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Is this the time for retail automo­

tive business transformation? Because 
customer's behavior is changing 

owing to the future of new technology 
on a digital platform; the organization 
is obliged to set a new vision, business 
strategies; both short and long-term, 

for sustainable growth. 

"I see that this is a challenging year 

globally because we want to be the 
leader on retail automotive business 

in Thailand and ASEAN countries 
by applying the digital technology 

Some might say that the key is 
to prepare digital platform yet in 
the businessmen's perspective. Dr. 

Sunhavut perceives that it is not 
wrong to use technology for business 
promotion but it is essential to relate 
it to customer's demand, for instance, 

Electronic Vehicle using electric 

All is the vision on retail auto­

motive business that might need to 
blend online and offline especially 

creating good experience on the online 
technique and closing deal with the 
traditional method. Unsurprisingly 
, MGC - Asia is one of the leaders in 

retail automotive business in Thailand 
motors for propulsion instead of and Asia over decades. 

fuel which is the talk of the town at 
the moment. In fact, there is still 
limitations which are inadequate 
for customers' demands i.e., battery 

charging stations and product 

knowledge that requires time for 
I e organization invests in 

can realize usiness's 


