be that they were by chance to be in Phuket  during the festival, thus lack prior knowledge 

about it, but with very limited information that they can search or be given for the festival 

schedule from the website  or travel guide books. Moreover, there are geographic and 

logistic constraints, as many of them were staying in the hotels near the beaches, therefore 

it was difficult for them to travel early morning to at night from their resorts to the 

festival sites. 

Domestic Thais have stronger interest in "Having local food and drinks" than 

foreigners and Phuket  Residents, while Foreigner also have stronger interest than Phuket  

Residents. Obviously, visitors who come from outside Phuket,  like to taste traditional 

local Phuket  food, especially when there were hundreds of restaurants and shops selling 

various types of delicious Vegetarian food. Even the visitors were not vegetarian, they 
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wish to try the taste of the vegetarian food which look alike the pork meat, fish or beef. 

The perception of people towards "Vegetarian Food" need to be tasteless, however at the 

festival, both domestic Thais and the foreigners, were amazed how local suppliers can 

make use of limited raw materials but produce delicious vegetarian cuisines. 

Domestic Thais have the least interest in "Visit to Taoist temple as part of 

ceremonies of vegetarian festival centers" than the foreigners and Phuket  Residents. 

Foreigners can be divided into two types as: Asian Visitors (Chinese, Malaysian, Hong 

Kong, and etc) and Westerners. Most of the western tourists, observe, take photos or 

video-films of passing procession, but rarely take part in worship. In contrast to the 

westerners, the Asian visitors from abroad do not show that much interest in the 

extraordinary highlights of the festival which attract the westerners. Most of the Asian 

Visitors worship the images of the gods in the shrines and the mediums possessed by 

them in the processions, in the hope of deriving some merit or good fortunes from these 

acts. 

5.2.4 Hypothesis 4 

H04: 

Tourists' motivation for attending the Phuket  Vegetarian Festival is not 

related to their participation of activities. 

Ha4:  

Tourists' motivation for attending the Phuket  Vegetarian Festival is related to 

their participation of activities. 

5.2.4.1 Pearson's Correlation Coefficient Analysis of Hypothesis 4 

In accordance with the Pearson's Correlation Coefficient Analysis shown in 

Appendix E, the results can be summarized as in below table 5.11. 
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Table 5.11: Pearson's Correlation Coefficient Analysis Results of Hypothesis 4 

Motivation Items Results 

To observe the other people attending the festival Rejected all activity items 

Because I enjoy festival crowds Rejected all activity items 

To get away from the demands of life Rejected 7 activity items 

Because I was curious Rejected 7 activity items 

To enjoy the food Rejected 8 activity items 

Because festivals are unique Rejected 6 activity items 

To have a change from my daily routine Rejected all activity items 

To be with people of similar interest Rejected 9 activity items 

So I could be with my family or friends Rejected 4 activity items 

To see the entertainment Rejected 5 activity items 

Because it is stimulating and exciting Rejected 7 activity items 

To experience new and different things Rejected 5 activity items 

Because I like the variety of things to see and do Rejected 6 activity items 

5.2.4.2 Discussions for Hypothesis 4 

There are significant relationship between the visitors whose motivation of 

attending Phuket  Vegetarian Festival is "To observe the other people attending the 

festival", "Because I enjoy festival crowds", and "To have a change from my daily 

routine" and all the activities available during the festival.  Both motivation items "To 

observe the other people" and "Enjoy festival crowds" belong to the motivation factor 

"Gregariousness", visitors with these two kinds of motivation, like to be with people, all 

the time either only observing or involving. Therefore, they have strong interest in all 

kinds of activities. The motivation item "To have a change from my daily routine" 

means the visitors wish to experience new things that are different from their normal 

environment, while in the festival all activities can be considered as "NEW" and 

"Different". 
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The other item "To get away from the demands of life" can be explained as 

visitors with such motivation may more want to relax instead of too much "extraordinary" 

activities, thus it failed to rejected "Entertainment through sound of drums, gongs, 

cymbals and fire-crackers" and "Visit to Taoist temple as part of ceremonies of 

vegetarian festival centers" as there were no significant relationship. 

The motivation item "Because I was curious" rejected seven activity items, 

which means there is relationship between this motivation and those seven activities. 

The only three items failed to reject are "Performance by Chinese opera entertainers", 

"Lighting and raising of lamps as part of rituals", and "Looking at or purchasing local arts 

and crafts". For people who are curious of a special festival like Phuket  Vegetarian 

Festival, above three activities may be too common that they can also find them 

somewhere else, not specially to this festival alone. They are more attracted by the 

highlighted activities, such as the street procession, superstition activities, and 

ceremonies. 

Both "Because it is stimulating and exciting" and "To experience new and 

different things" have significant relationship with the activities, such as "Attending and 

viewing ceremonies", "Watching Street Procession", "Watching superstition activities", 

"Entertainment through sound of drums, gongs, cymbals and fire-crackers" and "Visit to 

Taoist temple as part of ceremonies of vegetarian festival centers". 

"To be with people of similar interest" failed to reject only one item which is 

"Having local food and drinks", shows that the motivation is not related to such activity. 

"So I could be with my family or friends" rejected four activity items, include "Looking 

at or purchasing local arts and crafts". From the previous study of Boo, Ko,  &  Blazey,  

2007, visitors who travel with family or friends spent much more money than those 

visiting alone. Thus, there is significant relationship between "Family Togetherness" 

motivation and activities like "Purchasing and shopping". 

73 



The remaining four motivation items "To enjoy the food", "Because festivals 

are unique", "To see the entertainment", and "Because it is stimulating and exciting" 

rejected "Watching superstition activities" and "Entertainment through sound of drums, 

gongs, cymbals and fire-crackers", showed positive relationships. 

5.3 Comments /  Recommendations 

The results from two open-ended questions in the questionnaire are summarized 

as below. The comments (1 to 8) are not in a particular sequence or ranking. 

Table 5.12: Open-ended Question Results 

Most attractive features 1. Meeting people of different nationalities 
2. Cultural significance 
3. Street Stalls for shopping are interesting 
4. Variety of vegetarian food 
5. The fire crackers were incredible. 
6. Very different from other festivals. 
7. Inimitable superstitious activities 
8. Very exciting for the whole family. 

Unfavorable response 1. No information when each individual event in the festival 
was taking place was provided for tourists. 
2. The weather is too hot. 
3. Too much crowded. 
4. Traffic Jam 
5. Noise 
6. Smoke 
7. Some of the activities are very scary for the kids. 
8. Not enough information given on the website  or from 
tourist bureau in foreign countries. 

According to above Table 5.12, most attractive features for the visitors include 

meeting people from different countries, cultural significance, variety of food, incredible 

activities, and etc. Visitors noticed there were several negative environmental impacts, 
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such as noise, smoke, and traffic jams. They also commented that if there are more 

information given prior to their visit, they would have well-prepared themselves for the 

festival, as they found it was not convenient for them to stay in the hotels near the beach 

side and they in fact wish to take part in most of the festival activities. Many western 

tourists also mentioned that if the local TAT office the foreign countries could have 

promoted the festival in different channels or road shows, there should be more visitors 

came for the festival, as many of them were not aware of this festival before they planned 

their trip to Phuket  (see table 5.12). 
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CHAPTER VI 

SUMMARY, CONCLUSION AND RECOMMENDATIONS 

This chapter presents the summary of the study, which comprises three parts. The 

first part is the summary of findings; the second part is the conclusion of the research 

outcome, and the last part is the recommendations and the suggestions for further 

research. 

6.1  Summary of findings 

6.1.1 Sample profile 

Out of 268 respondents of this research study who attended Phuket  Vegetarian 

Festival, the majority of the respondents were male in the age range between 20 and 29 

years old, with university background as their educational qualification (see Table 6.1). 

Table 6.1 Summary of Respondents' general characteristic 

6.1.2 

Demographic 

characteristics 

The majority group of The minority group of 

respondents (%) respondents (%)  

Gender Male (60.4%) Female (39.6%) 

Age 20-29 (53%) 10-19 (4.1%) 

Education University (65.7%) Vocational School 

(8.6%) 

Tourism profile 

Out of 268 respondents of this research study, the majority of the respondents 

were foreigners, stayed in Phuket  for 3 nights or less, in a travel group size of 3-4 with 

friends, repeat visitors, the decision of attending the festival was made by everyone in the 

group, the purpose was for the heritage/culture/tradition, and the source of infounation  

about this festival was from friends and relatives (see Table 6.2). 
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Table 6.2 Summary of Respondents' tourism characteristic 

Tourism 

characteristics 

Residency status 

Total nights away from 

home 

Travel Group Size 

Prior Visitation 

How you decided to 

come to this festival? 

Reason for visitation 

Type of 

Accompaniment 

Source of information 

The majority group of 

respondents (%a) 

Foreigner 

3 nights or less (27.2%) 

3-4 (37.3%) 

Yes (Repeat Visitor) 

(54.5%) 

It was a joint decision 

(43.7%) 

Heritage/Culture/Tradition 

(54.5%) 

With Friends (51.1%) 

Friends and relatives 

(35.8%) 

The minority group of 

respondents (%)  

Phuket  Residents 

7- 9 nights (9.7%) 

5 or more (10.1%) 

No (First-time Visitor) 

(45.5%) 

Respondent was primarily 

responsible for choosing 

the festival/destination 

(16.0%) 

Socialization (9.7%) 

Miscellany (3.7%) 

TV and radio (5.2%) 

6.1.3 Hypothesis testing results 

The research study on the topic of "Tourists' Travel Motivation, Activity 

Participation, and Behavior while attending Phuket  Vegetarian Festival" obtained the 

primary data from 268 questionnaires from the target respondents by applying One-way 

ANOVA. Independent Sample t-test and Pearson's Correlation Coefficient to test the 

hypotheses. As shown in Table 6.3, results from all four hypotheses are rejected, 

meaning there is difference among tourists' participation in activities during Phuket  

Vegetarian Festival in terms of age, gender, and residency status. Tourists' motivation for 

attending the Phuket  Vegetarian Festival is related to their participation of activities. 
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Table 6.3 Summary of Hypothesis testing results 

Description Statistic 
Technique 

Hypothesis 
testing result 

Hypothesis 1 
The difference among tourists' participation in 
activities during Phuket  Vegetarian Festival in 
terms of age is not significant 

One-way 
ANOVA 

Reject Ho l  
in eight items 

Hypothesis 2 
The difference among tourists' participation in 
activities during Phuket  Vegetarian Festival in 
terms of gender is not significant. 

Independent 
Sample t-test 

Reject H02 
in three items 

Hypothesis 3 
The difference among tourists' participation in 
activities during Phuket  Vegetarian Festival in 
terms of residency status is not significant. 

One-way 
ANOVA 

Reject 1403  
in five items 

Hypothesis 4 
Tourists' motivation for attending the Phuket  
Vegetarian Festival is not related to their 
participation of activities. 

Pearson's 
Correlation 
Coefficient 

Reject H07 
in 94 items 

6.2 Conclusion of the research study based on the objectives 

In this section, the researcher wraps up the research findings to achieve the three 

objectives mentioned in Chapter 1. 

Objective 1: To identify the profile of this "type" of tourist and investigate the 

activities and behavior of tourists during their trips. 

Hypothesis 1-3 tested the difference among tourists' participation in activities 

during Phuket  Vegetarian Festival in terms of age, gender, and residency status. The 

profile of the type of tourist was discussed in 6.1.1 and 6.1.2. 
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Age  

The outcome demonstrated eight among ten items rejected. The majority of 

rejected items confirmed that tourists' participation in activities during Phuket  Vegetarian 

Festival changes with the age of tourists. 

Gender 

The outcome demonstrated six among ten items are accepted. The majority of 

accepted items confirmed that the tourists' participation in activities during Phuket  

Vegetarian Festival did not change with the gender of tourists. 

Residency Status  

The outcome demonstrated five items failed to reject and other five items 

accepted. The results could not confirm if tourists' participation in activities during 

Phuket  Vegetarian Festival changed or not with the residency status of tourists. 

Objective 2: To explore motivations for attending a large, multi-day vegetarian festival. 

Descriptive Analysis was used to test questionnaire Question 12-24 for exploring 

the motivations for attending Phuket  Vegetarian festival. Regarding the respondents' 

ratings of the importance of individual motivation items, variety of activities is preferred 

by the most visitors, as they travel to one destination or festival, the more things they find 

they can get involve, the more enjoyment they can get. Local culture and tradition is 

also one of the most important motivations, in Phuket  Vegetarian Festival, vegetarian 

food is obviously the outstanding feature, and also as a result of the government section 

put quite a lot of effort of promoting the event from vegetarian cuisine aspect. As 

Phuket  Vegetarian Festival is a unique festival, therefore tourists can experience many 

different and exciting activities, which became one important motivation for them choose 

to participate. However, the results also showed not many people attended because of 
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their interest in sharing the experience or ideas with the other people nor like the festival 

crowds. 

Objective 3: To examine the relationship between motivations and related variable as 

activities. 

Hypothesis 4 tested the relationship between tourists' motivation for attending 

the Phuket  Vegetarian Festival and their participation to activities. 

The outcome demonstrated 94 items rejected and 36 items accepted. The 

results revealed that there is a positive correlation between the motivation and tourists' 

participation in activities during Phuket  Vegetarian Festival. The majority of rejected 

items confirmed that tourists' participation in activities during Phuket  Vegetarian Festival 

changed with the motivation of tourists. The perception of participating in certain 

activities often differed because of different purposes.  For instance, tourists with 

motivation "Relaxation" may like peaceful entertainment and shopping more. They 

dislike the superstitious activities as the spirit mediums piercing on their bodies because 

they feel the activities are too much stressed and exciting for them. In contrast, the 

visitors whose motivation is "Excitement" are seeking for dangerous activities. They do 

not want to just sit down and watch people lighting and raising the lamps or eating. 

They can also have the same activities in any other places. 

6.3  Recommendations 

6.3.1 Recommendations on How to Motivate People 

According to Chapter 5, enjoying festival crowds is the least important motivation 

item for visitors attending Phuket  Vegetarian Festival. Environmentally, festival crowds 

also give negative impact on the festival sites. For some ceremonies, such as fire-walking 

ceremony, the turn-out number of participants exceeds expectation that the organizer 
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needs to change the site in order to accommodate the visitors. To improve on this item, 

Setting up entrance fee can be a solution. An entrance fee for some highlighted events 

does not only mean increasing the revenue, but also control of the depreciation caused by 

the overcrowding in some festival sites. Entrance fee helps the organizers in controlling 

and making sure that people who paid for entrance fee and join the activities have strong 

interest in participation and are eager about the festival. Additionally, many of the festival 

sites, such as the Chinese shrines and Taoist temples with over 100 years history, need to 

be renovated from time to time. Therefore, instead of depending on the donation from 

each shrine, the local community can also use such extra income for the preservation of 

the historical sites. 

Another motivational item that rated the lowest was to be with people of similar 

interest.  In order to improve on this item, some interesting tourism products should be 

created and added to the festival, such as creating new opportunities to gather new target. 

"Nutrition Campaign" could be a marketing tool to develop a product that 

includes additional opportunities for the event goers. "Nutrition" is one of the hottest 

issues now in the world. More and more people take "healthy" into their daily lives. 

When people are talking about "vegetarian food", the first idea that crops up is to be 

"healthy". Therefore, Phuket  Vegetarian Festival can take this advantage to build up its 

new feature of "Nutrition" exhibition along with the festival. A big exhibition of all kinds 

of vegetarian food and beverages, snacks, as well as cosmetics, are all considered as 

"Nutritious" and "Healthy" along with the festival and will surely generate more 

attendees. Exhibition is also a platform for people who are interested in Vegetarian food 

to share experiences and exchange ideas. 

In November 2009, the international congress of nutrition will be held in Bangkok 

with an estimated 5,000 participants from all over world. They will gather to discuss 

updated nutrition issues. It provides great opportunity for both parties to cooperate and 

81 



benefit from each other. The large food and beverage companies as well as the 

pharmaceutical companies will be attracted to either exhibit or sponsor the festival if the 

efficient marketing strategies are implemented. 

6.3.2 Recommendations for Participation in Activities 

From the research, the activity such as participation in street procession got the 

lowest score in terms of tourists' interest in participation.  Participation in street 

procession often perceived by the tourists as a dangerous activity, as the researcher 

observed only a few some westerners who took photos while the locals joined the 

processions. The organizer can promote the participation from the point of gaining a 

special experience and direct contact with the local culture, and also to remind people that 

joining street procession is not as dangerous as people would think. As for organizers, it 

is necessary to ensure that tourists are interested in attending local festival and be able to 

keep them busy during their trip. The more activities the tourists can participate or 

observe, the longer time they would spend in the festival. 

Local residents of Phuket  showed strong interest on worshipping and other 

essential activities of the festival.  Domestic and foreigners are spending more money on 

the tourist-related goods and services. 

In general, Phuket  Vegetarian festival has not become a "tourist-oriented event", 

though during the festival some shops especially those selling fire-crackers, vegetarian 

food and other devices make a huge turnover, and that the hotels in town were almost 

fully booked. However, it only happens a week over period. In fact, there are very few 

local business communities to commercialize the festival itself. Even the festival-related 

services and goods (accommodation, vegetarian food, and white garments) are not well 

prepared or informed. There were hundreds of sponsors that Phuket  Vegetarian Festival 

2008 generated. However, only a very few of them have any exhibiting booth or launch 
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special products for the festival. For the travel agents. they can create or offer tours or 

excursions to the festival to the guests. Hotels near the festival sites can offer special rates 

and packages for the festival travelers. The hotels near the beach sides can also create 

packages with complimentary transportation to different shrines according to the festival 

schedule to increase their occupancies. Festival-related goods such as vegetarian food, 

white garments, photographic products, and souvenirs can join the street stalls as visitors 

especially westerners always look for various products during a festival to purchase. 

The findings showed that people with age between 10-39 have a greater desire to 

seek entertainment and new experiences through different event activities of the festival 

than those whose age are 40 and above. The festival has over 100 years history, however, 

the researcher found that there was no English supported video or documentation that can 

be purchased at any festival site. There was also no an English interpretation center or 

information board that can provide background information at the site. 

Therefore, it is recommended that an interpretation center should be built up 

which will serve all foreign and Thai visitors who wish to know more about the festival's 

history. Hand-on activities can also be used in order to attract children, though the 

parents might consider the festival to be too scary for the young children. However, a 

look at smooth pictures and English /  Thai story telling might be acceptable to both 

children and parents. 

6.3.2 Recommendations for Administration 

According to the questionnaire, the visitors who attended the Phuket  Vegetarian 

Festival would not join the crowds once the performance begins. The researcher noticed 

that the reason for this was, firstly, most visitors were not aware of this festival before 

their travel to Phuket.  Thus, they have booked the hotels near the beach side which unable 

them to follow the festival events. Another reason is that there was very limited 
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information provided to the visitors from any channel. Visitors can hardly get any 

information from the hotel they were staying in or at the festival sites, such as brochures 

or other promotional materials. Due to the expansive development of digital technologies 

where information is wirelessly  disseminated, it is true that the Tourism Authority of 

Thailand already has a well-established website  which serves tourists who wish to visit 

different parts of Thailand. It also gives sufficient sources of statistics or news. However, 

on the "Event" calendar section, only a short message introducing the Phuket  Vegetarian 

Festival was provided for many years without changes. There is no schedule or itinerary 

being provided to potential tourists so that they can manage their own trips and obtain 

sufficient information of the festival in advance. Even the festival itself was not 

organized by TAT, the knowledge of the festival is supposed to be provided to TAT staff 

so that they can provide accurate information or direct inquires to related organizations 

correctly. 

6.4 Suggestion for further research 

This study is limited only to a survey conducted at a single festival. Future 

research may apply the findings from this research to study other significant festivals or 

events, not necessarily to be in Thailand but also applicable to the other countries. 

Furthermore, this study did not examine some significant socio-demographic  

characteristics such as past visit, total spending which should be considered by festival 

organizers as the important factors for segmenting the market. Travel Behaviour can 

also be conducted through in-depth researches. Due to time limitations, the researcher 

did not analyze the relationship between the motivation and behaviour in details. 

Moreover, according to the current political situation in Thailand, it can be forecasted that 

the number of overseas tourists for next year will be decreasing. Therefore, study on how 

to attract domestic market to the Phuket  Vegetarian Festival is also a suggested topic. 
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No. ............  

Questionnaire 

Dear Respondents: 

This questionnaire is designed as part of fulfillment of the requirements for the 

degree of Master of Business Administration in Tourism Management, Graduate School 

of Business, Assumption University, Thailand. The purpose of this survey is to 

understand the motivation, activities and behaviour of the tourists attending "Phuket  

Vegetarian Festival" during their trips. Your answers are very valuable and your 

information will be strictly used for educational purpose and treated confidential. Your 

cooperation and precious time on this questionnaire is highly appreciated. 

Sincerely Yours, 

Lei Zhang  

Part I: General Profile of Respondents 

Instruction: Please tick (I) the one that matches best with your opinion 

1. Gender ❑ Male ❑ Female 

2. Age (years) 

❑ 10-19 ❑ 20-29 ❑ 30-39 ❑ 40+ 

3.  Education 

❑ High School ❑  Vocational School ❑University ❑Post  Graduate 

Part II: Tourism Profile of Respondents 

Instruction: Please tick (4)  the one that matches best with your opinion 

4.  Residency status. 

o Phuket  Resident ❑  Domestic Thai ❑  Foreigner, nationality  

5.  Total nights away from home (Please skip if you are local resident) 

❑ 3 nights or less ❑  4-6 nights ❑  7-9 nights D  More than 9 nights 
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6.  Travel group size (Please skip if you are local resident) 

o 1-2 El  3-4 El 5 or more 

7.  Prior Visitation to the festival 

❑ Yes (Repeat Visitor) El  No (First-time Visitor) 

8.  How you decided to come to this festival? 

o Respondent was primarily responsible for choosing the festival/destination 

o Travel companion(s)  responsible for choosing destination 

ri  It was a joint decision 

Li Seeing Advertisement prior to visit 

9. Reason for visitation 

Ei  Food ri  Heritage/Tradition/Culture Li Entertainment ❑  Socialization 

10. Type of Accompaniment 

❑ Alone Fi With family o With Friend(s) 

o With Lover El With social club o Miscellany 

11. Source(s)  of information about Phuket  Vegetarian Festival 

o Friends and relatives Li  Local newspapers 

Li TV and radio Li  "Attended last year" 

ri  Visitors Bureau o  Others  

Part III: Motivation for attending Phuket  Vegetarian Festival 

Instruction: Please indicate your level of importance with the following statements: 

5-Very Important, 4-Important, 3-Neither or not, 2-Not Important, 1-Not at all important 

Items 5 4 3 2 1 

12.  To observe the other people attending the festival 

13.  Because I enjoy festival crowds 

14.  To get away from the demands of life 

15.  Because I was curious 

16.  To enjoy the food 

17.  Because festivals are unique 

18.  To have a change from my daily routine 

19.  To be with people of similar interest 

20.  So I could be with my family or friends 
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Items 5 4 3 2 1 

21.  To see the entertainment 

22.  Because it is stimulating and exciting 

23.  To experience new and different things 

24.  Because I like the variety of things to see and do 

Part IV: Interest in participation of various Tourism Activities 

Instruction: Please indicate your level of interest with the following statements: 5-Very 

Interested, 4-Somewhat interested, 3-Neither or not, 2-Not Interested, 1-Not at all 

interested 

Items 5 4 3 2 1 

25.  Performance by Chinese opera entertainers 

26.  Lighting and raising of lamps as part of rituals 

27.  Attending and viewing ceremonies 

28.  Watching Street Procession 

29.  Participation in Street Procession 

30.  Watching superstition activities (i.e. Cut oneself with swords, 

axes and pierce oneself with needles) 

31.  Entertainment through sound of drums, gongs, cymbals and 

fire-crackers. 

32.  Having local food and drinks 

33.  Looking at or purchasing local arts and crafts 

34.  Visit to Taoist temple as part of ceremonies of vegetarian 

festival centers 

Part V: Travel Behavior of Respondents interested in attending Phuket  Vegetarian 

Festival 

Instruction: Please indicate your level of agreement with the following statements: 

5-Strongly agree, 4-Somewhat agree, 3-Neither agree nor disagree, 2-Somewhat disagree, 

1-Strongly disagree 

Items 5 4 3 2 1 

35.  I like to stay in an accommodation near the festival 

36.  Being a vegetarian, attending this festival supports my beliefs 

37.  I wish to experience delicious "Vegetarian Cuisine" 

38.  I enjoy introducing an element of dangerous "Superstitious 

Performance" into my life 
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Items 5 4 3 2 1 

39.  I often join the crowds once the performance begins 

40.  I like to be active on vacation by being here during the festival 

41.  Attending Vegetarian Festival shares similar views of my religion 

42.  It is important for me to see or experience this unique once in a 

year festival 

43.  I enjoy experiencing different cultures, traditions and ways of life 

44.  I want to spend my time together with family/ friends during the 

festival 

45.  I intend to visit other famous sites and attractions (beach, 

nightlife, shopping) in Phuket  along with this festival 

Part VI: Comments and Recommendations 

Instruction: Please write down your answer on the space provided. 

46. In your opinion, what were the most attractive features of Phuket  Vegetarian 

Festival? 

47. Any, unfavorable response about the festival? 
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Multiple Comparisons 
LSD 

Dependent 

Variable (I) Age (J) Age 

Mean 

Difference 

(1-J) 

Std. 

Error Sig. 

95% Confidence 

Interval 

Lower 

Bound 

Upper 

Bound 

Performance by 10-19 20-29 0.457 0.345 0.187 -0.22 1.14 

Chinese opera 30-39 

entertainers 40 and above 

0.469 

1.627 

0.357 

0.375 

0.189 

.000 

-0.23 

0.89 

1.17 

2.37 

20-29 10-19 -0.457 0.345 0.187 -1.14 0.22 

30-39 0.012 0.158 0.939 -0.3 0.32 

40 and above .  
1.170 0.196 .000 0.79 1.56 

30-39 10-19 -0.469 0.357 0.189 -1.17 0.23 

20-29 -0.012 0.158 0.939 -0.32 0.3 

40 and above •  
1.158 0.215 .000 0.74 1.58 

40 and 10-19 -1.627  0.375 .000 -2.37 -0.89 

above 20-29 -1.170.  0.196 .000 -1.56 -0.79 

30-39 -1.158*  0.215 .000 -1.58 -0.74 

Lighting and 10-19 20-29 0.454 0.248 0.069 -0.04 0.94 

raising of lamps 30-39 

as part of rituals 40 and above 

.681 

1.692 

0.256 

0.27 

0.008 

.000 

0.18 

1.16 

1.19 

2.22 

20-29 10-19 -0.454 0.248 0.069 -0.94 0.04 

30-39 .227 0.114 0.047 .00 0.45 

40 and above 1.238*  0.141 .000 0.96 1.51 

30-39 10-19 -.681*  0.256 0.008 -1.19 -0.18 

20-29 -.227.  0.114 0.047 -0.45 .00 

40 and above •  
1.011 0.155 .000 0.71 1.32 

40 and 10-19 -1.692*  0.27 .000 -2.22 -1.16 

above 20-29 -1.238.  0.141 .000 -1.51 -0.96 

30-39 -1.011*  0.155 .000 -1.32 -0.71 
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Dependent 

Variable (I) Age (J) Age 

Mean 

Difference 

(I-J) 

Std. 

Error Sig. 

95% Confidence 

Interval 

Lower 
Bound 

Upper 
Bound 

Attending and 10-19 20-29 .552*  0.245 0.025 0.07 1.04 

viewing 

ceremonies 

30-39 

40 and above 

0.181 

1.180*  

0.253 

0.266 

0.477 

.000 

-0.32 

0.66 

0.68 

1.7 

20-29 10-19 -.552' 0.245 0.025 -1.04 -0.07 

30-39 -.372  0.112 0.001 -0.59 -0.15 

40 and above 
.627*  0.139 .000 0.35 0.9 

30-39 10-19 -0.181 0.253 0.477 -0.68 0.32 

20-29 .372*  0.112 0.001 0.15 0.59 

40 and above 
.999*  0.153 .000 0.7 1.3 

40 and 10-19 -1.180  0.266 .000 -1.7 -0.66 

above 20-29 -.627' 0.139 .000 -0.9 -0.35 

30-39 -.999  0.153 .000 -1.3 -0.7 

Watching Street 10-19 20-29 0.161 0.246 0.513 -0.32 0.65 

Procession 30-39 -0.26 0.254 0.306 -0.76 0.24 

40 and above .579*  0.267 0.031 0.05 1.1 

20-29 10-19 -0.161 0.246 0.513 -0.65 0.32 

30-39 -.422' 0.113 .000 -0.64 -0.2 I 

40 and above .417*  0.139 0.003 0.14 0.69 

30-39 10-19 0.26 0.254 0.306 -0.24 0.76 

20-29 .422*  0.113 .000 0.2 0.64 

40 and above .839*  0.153 .000 0.54 1.14 

40 and 10-19 -.579' 0.267 0.031 -1.1 -0.05 

above 20-29 -.417  0.139 0.003 -0.69 -0.14 

30-39 -.839*  0.153 .000 -1.14 -0.54 
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Dependent 

Variable (I) Age (J) Age 

Mean 

Difference 

(I-J) 

Std. 

Error Sig. 

95% Confidence 

Interval 

Lower 
Bound 

Upper 
Bound 

Participation in 10-19 20-29 -0.159 0.329 0.63 -0.81 0.49 

Street 30-39 -0.103 0.34 0.762 -0.77 0.57 

Procession 40 and above 
0.619 0.357 0.084 -0.08 1.32 

20-29 10-19 0.159 0.329 0.63 -0.49 0.81 

30-39 0.056 0.151 0.713 -0.24 0.35 

40 and above .  
.777 0.186 .000 0.41 1.14 

30-39 10-19 0.103 0.34 0.762 -0.57 0.77 

20-29 -0.056 0.151 0.713 -0.35 0.24 

40 and above .  
.722 0.205 .000 0.32 1.12 

40 and 10-19 -0.619 0.357 0.084 -1.32 0.08 

above 20-29 -.777*  0.186 .000 -1.14 -0.41 

30-39 -.722 0.205 .000 -1.12 -0.32 

Entertainment 10-19 20-29 -0.497 0.253 0.051 -1.00 .00 

through sound 30-39 

of drums, 40 and above  

-.752*  

-0.235 

0.262 

0.275 

0.004 

0.393 

-1.27 

-0.78 

-0.24 

0.31 
gongs, cymbals 

20-29 10-19 
and 

30-39 
fire-crackers 

40 and above 

0.497 

-.255 

0.262 

0.253 

0.116 

0.144 

0.051 

0.029 

0.069 

.00 

-0.48 

-0.02 

1.00 

-0.03 

0.54 

30-39 10-19 .752*  0.262 0.004 0.24 1.27 

20-29 .255 0.116 0.029 0.03 0.48 

40 and above .  
.517 0.158 0.001 0.21 0.83 

40 and 10-19 0.235 0.275 0.393 -0.31 0.78 

above 20-29 -0.262 0.144 0.069 -0.54 0.02 

30-39 -.517*  0.158 0.001 -0.83 -0.21 
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Dependent 

Variable (I) Age (J) Age 

Mean 

Difference 

(I-J)  

Std. 

Error Sig. 

95% Confidence 

Interval 

Lower 

Bound 

Upper 

Bound 

Having local 10-19 20-29 0.116 0.255 0.65 -0.39 0.62 

food and 30-39 

drinks 40 and above 

0.329 0.264 0.213 -0.19 0.85 

1.375*  0.277 .000 0.83 1.92 

20-29 10-19 -0.116 0.255 0.65 -0.62 0.39 

30-39 0.213 0.117 0.069 -0.02 0.44 

40 and above ,  
1.259 0.145 .000 0.97 1.54 

30-39 10-19 -0.329 0.264 0.213 -0.85 0.19 

20-29 -0.213 0.117 0.069 -0.44 0.02 

40 and above .  
1.045 0.159 .000 0.73 1.36 

40 and 10-19 -1.375  0.277 .000 -1.92 -0.83 

above 20-29 -1.259 0.145 .000 -1.54 -0.97 

30-39 -1.045*  0.159 .000 -1.36 -0.73 

Looking at or 10-19 20-29 .545 0.274 0.047 0.01 1.08 

purchasing 30-39 
local arts and 40 and above  
crafts 

.735
. 

 

1.302 

0.282 

0.297 

0.01 

.000 

0.18 

0.72 

1.29 

1.89 

20-29 10-19 -.545  0.274 0.047 -1.08 .00 

30-39 0.189 0.125 0.132 -0.06 0.44 

40 and above .  
.756 0.155 .000 0.45 1.06 

30-39 10-19 -.735  0.282 0.01 -1.29 -0.18 

20-29 -0.189 0.125 0.132 -0.44 0.06 

40 and above .  .567 0.17 0.001 0.23 0.9 

40 and 10-19 -1.302*  0.297 .000 -1.89 -0.72 

above 20-29 -.756 0.155 .000 -1.06 -0.45 

30-39 -.567*  0.17 0.001 -0.9 -0.23 

".  The mean difference is significant at the 

0.05 level. 
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Multiple Comparisons 
LSD 

(I) 

Dependent Residency (J) Residency 

Variable Status Status 

Mean 

Difference 

(I-J) Std. Error Sig. 

95% Confidence 

Interval 

Lower 

Bound 

Upper 

Bound 

Attending and Phuket Domestic Thai .501'  0.155 0.001 0.2 0.81 

viewing Resident Foreigner 0.29 0.154 0.061 -0.01 0.59 

ceremonies Domestic Phuket  Resident -.501°  0.155 0.001 -0.81 -0.2 

Thai Foreigner -0.211 0.11 0.057 -0.43 0.01 

Foreigner Phuket  Resident -0.29 0.154 0.061 -0.59 0.01 

Domestic Thai 0.211 0.11 0.057 0 0.43 

Watching Phuket Domestic Thai .526.  0.151 0.001 0.23 0.82 

Street Resident Foreigner .402.  0.15 0.008 0.11 0.7 

Procession Domestic Phuket  Resident -.526*  0.151 0.001 -0.82 -0.23 

Thai Foreigner -0.124 0.107 0.248 -0.34 0.09 

Foreigner Phuket  Resident -.402  0.15 0.008 -0.7 -0.11 

Domestic Thai 0.124 0.107 0.248 -0.09 0.34 

Participation Phuket Domestic Thai .960  0.191 0 0.58 1.34 

in Street Resident Foreigner .962  0.191 0 0.59 1.34 

Procession Domestic Phuket  Resident -.960  0.191 0 -1.34 -0.58 

Thai Foreigner 0.002 0.136 0.986 -0.27 0.27 

Foreigner Phuket  Resident -.962  0.191 0 -1.34 -0.59 

Domestic Thai -0.002 0.136 0.986 -0.27 0.27 

Having local Phuket Domestic Thai -.838*  0.163 0 -1.16 -0.52 

food and Resident Foreigner -.376  0.162 0.021 -0.7 -0.06 

drinks Domestic Phuket  Resident .838.  0.163 0 0.52 1.16 

Thai Foreigner .461 0.116 0 0.23 0.69 

Foreigner Phuket  Resident .376.  0.162 0.021 0.06 0.7 

Domestic Thai -.461 0.116 0 -0.69 -0.23 

Visit to Taoist Phuket Domestic Thai .656.  0.187 0.001 0.29 1.02 

temple as part Resident Foreigner 0.093 0.186 0.619 -0.27 0.46 

of ceremonies Domestic Phuket  Resident -.656  0.187 0.001 -1.02 -0.29 

of vegetarian Thai Foreigner -.563*  0.133 0 -0.82 -0.3 

festival 
Foreigner Phuket  Resident 

centers 

-0.093 0.186 0.619 -0.46 0.27 

Domestic Thai .563.  0.133 0 0.3 0.82 

111 



APPENDIX E 

112 



T
o 

ob
se

rv
e 

th
e 

P
ea

rs
on

 
ot

he
r p

eo
pl

e 
C

or
re

la
tio

n 
at

te
nd

in
g 

th
e 

Si
g.

 (2
-ta

ile
d)

 
fe

st
iv

al
 
N

 
 

B
ec

au
se

 I 
P

ea
rs

on
 

en
jo

y 
fe

st
iv

al
 

C
or

re
la

tio
n 

cr
ow

ds
 

Si
g.

 (2
-ta

ile
d)

 
N

 
 

To
 g

et
 a

w
ay

 
P

ea
rs

on
 

fro
m

 th
e 

C
or

re
la

tio
n 

d
e

m
a

n
d

s 
o

f 
lif

e
 S

ig
. 

(2
-t

a
ile

d
) 

N
 

 
B

ec
au

se
 I 

w
as

 P
ea

rs
on

 
cu

rio
us

 
C

or
re

la
tio

n 
Si

g.
 (2

-ta
ile

d)
 

N
 

 
To

 e
nj

oy
 th

e 
Pe

ar
so

n 
fo

od
 

C
or

re
la

tio
n 

Si
g.

 (2
-ta

ile
d)

 
N

 
 

B
ec

au
se

 
P

ea
rs

on
 

fe
st

iv
al

s 
ar

e 
C

or
re

la
tio

n 
un

iq
ue

 
Si

g.
 (2

-ta
ile

d)
 

N
 

P
er

fo
rm

an
ce

 L
ig

ht
in

g 
an

d 
by

 C
hi

ne
se

 
ra

is
in

g 
of

 
At

te
nd

in
g 

W
at

ch
in

g 
P

ar
tic

ip
at

io
n 

op
er

a 
la

m
ps

 a
s 

an
d 

vi
ew

in
g 

S
tre

et
 

in
 S

tre
et

 
on

tra
rta

in
am

 
na

rt
  o

f r
itu

al
s 

ce
re

m
on

ie
s 

P
ro

ce
ss

io
n

 
P

ro
ce

ss
io

n
  

.P.
 

 

O  6  
N3  i0  b  
0) N3  0 
03 CO 0)  

co co 
N) i  \.) b  
CD  -P. J  
CO ND N3  

o 6  
N.)  io 0 
0)  C.) 0 
CO N.) 01 

iv  
ND --..  
0) CO 
CO 0 :  

iv 
N.) CD 
0) 0 
CO 0 *  

iv  
ND 4  
0) CO 
CO 0  

i  \  3  
I  \  3 IV  
0) co  
co o  

Co  
N.)  
0) 01  
CO 0 :  

ND .P..  
0) o)  
co o  

O. 

 

-P.  
ND CO 
CO 0 :  

0  
N) 
 0  6  0) 0) 

OD  ba .N  

ND  
N3  
0) C.C)  
co a :  

0 0 
ND  .P. 6  
0) 01 ..P.  
oo  O  a) 

'
CO  

ND -P.  
0) CO  
oo  o :  

i  \  3 IN3 CZ  
0)03 
co  o :  

•  
N  0  ''ND  
OD  b -

11
'  

CO ND  
M.  

a -___,„  
b -.4  

cn  o  o  
Oa  tr, 

O
.  

O',  
N3 b  o  
a) o  o  
co " 

 O.  

o  
3 o  •  r  \ --,-  

a) b  -,  CO 11  "  

o .  
N3  b  --  
0,  
CO (0 CO  

0  

N)  c)  b  
CD i  \  ) OD  
CO -4 Co 

41:-  
ND  
OD -1=-  
OD 0 :  

i))  
ND .P 
CS) 03  
Co 0 :  

o .  
NI  b .-,.  
0) C..) ND  
Co cn  CO  

o • ._ N3  
ND  0 --.  
OD 0 --,.  
co -, -  

O  
N3  

a 
 6  

ci) :-.4 N)  
co -,. co  

oi.„  
ND  -0  o  a)  o  -N  
co " :  

ND 0)  
a) cs)  
03  0 

O.  

 K.1  
ND OD 
a) co  
CO 0 

N.  

c0  
ND CO  
co ---.1  
CO 0 Z  

ND  
ND .P  
a) a)  
CO 0 

O.  

'OD  
N3  
OD 

O. CO  0 `  

0.) 
ND ND  
CD -..  
CO  0 

no  i.n b  
0) -P. OD  
CO -P. --4  

ND -P  
CD  
co o :  

ND  
OD OD 
co o   

0  CO  --  
S1.1 C  
0  

-C
i?, fa

)  

.---::  .-.- =.  
3'  .7,,_.  a:1  
co  0 

63  
ND N3  
(3) 01  
CO 0 :  

'co  
N3 cn  
CD N3  
CO 0 1'  

:N  
N3 N3  
CD •-4  
OD CD :  

o o  
ND  'CO b  
OD  CD 0 
Co OD OD  

iv  
tv co 
0) C)) 
CO 0 *  

i..)  
ND -4  
0) ---.1  
CO 0 •  

..<
o 

o  m O  3 cc: o_  8 •  -  .  - '  6  t-.,-,  -  .  st(i)  . m.  Tajf1)0..,0.7,.,,  
o cii  co z  o_  ki  N.  
x- cn  Co C n  CO 2)  - - 0  m  

0 0"  0 
0- 0  CTD   

'co  
ND co  
CD 01 
CO 0 :  

i.n  
ND -.,  
0) 0 
03  0 :  

a  •  
ND  b  OD 
CD 0  01  
CO  -4 :  

-P-  
ND  
a) -N  
OD 0 :  

0)  
ND 0) 
a) --.4  
03  0 :  

N) ND CO 
O 03  
CO CD :  

a)  
n  o  
0_  

0  1 
 ID  u=)  

0_ <  
'  0  n  0  0  (L)  X"  CL  Cr)  

0  NI•  
N3  b  0 
a) o  o  
CO " :  

o.  -....  
co 

co  
co NI 01  OD -.4  

0  0  
ND  N3  6  
CD -4 CD 
CO 43 -4 

-0.)  
N3 CO  
OD CD 
CO CD :  

O.  
ND  b  01 CD •-+. _,  
OD OD 

O.  • _.,.  ND  0  co  CD C.) -_,.  CO ND  

DI  
(L)  -0 I— 

D  —  c 0 0 0  
0 0 ,-,  

0 
0_  

0  n-  ..̀-.4  --‘  —  co  
2) u.) (f) to  
ZIT  u  ) 

51)  

0 '_,  
ry  b 03 
cs)  o OD  
co  N3 :  

0 CD  
ND CD CD 
CD -P. ND  
03 C.) Co 

• 
0 ".  ND (.11  

OD b  co 03 "  
O.  

6  
ND  

a 
 0  

a-)  *co o  
CD  -A 

 
ON  

O. 
iv b   
cn  Iv -I'  

0  03 ND O.  

O
-  

ry  b  —  cs)  na OD  
CO -4 01  

6  0  2.,  m<  o)  — 0 3 in  -•  <  <  CD-0 =.:  0  
a  to a  ii)

- 
 6  

0 2.  3 si)  _i  CD sy  0 ci) 03  
0  -s  .-,-  --  n_  -o  o  CD .• (T), D.) 3- 
-,  o  
Co Co  a 



O .  
I\3  
01 

-1\).  
4..  0,  

03  
cs)  

CA  O 
co  O  

N CO  
CA  A 
Co  O  

Ortagn  itustiviNn  Nouarnuissy  aux  

0  
0 
CD 

0 

0.  

0 
1:0  

0) 

O 

01 

CD 

05  -'  5  --  co  
7 .  a)  0 
0_ 0  

CD -  0  0  
CD  

Z Co  o-oz  
(E2 0  CD  g 0)  
---- Fp -(7)  ND   , 0  
„.7.1

- cr.  7  
'"". 0 

o_  

0_  z  --I  
=,

7.  0  0 
CD (0  

•-•• --  
7 

 -  

0=   (.0
5 

CD 0  

co  o-oz  
(5 0  0  , -,  0 
---.. 0 (7)  
N3   , $13 0  

••
-
•1  7  

C
1')
. 3  

o..  

CD 0) CO 
X --  (c,  
__.   3 o  

5
- 
 (T)  

sa) CT,  
0  
CD._  

Co 0 
-I) 

Co  0  0  . -. o)  
----.. () a  ND  -  , A)  0  
n, _.  =  
-. o 

a.  

0  -I 
7  0  
(D  CO  

=  5
-
-
- 

CD   
=  

a72 0  a)  . -,  0 
.--, ai Zi   r,3 _  sn  0  
ni

-

. 
..:-.  
o
.  

- 
a_  

Z Co  C
)  

-
0
 

 

To
 h

av
e 

a 
P

ea
rs

on
 

ch
an

ge
 fr

om
 

C
or

re
la

tio
n 

m
y 

da
ily

 
Si

g.
 (2

-ta
ile

d)
 

ro
ut

in
e 

N
 

To
 b

e 
w

ith
 

P
ea

rs
on

 
pe

op
le

 o
f 

C
or

re
la

tio
n 

si
m

ila
r i

nt
er

es
t 

Si
g.

 (2
-ta

ile
d)

 
N

 
S

o 
I c

ou
ld

 b
e 

Pe
ar

so
n 

w
ith

 m
y 

fa
m

ily
 

C
or

re
la

tio
n 

or
 fr

ie
nd

s 
Si

g.
 (2

-ta
ile

d)
 

N
 

P
er

fo
rm

an
ce

 L
ig

ht
in

g 
an

d 
by

 C
hi

ne
se

 
ra

is
in

g 
of

 
At

te
nd

in
g 

op
er

a 
la

m
ps

 a
s 

an
d 

vi
ew

in
g 

en
te

rta
in

er
s 

ca
rt 

of
 ri

tu
al

s 
ce

re
m

on
ie

s 

O a 
N3  i.v b 

:  co  0) cn  OD  0) CO 

a  cS  
ND  

I
A  b  

CA 0.) N) 
00  

--.1 -L  

a  cb  
ND CD  

. .  
-L  

0)  
-
-.1 0 

CO  CO J 

0  CD  
ND  00  b  
CD  -L  -L  
CO  CO .4=L  

a  
Nb  
0) C.) 
00  V 

ND  
.

--A  .  

i',3  
ND 0D  
0) -4.•  
Co  0 :  

0. 
N.)  b —  0)  N.) CO  
Co  V CO 

iv  
n.) CD  
co

. 
 
o -...1:  

0  •  
ND  b  co  0)  0 0) 
Co  "  

C)  0  
CO  Ob  
0)  --t- 0  
..  .  

? .  1.\., _..L a  
0) co  b  
.  —  .  

a  a  
I  \  .3  :LA 'a  
01  -4  
cc, 4,- cc,  

0  6 
N3  -L  0  
OD  CO CO  
co  -L  CO  

ND  0)

co  o  

i'LD  
CO  01

. 

0 .  
N) b 

--L  
o) m,  

o
ta  6Q,  

N (\.)  N  
CD n)  
CO 0 ;  

0  j0  
CO  b  co  
(7)  0 01 
CO 1%3 :  

0  
I\3  K) 0  
Cs) 0 ---.1  
0) -,- Co  

0  O0  
I\3  K3 b  
0)  CO CA 
Co  CD -P.•  

N3  bo  
0)  6) 
Co  •-.  

0  
b  
(31 
0)

.P. 
 

O- 
iv  b  
OD  -,  -P  
Co  03 .  

CJ  
a) 0) co  c:, :  

iv  
a) V  co f:::) :  

WO  

co  0 :  OD 01  

.  _......  

CON  IND  

a  .  
Co  

Co  V 

a  .  
0  
01  

iv  
a) 4=.  
CO 0 :  

iv  
0") n.)  
00  0 :  

-10  

0  cn  0 fl)  
co  -  '6  
09.  .C

1
2.
° 
 3
= 

 
0
5 (a 

 

'co  
a) co  
Co 0 ;  

o •  _,  
0)  CD co  
03  co :  

ND K)  CD  
03 6)  
CO  Co :  

o .  _,  ND  0 iv  6)  CA) co  op  ci .  
N3  
6)  
0  a  

.0.)  
0  
-P  :  

.-A  
n) 01  
0) -P.  
op  a  

CO  
N.) 01  
a) Crt  

-0  .  0  
O  5  
0  w  5  0  ...  -  0  -,  

-
0  

CD (0 1:0  
 CD t7....  0  -  0  

0 m  

C.0  
ND ND  
OD  
OD 0 

.P..:  

C,3  
N.) OD  
CA CO  
CO  0 •  

C.ra  ND V  
01 -4

, 
 

00  0 :  

0 i.,,,  
IN3  b  0  
OD  0 ND  
CO -, :  

0  
ND  CO  
0)  CO  
CO  CO  0  

K3  
n) -4  
0) 

-
--4  

CO  0 :  

K3  
ND  
0") -P  
Co  0 :  

0  0 --  
SD  

C 
 

0.
-0
0  La

3 
 ,..,  

0  
a .=.:  •-.-.  -•  -  ..=.•  7  

2  3-  (1:2  

ND 01 
0) V  

ND CD  
0) 41.  
03  0 :  

NJ  
0) 0  
OD  0 :  

O.  • __,  
CO  0 

W  co  Ca .  

o  
ND  in  
6) 0) 
03 4.  6) A co.  

6  
b  03  
cri  

6.)  N) 0  
cs) 03  
Co 0 :  

iv  ND 01 
0) V 
Co c,  

-.•:  0 _,  M  -, <  cn  -  
0 

 
I'  3  co  a. 0 ,_,.  7r,  o (r  o  2  C =  4- 

-   
Cr)  0 c  5  

CD 
51)
,  - 2,..  

(CI 3  
Fr;  0_ 0  

0  0  
CV  1\3 

-
CD  

0) " -,I  

0) -P. 0)  

. .  
N3  0 -L  
CD CO  0  
OD  --, J  

0  0iN)  
ND OD  
0) A 
00 0 :  

0  CD  
ND  K)  6  
OD  CO OD  
CO ND 0)  

0  -  n.)  c2)  
0)  CS)  
CO  4

2, 
 

CD  •  -.  
--L.  
coo  

0  0  . .  
n3 o  "  

6) 6) ---,.  
Co -P. CO  

.-Pt.  
ND CO 
0) CO  
CO 0 

sa)  
O 

0 al  0. S.  
• 0  0  
0 (0  

CA 

0  CD  
N3  

*
CO  

• --LCD  
CO  

to CO  
OD ;  

O 
ca,
-
`  

00 Ca  
(0 

 

rs.)  O--.  
0) 0 
(O  

0  0  
ND  0  0  
6) CO  01 
CO 

-
-LI  CO  

0  •_L  

• O  c
oo

o  
W N  :  

O  • 
• O  
0) 
co  41. :  

O 
0  DO .  

Cr)  01  
03  V  

CD 
 

V  


	Cover and Title page                                      
	ABSTRACT 
	ACKNOWLEDGEMENT
	TABLE OF CONTENTS
	LIST OF TABLES 
	LIST OF FIGURES 
	CHAPTER I  GENERALITIES OF THE STUDY
	CHAPTER II  REVIEW OF RELATED LITERATURE AND STUDIES 
	CHAPTER III  RESEARCH FRAMEWORK
	CHAPTER IV  RESEARCH METHODOLOGY 
	CHAPTER V  DATA ANALYSIS AND FINDINGS 
	CHAPTER VI  SUMMARY, CONCLUSION AND RECOMMENDATIONS 
	BIBLIOGRAPHY
	APPENDIX A 

