

















































































































































































































B) Hypothesis 2

Variables Entered/Removed

Model

Variables Entered

Variables Removed

Method

1

A0S, AOC, AOP, AOT"

.|Enter

a. All requested variables entered.

Model Summary
Std. Error of the
Model R R Square | Adjusted R Square Estimate
1 .341° 116 102 49480
a. Predictors: (Constant), AOS, AOC, AOP, AOT
ANOVA®
Model Sum of Squares df Mean Square F Sig.
1 Regression 7.899 4 1.975 8.066 .000"
Residual 59.982 245 .245
Total 67.881 249
a. Predictors: (Constant), AOS, AOC, AOP, AOT
b. Dependent Variable: AOI
Coefficients”
Standardiz
ed
Unstandardized Coefficien 95.0% Confidence
Coefficients ts Interval for B
Lower Upper
fModel B | Std.Emor | Beta t Sig. | Bound | Bound
1 (Constant) 1.250 .281 4.440 .000 695 1.804
AOC 202 073 167 2.746 .006 .057 .347
AOP -.033 .086 -.026f -382 .703 -.202 137
AOT .264 102 197 2.581 010 062 465
AOS 151 091 128]  1.656 .099 -.028 -330}

a. Dependent Variable: AOI
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Paired Sample T-test

A) Hypothesis 3

Paired Samples Test
Paired Differences
95% Confidence
Interval of the
Difference
Std. | Std. Error Sig. (2-
Mean | Deviation | Mean Lower | Upper k df tailed)
Pair]  ATC-AOC .14880 53015 03353 08276 21484 4.438 249 .000)
Pair2  ATP-AOP .94640 .50714] . .03207]  .88323] 1.00957  29.506 249 .000
Pair3  ATT-AOT 1.14880 44017 02784} 1.09397} 1.20363]  41.266 249 .000
JPair 4  ATS-AOS .88533 .55545]  .03513 8l614] 95452  25.202 249 .000)
B) Hypothesis 4
Paired Samples Test
Paired Differences
95% Confidence Interval
Std. Std. Error of the Difference Sig. (2-
Mean Deviation Mean Lowey Upper t df tailed)
Pair 1  ATI- AOI 1.25700 .74493 04711 1.16421 1.34979]  26.680 249 -000]
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One Sample T-test
A) Hypothesis 5§

One-Sample Statistics

N Mean Std. Deviation Std. Error Mean
Intention to selt used car o TS 250 3.9420 58352 03691
Dealer
One-Sample Test
Test Value =3
95% Confidence Intervai of the
Mean Difference
t DE Sig. (2-tailed) | Difference Lower Upper
Intention to sell used 25.525 249 000 94200 8693 1.0147
carto 1S Dealer

B) Hypothesis 6

One-Sample Statistics

THE ASSUMPTION UNIVERSITY LIBRARY

N Mean Std. Deviation Std. Error Mean
Intention to sell used car to 250 2.6850 522,13 103302
other independent used car
dealers
One-Sample Test
Test Value = 3
95% Confidence Interval of
the Difference
t df | Sig. (2-tailed) | Mean Difference Lower Upper
Intention to scil used car -9.339 249 .000 -.31500 -.3800 -.2500
to other independent used
car dealers
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