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ABSTRACT 

The objectives of this research were (1) to identify level of entrepreneurial 

intention among Thai university students and (2) to determine the relationships 

between Thai university students' entrepreneurial intention and attitude towards self­

employment, subjective norm, perceived behavioral control, entrepreneurship 

education experience, 

experience. 

entrepreneurial role model, and entrepreneurial work 

-
The survey data from 291 Thai university students were collected during August 

2009 at Assumption University using the self-administered questionnaire. The data 

were analyzed for descriptive statistics and the six hypotheses were tested using 

Pearson's correlation in SPSS 17.0. A 

The results of the research revealed that there is a strong entrepreneurial intention 

among Thai university students. Furthermore, the results indicated that all six 

independent variables: attitude towards self-employment, subjective norm, perceived 

behavioral control, entrepreneurship education experience, entrepreneurial role model 

and entrepreneurial work experience have a significant relationship with Thai 

university students' entrepreneurial intention. Also, the research offered several 

implications for entrepreneurship education. 
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CHAPTERl 

INTRODUCTION 

1. Background of the Research 

In the last few decades, fostering entrepreneurship has become one of the highest 

priority topics in most countries. J t is determined to be a vital element in the process 

of economic growth and development because it generates significant opportunities, 

especially in employment creation (Basu and Virick, 2008). Additionally, 

entrepreneurship generates relatively high productivity growth and exploiting high 

quality innovations (Van Praag and Versloot, 2008). -
In the situation of Thailand, the Thai government has continually promoted 

entrepreneurship in several ways, such as developing new regulations and policies to 

assist small and medium-sized enterprises (SMEs) especially in terms of tax benefits, 

providing financial and information support, as well as establishing several 

organizations, for example, the Office of Small and Medium Enterprises Promotion 

(OSMEP), the Small and Medium Enterprise Development Bank of Thailand (SME 

Bank), etc., in order to escalate SMEs start-up activities and enhance existing Thai 

SMEs. Moreover, private sectors have also provided support by offering loans, 

counseling, and other necessary services, for instance, Kasikom Bank's loans for start­

up SMEs (K-SivIE Start-up Solutions), Krung Thai Bank's SMEs loan products under 

"Krung Thai SMEs True Friend Loans for Resolving Crisis Project", etc. 

1 



2 

In terms of the cooperation with academic institutions, the Office of SMEs 

Promotion launched several projects under "SMEs University" scheme as part of 

SMEs Promotion Plan 2007-2011 with an aim to create university network and 

produce quality entrepreneurs; and some of the projects are "Young Investor 

Program" under cooperation of Chulalongkom University, and "Smart Project" under 

cooperation of Tharnmasart University. In addition, Chulalongkom University has 

operated the SMEs Incubation Center under collaboration of Aachen University 

(RWTH Aachen) - Germany and Delft University of Technology - The Netherlands 

which aims to provide knowledge-base, new technology and business management in 

mder to enhance capability and sustain the competitiveness of Thai SMEs. 

Results from a study about Thailand under the Global Entrepreneurship Monitor 

(GEM) project in 2007 showed that "17.7 million persons (in the adult age group of 

18-64) are engaged in some form of entrepreneurial activity. This represents 26 

percent of the adult population." (p 4), and this percentage has dramatically increased 

comparing to 15.2 percent in 2006 (Virasa and Hunt, 2008). This report also pointed 

that the vast majority of Thai adult labor force is willing to start a new business, but 

only half of them are confident that they have requisite skills and capability to start 

new business. 

The findings from the GEM report coincide with an increase in the Thai self­

employrnent rate surveyed by the National Statistic Office. Table I.I shows the total 

number of Thai work forces and self-employment data for the forth quarter of year 

2003-2008. Not surprisingly, the trend implies a growing interest of the Thai work 

force engaged in self-employment career. 



3 

Table 1.1: The Number of Thai Work Forces and Self-employment for Whole Kingdom 

(Unit: !rt millions) 
Quarter 4 (Oct. - Dec.) 

2003 2004 2005 2006 2007 

total work force 34.6 35.6 36.0 36.3 36.9 

Self-emp!oyment 10.8 10.8 11.2 11.5 11.7 

(% Self-employment) 31.1% 30.3% 31.0% 31.8% 31.6% 

Source: Adapted from Labor Force Survey, National Statistical Office, Ministry of 

Information and Communication Technology, 2009 

2. Statement of the Problem 

2008 

37.5 

12.0 

31.8% 

In order to promote the creation of future quality entrepreneurs, it is very 

important to focus on the development of educational system of universities which are 

encouraged to provide an academic environment that may foster entrepreneurial spirit 

among students. Therefore, this research focused on several factors that are associated 

with Thai university students' entrepreneurial intention. The research problem of this 

study was: 
SINCE1969 

Are Thai university students' entrepreneurial intention associated with their 

attitude towards self-employment, subjective norm, perceived behavioral control, 

entrepreneurship education expenence, entrepreneurial role model, and 

entrepreneurial work experience? 
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The research problem was subdivided into the following research questions: 

1. What is the relationship between Thai university students' entrepreneurial 

intention and attitude towards self-employment? 

2. What is the relationship between Thai university students' entrepreneurial 

intention and subjective norm? 

3. What is the relationship between Thai university students' entrepreneurial 

intention and perceived behavioral control? 

4. What is the relationship between Thai university students' entrepreneurial 

intention and entrepreneurship education experience? 

5. What is the relationship between Thai university students' entrepreneurial 

intention and entrepreneurial role model? 

6. What is the relationship between Thai university students' entrepreneurial 

intention and entrepreneurial work experience? 

3. Research Objectives INCrf 

0 * The purpose of this research was to identify level of entrepreneurial intention 

among Thai university students. Specifically, the research employed the intention­

based theory to determine the relationships between Thai university students' 

entrepreneurial intention and attitude towards self-employment, subjective norm, 

perceived behavioral control, entrepreneurship education experience, entrepreneurial 

role model, and entrepreneurial work experience. 
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4. Significance of the Research 

This research provided valuable information about the level of entrepreneurial 

intention among Thai university students and also identified the relationships between 

Thai university students' entrepreneurial intention and several factors. 

The results from this research can be utilized by Thai universities to develop a 

better understanding about Thai university students' entrepreneurial intention and be 

able to enhance their entrepreneurship education and training programs to foster 

stronger entrepreneurial intentions among students. 

5. Limitations of the Research 

5.1 The present research focused only on selected factors that are associated with 

Thai university students' entrepreneurial intention based on the Theory of Planned 

Behavior (TPB), which are attitude towards self-employment, subjective norm, and 

perceived behavioral control. Additionally, three entrepreneurial experiences: 

entrepreneurship education expenence, entrepreneurial role model, and 

entrepreneurial work experience were also included in the scope of this study. 

Therefore, other factors which may be included in other previous studies, such as 

gender, personal values, personality characteristics, environmental factors, etc., were 

excluded. 

5.2 Since data collection was conducted during a specific time frame, the research 

findings may not be generalized across all time frames. Respondents may change their 

views over time. 
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5.3 This study collected data only from fourth-year students (senior) studying in 

the Bachelor of Business Administration (BBA) at Assumption University in 

academic year 2009. Hence, caution is needed to infer these findings to Thai 

university students as a whole, as well as students in other education levels or students 

in other Thai universities. 

6. Definitions of Terms 

In this section, the important key terms used in this research were defined. 

Attitude towards self-employment is the degree to which performance of self­

employment career is positively or negatively valued (adapted from Ajzen, 1991 ). 

Entrepreneur refers to a major owner or manager of a business venture not 

employed elsewhere (Brockhaus, 1980, cited in Gartner, 1988). ,... 

Entrepreneurial intention refers to the willingness of individual to enter in self­

employment career or become self-employed entrepreneur (adapted from Ajzen, 

1991). * 0 * Entrepreneurial role model refers to the individual' s family members, closest 

friends, or other closest persons, who are self-employed (own/run their own business). 

Entrepreneurial work experience refers to the past work experience of 

individual in self-employment career, which can be referred to as experiences in 

working in one's family business, working experiences in someone else's small 

business, or experiences in starting one's own business (adapted from Krueger, 1993). 

Entrepreneurship refers to the process of creating of new ventures (Kouriloff, 

2000, cited in Maes, 2003) 



7 

Entrepreneurship education seeks to provide students with the knowledge, 

skills and motivation to encourage entrepreneurial success in a variety of settings 

(http:! /en. wikipedia.org/wiki/Entrepreneurship _education, retrieved on February 17, 

2009) 

Perceived behavioral control is the perceived ease or difficulty ofbecomhlg 

self-employed entrepreneur (adapted from Ajzen, 1991). 

Role model appears in the foljl11 of family members, employers, teachers, or 

anyone whom the individual has had an opportunity to observe (Sexton and Smilor, 

1986, cited in Smith-Hunter, Kapp, and Yonkers, 2003) ~ 

Subjective norm is an individual's perceived social pressures from closest 

family, closest friends, and other important persons (Kolvereid, 1996; Chong, Jayanty 

and Mazuki, 2005; Basu and Virick, 2008) of becoming or not becoming self-

employed entrepreneur. Ror11 RIEL. 

Thai university students refer to the fourth-year students (senior) who are 

currently studying in the Bachelor of Business Administration (BBA) at Assumption 

University in academic year.2009. NCF1969 ~ 01 

o; °'-~~ 
7. Organization of Research Chapters 

Chapter One, "Introduction," provides a broad overview of the research. This 

chapter presents background of the research, statement of the research problem with 

specific research questions, research objectives, significance of the research, as well as 

limitations. It also contains definitions of key terms and organization of the research 

study. 
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Chapter Two, "Literature Review," presents a review of literature that explains 

various concepts of entrepreneurship. It explores the relationship of intention-behavior 

and background of the theory of planned behavior, as well as provides information 

about entrepreneurship education in Thailand. It also demonstrates a review of 

literature relevant to independent variables and dependent variable of the research 

model. The last part ofthis chapter contains the conceptual framework and consequent 

hypotheses of the research study. ERS 
Chapter Three, "Research Methodology," introduces the design of the research, 

respondents involved, sampling procedure, research instrument and measurement of 

the instrument, pretest result, data collection process, and statistical analysis methods 

applied for this research. -r-
Chapter Four, "Research Results," presents the data analysis and the results of 

this research. This chapter provides demographic information of the samples. Also, it 

demonstrates descriptive statistics, such as minimum value, maximum value, mean, 

and standard deviation of each key v ariable. Lastly, it provides the results ofreliability 

test and hypotheses testing. 

Chapter Five, "Conclusions and Recommendations," demonstrates summary of 

the research, implications and recommendations of the findings, and suggestions for 

further research. 



CHAPTER2 

LITERATURE REVIEW 

This chapter discusses previous rt:search relevant to the study. First, a review of 

the literature that explains the concept of entrepreneurship is given. Second, the 

relationship of intention-behavior and the theory of planned behavior are discussed in 

detail. Third, this section reviews relevant information of entrepreneurship education 

in Thailand. Fourth, each of key variables of the research framework and the empirical 

studies relevant to this research are examined. Fifth, conceptual framework of this 

research Is presented together with consequent hypotheses. Lastly, the 

operationalization of independent and dependent variables are listed. 

1. A Perspective of Entrepreneurship f,RIEl. 

There are two distinct approaches frequently referred to explain a long tradition 

in the entrepreneurship field, kno\\lll as the "trait approach" and the "behavioral 

approach". These two approaches are presented in this following section along with a 

various definitions of"entrepreneur" and "entrepreneurship". 

1.1 The Trait Approach 

The more traditional approach in the entrepreneurship research focused primarily 

on an individual in the process, the dancer of the dance (Smith-Hunter, Kapp, and 

Yonkers, 2003). The research question has long asked, "Who is an entrepreneur?" or 

9 
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"Why do certain individuals start firms when others, under similar conditions, do 

not?", however, this 'why' question has been answered with 'who': the reason why X 

started a firm is because X has a certain inner quality (Gartner, 1989). This approach 

is known as the trait approach. The entrepreneur in this trait approach is assumed to be 

a personality type which is a state of being (Gartner, l 989). That means most of 

researchers try to identify traits and characteristics of individuals in order to 

differentiate entrepreneurs from non- trepreneurs. Specific characteristics that are 

frequently mentioned in literature are the need for achievement, the locus of control, 

and the risk taking propensity (Bygrave, 2003; Gartner, 1989; Maes, 2003; Smith-

Hunter, Kapp, and Yonkers, 2003). 

The early work by David McClelland distinguished entrepreneurs from the rest of 

the population by arguing that entrepreneurs have a higher need for achievement than 

non-entrepreneurs, and that a high need for achievement drives people to become 

entrepreneurs (McClelland, 1961, as cited in Smith-Hunter, Kapp, and Yonkers, 

2003). Locus of control is another trait of interest. It does appear that entrepreneurs 

tend to have a strong internal locus of control, which means that they believe in their 

ability to control their own destiny (Bygrave, 2003). Therefore, individuals who have 

strong belief in themselves seem to be alert in discovering the opportunities. Another 

entrepreneur's trait that has received attention is risk-taking propensity. The risk­

tolerant persons are more-likely to start a business than risk-averse people (Knight, 

1921, cited in Baum, Frese, and Baron, 2007). Another view belongs to McClelland 

(1961, cited in Bygrave, 2003) who posited that entrepreneurs are high in the need for 

achievement, and therefore prefer moderate levels of risks. 
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Since the study basec on the trait approach has received long attention by 

researchers, various definitions of entrepreneur have been provided along with the 

traits that determined to be unique to entrepreneurs, as shown in table 2.1. 

Table 2.1: Definitions and Ch&racteristics of Entrepreneurs 

Author(s) 

Brockhaus (1980) 

Hornaday and Aboud 
(1971) 

Hull, Bosley, and Udell, 
(1980) 

Mescon and Montanari 
(1981) 

Wainer and Rubin (1969) 

Definitions 

... An entrepreneur is defined as a 
major owner and manager of a 
business venture not em ployed 
elsewhere. (p. 51 0) 

The "successful entrepreneur" was 
defined as a man or woman who 
started a business where there was 
none before, who had at lease 8 
employees and who had been 
established for at lease 5 years. 

A person who organizes and 
manages a business undertaking 
asswning the risk for the sake of 
profit. For present purpose, this 
standard definition will be include 
those individuals who purchase or 
inherit an existing business with the 
intention of (and effort toward) 
expanding it. (p.11) 

Entrepreneurs are, by definition, 
founders of new businesses 

The entrepreneur in McClelland's 
scheme is "the man who organizes 
the firm (the business unit) and/or 
increase its productive capacity." (p. 
178) 

Characteristics 

Risk taking propensity 

eed for achievement, 
autonomy, aggression, 
recognition, independence 
leadership, regimentation, 
family background, 
power, innovative 
tendencies 

InterestJ in."money or 
fame," social desirability, 
task preferences, locus of 
control, risk propensity, 
creativity, achievement 

* 
Achievement, autonomy, 
dominance, endurance, 
order, locus of control 

Achievement, power, 
affiliation 

Source: Cited in Gartner, W .B. (1989). "Who is an entrepreneur?" is the wrong question. 
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Nevertheless, Gartner (1989) pointed the flaw of this approach that many authors 

use very vague definitions to identify entrepreneurs and few studies use the same 

definition. This lack of the shared term to define ''who an entrepreneur is" could 

seriously prevent the accumulation of knowledge in this area of research (Maes, 2003). 

Similarly, Low and MacMillan (1988) confirmed that most of these traits have not 

been found to be unique to entrepreneurs, but rather based in many successful 

individuals, therefore the attempts to develop a personality profile of the typical 

entrepreneur have been considerably unsuccessful. Gartner (1989) also concluded in 

his study that focusing on the personality characteristics based on the trait approach 

will neither lead us to a definition of the entrepreneur nor help us understanding the 

phenomenon of entrepreneurship. 

1.2 The Behavioral Approach 

RIEL 

The behavioral approach increases the complication of entrepreneurship 

compared to the trait approach. This approach views entrepreneurship as the process 

of creating new organizations and ~he entrepreneur is part of this complex process 

(Gartner, 1989). This behavioral approach stresses more contextual and process-

oriented than earlier work by aiming to understand why the entrepreneurial 

achievement has come into existence instead of finding out 'who is the entrepreneur' 

(Maes, 2003). Therefore, the organization being created is treated as the primary level 

of consideration and the role of the individual now is seen as a series of actions that 

result in the creation of a new business. In short, "We do not artificially separate 

dancer from the dance" (Gartner, 1989, p 64). 
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The Global Entrepreneurship Monitor or GEM, which is a global research 

program aiming to collect data globally and study the entrepreneurial activity among 

countries, also provided an impressive definition of entrepreneurship as "any attempt 

at new business or new venture creation, such as self-employment, a new business 

organization, or the expansion of an existing business, by an individual, a team of 

individuals or an established business" (Virasa and Hunt, 2008, p 32). 

In addition, various definitions of entrepreneurs~ip along with the behavioral 

view were brought together as shown in table 2.2, and similar to the trait approach, 

there is no universal definition of entrepreneurship (Maes, 2003). However, this 

implied a growing awareness that entrepreneurship is a "process of becoming rather 

than a state of being" (Bygrave, 1989, p 21, as cited in Boyd and Vozikis, 1994). 

Moreover, Low and MacMillan (1988) suggested that future entrepreneurship research 

should continue focusing on this process-oriented approach, and that will provide 

advancement in the entrepreneurship field. INCIT 

* 
In this study, entrepreneurship is referred to the process of engaging m 

entrepreneurship career (or self-employment), which is often used synonymously with 

a process of starting a business (e.g. Kruger and Carsrud, 1993, cited in Kolveried, 

1996). 
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Table 2.2: Definitions of' Entrepreneurship 

Author(s) 

Miller (1983) 

Kanter ( 1985) 

Gartner (1985;1989) 

Schuler ( 1986) 

Stevenson & Jarillo (1990) 

Jones & Butler (1992) 

Krueger & Brazeal (1994) 

Kouriloff (2000) 

Shane & Venkataraman (2000) 

LAB 
Low (2001) 

Definitions 

A frrm's actions rdating to product market and 
technological innoyation 

The creation of new combinations 

The process of new venture creation; the process by 
which new organizations come into existence 

The practice of creating or innovating new rroducts or 
services within businesses or within newly forming 
businesses 

The process by which individuals-either on their own or 
inside organizations -pursue opportunities without regard 
to the resources they currently control 

The process by which firms notice opportunities and act 
to creatively organize transactions between factors of 
production so as to create surplus value 

The pursuit of an opportunity irrespective of existing 
resources 

The process of creating a new venture 

The discover, creation and exploitation (including by 
whom and with what consequences) of opportunities into 
existence future goods and services 

The creation of new enterprise 

Source: Cited in Maes, J. (2003), The Search for Corporate Entrepreneurship: 

A clarification of the concept of the concept and its measures 

2. Intention as Predictor of Planned Behavior 

2.1 Intention-Behavior Relationship 

Intention indicates how hard people are willing to try and how much of their 

effort to perform the behavior, and the intention is defined as an immediate antecedent 

of actual behavior (Ajzen, 1991). Bird (1988; 1992, as cited in Boyd and Vozikis, 

1994) also defined the intention as a state of mind that focuses a person's attention, 
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experience, and behavior toward a specific object or method of behaving. Fishbein 

and Ajzen (1975) suggested that the simplest way to know whether or not an 

individual will perform a given behavior is to ask the individual whether he/she 

intends to perform that behavior. 

Fishbein and Ajzen (1975) found that the intentions have been conceptualized as 

being a function of beliefs that provide a link between beliefs and subsequent actual 

performance of the behavior. The authors demonstrated the linkage of beliefs to 

attitudes, attitudes to intentions, and intentions to behaviors, and these relationships 

can be illustrated as in figure 2.1. In summary, the authors concluded that individual's 

. intentions lead to performance or non-performance of the behavior . 

.___B_e_I_ie_fi_s _ _.H Attitudes H Intentions H Behavior 

Figure 2.1: Relationship of Beliefs-Attitudes-Intentions-Behavior 

The predictive value of intentions can be discussed in several assumptions. 

Firstly, the behavior under the person's volif onal control can be best predicted by the 

intention alone (Fishbein and Ajzen, 1975). Much of human behavior appears to be 

under volitional control (Ryan, 1970, as cited in Fishbein and Ajzen, 1975), which 

means people perceive their abilities to perform the behavior in question and thus the 

person's intentions are formed. If an individual perceives that the performance of the 

behavior requires certain abilities or resources over his capability, the person may not 

perform the behavior although he intends to, e.g. the intention to stop smoking, 

drinking, or using drugs (Fishbein and Ajzen, 1975). 
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Secondly, Ajzen and Fishbein (1980) indicated that there must be a 

correspondence between the measures of behavior and the elements of intention­

action. Perhaps it is the most important to measure the intention at the same level of 

specificity as the behavior to be predicted, as the behavior can vary in term of 

behavior itself, the target, the situation and time (Fishbein and Ajzen, 1975). 

Next, a person's habit is another factor that can lead people to do something else 

than their intentions, e.g. driving a car in the same route from home to office even if 

the person may intend to try new route before leaving his home (Fishbein and Ajzen, 

1975). 

Finally, the predictive value of intention is influenced by the stability of intention, 

and it is clear that a person's intention may change over time (Fishbein and Ajzen, 

1975). The longer the time interval between measurement of intention and 

corresponding behavior, the greater the probability of intention changes will be. 

2.2 Theory of Planned Behavior (TPB) 

The theory of planned behavior (TPB) was first described in 1985 (Ajzen, 1985). 

It is one of the most popular social-psychological models for the prediction of the 

behavior. The theory of planned behavior is an extension of Ajzen and Fishbein' s 

(1980) theory of reasoned action, which assumes that most human social behavior is 

under volitional control and, hence, can be predicted from intentions alone. The theory 

of planned behavior was developed due to a limitation of the theory of reasoned action 

in dealing with behaviors over which people have incomplete volitional control 

(Ajzen, 1991 ). 
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The theory of pl~!llled behavior indicates the predominant role of intention as to 

explain and predict human behavior. Figure 2.2 shows the theory in the form of 

structural diagram. As mentioned in the theory of reason action, the individual's 

intention to perform a given behavior is assumed to be the immediate antecedent of 

behavior (Ajzen, 1991). 

Attitude 
Toward 
Behavior 

Subjective 
Norm 

Perceived 
Behavioral 

Control 

Intentions 

-,... 
l:=a 

f,RIEl. 

Figure 2.2: Ajzen's (1991) Theory of Planned Behavior 

Ajzen's (1991) theory of planned behavior indicates three conceptually 

antecedents of intention: (a) "attitude towards behavior," which refers to a favorable 

or unfavorable evaluation of the outcome of behavior in question; (b) "subjective 

norm," which subsumes the perceived social pressure influences on the decision to 

perform or not to perform a behavior; and ( c) "perceived behavioral control," which 

refers to personal perceptions of the behavior's feasibility. 

The more favorable the attitude and subjective norm, and the greater the 

perceived behavioral control, the stronger should be the person's intention to perform 

the behavior in question (Ajzen, 1991; Ajzen and Gilbert, 2008). The support for the 
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theory of planned behavior has been established in many tests across several domains, 

some examples are shown in table 2.3. The findings imply that the relative importance 

of the three predictors as determinants of intentions can vary according to population, 

situation, and behavior. 

Table 2.3: Previous Research Using the Ajzen's (1991) Model 

Support for 

Study Intention AB SN PBC 

Vab Ryn & Vinokur (1991) Search for a job Yes Yes Yes 

Watters (1989) Election participation Yes No Yes 

Voting choice Yes No Yes 

Netemeyer, Burton & Johnston Lose weight Yes No Yes 
(1990) 

Beal & Manstead (1991) Limit infant's sugar intake Yes No Yes 

Parker et al., (1990) Commit traffic violations Yes Yes Yes 

Godin et al., (1990) Exercise after coronary Yes N o Yes 

AB = Attitude toward the behavior 

SN= Subjective norm INCrf 

PCB = Percieve behavioral control A * 
Source: Derived from Summers (2000), the Formation of Entrepreneurial Intentions 

3. Entrepreneurship Education in Thailand 

In Thailand, the education system has traditionally been anchored on teacher-

oriented, however, it was argued as ineffective approach in transforming a person 

from a potential to an accomplished person; and these criticisms helped to influence 

the passage of the Education Reform Act in 1999 which set out the policies and 

guidelines for the formulation of reforms of the education system (Itao, 1999). The 
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Ministry of Education played a vital role in implementing the education reform 

process, and there have been many initiatives to introduce entrepreneurship elements 

in the education system in anticipation of this paradigm shift (Itao, 1999). 

Today's students may become entrepreneurs in the future. This may explain why 

the entrepreneurship is increasingly being recognized as the key components of Thai 

education system. According to College of Management of Mahidol University (2009), 

their Entrepreneurship Management pFogFam was the first Master Degree program in 

Thailand that is uniquely designed to provide the mix of knowledge, skills, and the EQ 

needed for future entrepreneurs. In addition, Sasin Graduate Institute of Business 

Administration of Chulalongkom University (SASIN), one of the most prominent 

business schools, also includes entrepreneurship as one of their Master of Business 

Administration's (MBA) learning goals. 

f,RIEl. 

Not surprisingly, several entrepreneurship courses have also been integrated into 

many business programs of Thai universities. For example, entrepreneurship courses 

as 'New Venture and Entrepreneurship', 'Small Business Management', and 

'Managing the Growing Business' , are included in the Bachelor of Business 

Administration (BBA) international program of Thammasat University ("Thammasat 

Business School"). Additionally, recently Assumption University also added 

'Entrepreneurship' subject as one of core compulsory courses in their BBA program 

("Faculty of Business Administration"). 

Moreover, an increasing awareness of entrepreneurship education can also be 

recognized from various activities and training conducted by several government and 
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private organizations air'l.ing to foster entrepreneurial activities among Thai students. 

For example, the seminar topic "Business to Entrepreneur: Innovations in Corporate 

Entrepreneurship" and the business plan competition "Thamrnasat Asia Moot Corp 

Competition 2008" were conducted with the cooperation of Thammasat University, 

Stock Exchange of Thailand (SET) and private sectors (http://www.tsi-

thailand.org/Activitise_photo/2551/TUAfvIC/news.html, retrieved on February 17, 

2009). Besides, the training workshop "Young Entrepreneur Camp 5/2552" was 

organized by the International Institute for Trade and"Development (ITD) and the 

Vocational Education Commission (VEC) to provide training about international trade 

and border trade to vocational students in Thailand (http://www.itd.or.th/en/activities/ 

090130, retrieved on February 17, 2009). ~ -
In conclusion, since education is an integral part of society and entrepreneurship 

education hars been widely recognized in Thailand, it is therefore worthwhile to 

examine its importance and find the area for future development. 

4. Independent Variables 

According to the theory of planned behavior, behavioral intention is determined 

by the independent variables of attitude towards behavior, subjective norm, and 

perceived behavioral control (Ajzen, 1991). In the context of this study, these 

variables were adapted to attitude towards self-employment, subjective norms, and 

perceived behavioral control in respect to engage in self-employment career. A 

discussion of each of these variables, including other variables relevant to 

entrepreneurial experiences, is captured in this following section. 
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4.1 Attitude towards Self-employment 

Attitude towards behavior refers to the degree to which a person has a favorable 

or unfavorable evaluation or appraisal of the behavior in question (Ajzen, 1991 ). 

In the context of this study, the attitude towards self-employment was defined as 

the degre~ to which performance of self-employment career is positively or negatively 

valued (adapted from Ajzen, 1991). ERS 
Ajzen (1991) iI\,dicated that the behavior is a function of beliefs relevant to the 

behavior, and behavioral beliefs are assumed to constitute the attitude towards 

behavior. In addition, Fishbein and Ajzen's (1975) expectancy-value model of 

attitudes inserts that attitudes are developed reasonably from the beliefs people hold 

about the object of the attitude. In summary, the belief links a given behavior to its 

consequences which are valued positively or negatively, and that the attitudes are 

automatically formed. Thus, it is considered to be logical that the more favorable the 

attitude with respect to a behavior, the stronger the individual's intention to perform 

the behavior under consideration, and not to perform unfavorable behavior (Ajzen and 

Fishbein, 1977). 

Kolvereid (1996) conducted a study aiming to predict employment choice 

intentions among Norwegian undergraduate business students, and the attitude 

towards becoming self-employed was found to have a significant correlation with an 

individual's self-employment intention. In addition, Kolvereid's (1996) study implied 

that the entrepreneurial activities in a certain nation or geographical area were not 

only dependent on the attitude towards the entrepreneurship (self-employment), but 
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also relied upon the attitude towards the employment (salary-wage employment), for 

example, in the situation of increased job security or more flexible working hours in 

the salary-wage employment, the self-employment can become less desirable. 

Similar empirical results were found in Franke and Luthje's (2004) study of the 

entrepreneurial intentions of MBA students in that the more students' appreciation on 

the entrepreneurial career, the stronger the students' entrepreneurial intentions. 

4.2 Subjective Norm 

Subjective norm is defined as the perceived social pressure to perform or net to 

perform a behavior in question, and it is defined as an immediate antecedent of 

behavioral intention (Ajzen, 1991 ). The author also referred the subjective norm to a 

person's normative belief and a motivation to comply; where the normative beliefs 

were concerned with the influence of an important referent whether to approve or 

disapprove to perform a given behavior. NCIT 

* An individual will develop intention 'when they perceive that others support them 

(Ajzen and Fishbein, 1980, as cited in Chong, Jayanty and Mazuki, 2005). Wood and 

Bandura (1989, as cited in Chong, Jayanty and Mazuki, 2005) also supported that if 

people receive positive encouragement, they will be more likely to exert greater effort. 

The different referents involved in the formation of subjective norms may be friends, 

parents, families, spouse, co-worker (Ajzen and Gilbert, 2008). 

Chong, Jayanty and.Mazuki (2005) conducted an empirical study and found that 

the subjective norm influences entrepreneurial choice intention of business 
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undergraduates in Malaysia. Besides, Basu and Virick (2008) explored the 

entrepreneurial intentions among students at San Jose State University and found that 

the stronger the students' subjective norms, the stronger the students' entrepreneurial 

intentions. 

In the context of this study, subjective norm referred to an individual's perceived 

social pressures from closest family, closest friends, and other important persons 

(Kolvereid, 1996; Chong, Jayanty and Mazuki, 2005; Basu and Virick, 2008) of 

becoming or not becoming self-employed entrepreneurs. 

4.3 Perceived Behavioral Control 

Perceived behavioral control is the perceived ease or difficulty of performing the 

behavior, ano it is assumed to reflect past experience as well as anticipated obstacles 

(Ajzen, 1991). 

This concept was introduced into the theory of planned behavior to accommodate 

the non-volitional elements that are potentially present in every behavior (Ajzen, 

1985). Ajzen (1991) indicated that the perceived behavioral control is formed by 

control beliefs, which may be based on individual's past experience of the behavior, 

perception on the available resources and opportunities, and by other factors that 

increase or reduce the perceived difficulty of performing the behavior in question. A 

high level of perceived control would strengthen a person's intention to perform the 

behavior (Ajzen, 1991). In other terms, individuals usually perform a behavior that 

they think they will be able to control and master. 
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Kolvereid's (1996) study strongly supported that the greater the perceived 

behavior control of becoming self-employed, the stronger the individual's intention to 

become self-employed. Research by Chong, Jayanty and Mazuki (2005) further 

suggested that perceived behavioral control showed significant positive correlation 

with the entrepreneurial choice intentions. 

The perceived behavioral control construct is closely consistent with the construct 

of perceived self-efficacy (Ajzen, 1987, cited in Boyd and Vozikis, 1994), which 

refers to people's judgments regarding their ability to perform a given activity 

(Bandura, 1977; 1982; and 1986, cited in Brice and Spencer, 2007). Boyd and Vozikis 

(1994), for example, employed the concept of self-efficacy to examine the 

entrepreneurial intentions, and their study proposed that self-efficacy influences the 

development of entrepreneurial intentions; hence the probability of venture creation. 

A person will form the intention to create a new venture, or act upon an existing 

entrepreneurial intention, only when self-efficacy is high relative to the perceived 

requirements of a specific opportunity (Boyd and Vozikis, 1994). 

In the context of this study, perceived lfohavioral control referred to the perceived 

ease or difficulty of becoming self-employed entrepreneur (adapted from Ajzen, 

1991). 

4.4 Entrepreneurship Education Experience 

Entrepreneurship, or certain aspects of it, is seen as something that could be 

taught and should not be seen as some traits that one was born with (Kuratko, 2005). 
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Drucker (1985, cited in Kuratko, 2005) also emphasized on this point: 'the 

entrepreneurial mystique? It's not magic, it's not mysterious, and it has nothing to do 

with the genes. It's a discipline. And, like any discipline, it can be learned' . 

An additional support for this view came from a IO-year (1985 to 1994) literature 

review of enterprise, entrepreneurship, and small business management education that 

reported, " ... most of the empirical studies surveyed indicated that entrepreneurship 

can be taught, or at least encouraged, by entrepreneurship education" (Gorman, 

Hanlon, and King, 1997, p 63). 

Entrepreneurship education, by definition, is an area of study that is centered on 

dealing with ambiguity, uncertainty, and complexity (Envick and Padmanabhan, 

2006). Its definition was also specifically given by Shepherd and Douglas (1997, cited 

in Solomon, 2006): Ror,., f>RIE( 

The essence of entrepreneurship is the ability to envision and chart a course for a new 
business venture by combining information from the functional disciplines and from the 
external environment in the context of the extraordinary uncertainty and ambiguity which 
faces a new business venture. It manifests itself in creative strategies, innovative tactics, 
uncanny perception of trends and market mood changes, courageous leadership when the way 
forward is not obvious and so on. What we teach in our entrepreneurship classes should serve 
to instill and enhance these abilities. (p 18) 

Entrepreneurship curricula can vary in content and approach. In general, it 

focuses on particular skills of new venture formation and the mechanics of small-

business management, in which to explain the routine management tasks, relationships 

with venture capitalists and other sources of external finance, product development, 

marketing, and so on (Klein and Bullock, 2006). Various techniques are applied in 

entrepreneurship education that include case studies, lectures, experiential exercises, · 
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business plans, consulting projects, and guest speakers Oleriot and Campbell, 2005). 

Solomon, Duffy, and Tarabishy (2002) discussed the r~sults of a 20-year 

investigation of teaching entrepreneurial education and small business management in 

the United States. The authors argued that a trend existed toward greater integration of 

practical applications and technology. They noted that new venture creation, small 

business management, and small business consulting remained the most popular 

courses in the field. Courses and programs in entrepreneurship education must be 

relevant to skill-building courses in negotiation, leadership, new product development, 

creative thinking and exposure to technological innovation (McMullen and Long, 

1987; Vesper and McMullen, 1988, cited in Solomon et al., 2002). 

It has been shown in the literature that students desire to study entrepreneurship 

because they may have a plan to set up their own business or to acquire knowledge 

and skills which will be helpful in their careers in larger organizations (Young, 1997, 

cited in Jack and Anderson, 1999). Considering that education is a given choice in 

itself, entrepreneurship students seem to consider starting their own business than 

others because their own choice is to study in an entrepreneurship program (Storey, 

2000, cited in Jack and Anderson, 1999). Jack and Anderson (1999) also concluded 

that participation in certain entrepreneurship education program seems to raise 

students' entrepreneurial intentions. 

The emphasis on the role of entrepreneurship education programs to promote 

self-employment was built on the notion that entrepreneurship or certain facets of it 

can be taught or at least encouraged by these programs. Entrepreneurship education is 
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strongly related to entrepreneurial intention, with entrepreneurship majors expressing 

higher intentions to start a business (Noel, 1998, cited in Basu and Virick, 2008). 

Importantly, consistent with research on the early formation of career interests, Dyer 

(1994) indicated that entrepreneurship education can particularly increase students' 

interest in entrepreneurship as a career. Therefore, getting an adequate education may 

foster entrepreneurial intention of a person. In other terms, the development of 

entrepreneurial skills in the education system increases the supply of future 

entrepreneurs. 

In this co text, the present research aimed to replicate the investigation by 

determining the relationship between the previous entrepreneurship education of 

students and their entrepreneurial intentions. 

4.5 Entrepreneurial Role Model f,RIEl. 

Social Leaming Theory (SLT) proposed that one way learning can occur through 

the observation of behaviors in others, which can be referred to role model (Bandura, 

1977, as cited in Ozbilgin and Malach-Pines, 2007). Individuals having exposure to 

other entrepreneurs are likely to engage in entrepreneurial ventures later in life 

(Schaver and Scott, 1991, cited in Smith-Hunter et al, 2003). 

Entrepreneurial role model could appear m the form of family members, 

employers, teachers, or anyone whom the individual has had an opportunity to 

observe; in addition, most entrepreneurs were more likely to have been exposed to 

role models involved in the entrepreneurial process (Sexton and Smilor, 1986, cited in 

Smith-Hunter, Kapp, and Yonkers, 2003). 
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Bygrave (2003) pointed out that role models are very important because a desire 

to become an entrepreneur can be inspired if an individual has a close relationship 

with entrepreneurs, especially if those entrepreneurs are their mother or father. Scott 

and Twomey (1988, as cited in Van Auken, Fry, and Stephens, 2006) proposed that 

parental role models inspire the perception of oneself as an entrepreneur, and that self­

perception then creates a higher preference for self-employment career. However, it is 

not necessary that a would-be entreI?reneur should come from a business-owning 

family, for example, Bill Gates whose family tradition is in a legal career (Bygrave, 

2003). 

In addition, Van Auken, Fry, and Stephens (2006) found in their study that the 

perceived positive aspects of the role model (e.g. comfortable life scyle as a result of 

their career, good discussion about role model career, etc) had a powerful influence on 

career intentions of the respondents; in contrast, the perceived issues related to the 

negative aspects of the role model's career (e.g., work long hours, bring work home, 

etc) also discourages the)."espondents from pursuing a business start-up. 

In this context, this research aimed to identify the relationship between the 

.entrepreneurial role model and the entrepreneurial intention, in which the 

entrepreneurial role model was referred to individual's family members, closest 

friends, or other closest persons, who are self-employed (own/run their own business). 

4.6 Entrepreneurial Work Experience 

Work experience as a determinant of business start-up can be discussed in two 

aspects. First, dissatisfaction with the previous wage-employment, unemployment, or . 
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personal crises is considered as "push factor", which i11spires the individual to start 

their own business (Huisman and de Ridder, 1984; Van Uxem and Bais, 1996, as cited 

in Hofstede, Noorderhaven, Thurik, Uhlaner, Wennekers and Wildeman, 2004). 

Second, "pull factor" is concerned with the expectation of being an entrepreneur that 

could generate greater material and/or non-material benefits (Hofstede, et al., 2004). 

In this sense, individual's expectation might be created from their previous work 

experience in term of the benefits gained by a business owner. Smith-Hunter, Kapp, 

and Yonkers (2003) added that people mostly choose to start a business based on their 

work experience. 

Chong, Jayanty, and Mazuki's (2005) study supported the linkage between 

entrepreneurial experiences and entrepreneurial career intentions by indicating that 

individuals with past entrepreneurial experiences tend to have higher intentions of 

becoming entrepreneurs. Basu and Virick's (2008) study also found that prior 

entrepreneurial experiences are significant correlated with entrepreneurial intentions 

among students. Shane (2003, cited in Kuehn, 2008) reaffirmed that past experiences, 

such as start-up experience, help pred"cting individual's self-employment. 

According to Krueger (1993), a review of literature suggested four sources of 

entrepreneurial experiences: one's family business, a business start-up by relative or 

friend, work experiences in someone else's small business, and starting own business. 

In this research, the entrepreneurial work experience was defined as the past work 

experience of an individual in a self-employment career, which can be referred to as 

experiences in working in one's family business, working experiences in someone 
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else's small business, or experiences in starting one's own business (adapted from 

Krueger, 1993). 

5. Dependent Variable: Entrepreneurial intention 

Intentions have been proved to be the best predictors of individual behaviors 

particularly when the behavior is rare, hard to observe or involves unpredictable time 

lags (Kruegel and Brazeal, 1994). Since much_ of entrepreneurship is intentional 

(Krueger, Reilly, and Carsrud, 2000), many scholars consequently have focused on 

studying entrepreneurial intentions (e.g. Bird, 1988; Krueger et al, 2000). 

According to Bird (1988), entrepreneurial intention is "entrepreneurs' state of 

mind that directs attention, experience, and action toward a business concept, sets the 

form and direction of organization at their inception" (p 442). In particular, the study 

of entrepreneurial intentions is crucial in examining the complex relationship among 

the entrepreneurs' ideas and the consequences of such ideas (Bird, 1988). In addition, 

Boyd and Vozikis (1994) added that the stronger the entrepreneurial intentions, the 

higher the probability of entrepreneurial actions. 

Following .the literature, the entrepreneurial intention is referred mainly to the 

intention to start a business (Henley, 2005; Krueger et al, 2000) or the entrepreneurial 

choice intentions (intention to become self-employed) (Kolveried, 1996). According 

to Kolvereid (1996), the entrepreneurial intention would be a previous and 

determinant element towards performing entrepreneurial behaviors. 
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In this context, the present research focused on the decision to become an 

entrepreneur, therefore entrepreneurial intention refers to an individual's willingness 

to enter in self-employment career or become self-employed entrepreneur (adapted 

from Ajzen, 1991). 

6. Previous Empirical Study 

There has been very few relevant research studies conducted in Thailand. 

Smithikrai (2005) studied the entrepreneurial potential of 3,154 senior undergraduate 

students from 7 state-owned universities in Thailand. The main purposes were to 

examine the entrepreneurial potential of Thai university students; to compare 

entrepreneurial .Potential based on several independent variables; and to examine 

predictive power of attitude towards entrepreneurship, social norm, and perceived 

feasibility on students' entrepreneurial intention. The study stated that Thai university 

students had a moderate to high level of entrepreneurial potential; there was no 

significant difference in entrepreneurial potential between students with different 

genders and fields of study; however, there were significant differences in 

entrepreneurial potential among students with different business experiences, family 

incomes, and parents' occupations. Furthermore, the research found that attitude 

towards entrepreneurship, social norm, and perception of feasibility jointly predicted 

entrepreneurial intention of Thai university students. 

Fitzsimmons and Douglas (2005) investigated the relationship between 

entrepreneurial attitudes and abilities and entrepreneurial intentions to become self­

employed among MBA students across four countries: India, China, Thailand and 
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Australia. Their study found that entrepreneurial attitude~ are significant in explaining 

career decisions in all four countries. In addition, Thai samples were found to have 

higher entrepreneurial intentions on average to start a business within the next two 

years than the other three countries. Their study also concluded that Thais desired 

more ownership, more income, more independence, less work effort, and less risk. 

In summary, the review of literature revealed that the factors related to Thai 

students' entrepreneurial intention have not been widely investigated. Consequently, 

further research is needed to examine the relationship between these factors (attitude 

towards self-employment, subjective norm, perceived behavioral control, 

entrepreneurship education, entrepreneurial role model, and entrepreneurial work 

experience) and Thai students' entrepreneurial intentions. 

7. Conceptual Framework f,RIEl. 

The present research applied the theory of planned behavior (Ajzen, 1991) to 

establish the relationships between the independent variables of attitude toward self-

employment, subjective norm, and perceived behavioral control, and the dependent 

variable of entrepreneurial intention. Additionally, three entrepreneurial experiences: 

entrepreneurship education experience, entrepreneurial role model, and 

entrepreneurial work experience were also included in the conceptual model, as shown 

in figure 2.3. 
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Dependent Variable 

Figure 2.3: Conceptual Framework of the Research 
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8. :Research Hypotheses 

CorresponJing to the conceptual framework, the following hypotheses were 

tested in this research study. 

Hol: There is no relationship between Thai university students' attitude towards 

self-employment and entrepreneurial intention. 

Hal: There is a relationship between Thai university students' attitude towards 

self-employment and entrepreneurial intention. 

Ho2: There is no relationship between Thai university students' subjective norm 

and entrepreneurial intention. 

Ha2: There is a relationship between Thai university students' subjective norm 

and entrepreneurial intention. -
H03: There is no relationship between Thai university students' perceived 

behavioral control and entrepreneurial intention. 

Ha3: There is a relationship between Thai university students' perceived 

behavioral control and entr;eprene,urial intention. 

H04: There is no relationship between Thai university students' entrepreneurship 

education experience and entrepreneurial intention. 

Ha4: There is a relationship between Thai university students' entrepreneurship 

education experience and entrepreneurial intention. 

H05: There is no relationship between Thai university students' entrepreneurial­

role model and entrepreneurial intention. 

Ha5: There is a relationship between Thai university students' entrepreneurial 

. role model and entrepreneurial intention. 
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Ho6: There is no relationship between Thai university students' entreprenei:rial 

work experience and entrepreneurial intention. 

Ha6: There is a relationship between Thai university students' entrepreneurial 

work experience and entrepreneurial intention. 

9. Concepts and Operationalization of Variables 

Table 2.4 presents the conceptual definition, operational component, type of 

measurement and type of variable used in this research. 

Table 2.4: Operational Definit ions of Independent and Dependent Variables 

Variables Operational Component Measurement Type of Variable 

Entrepreneurship - Had entrepreneurship education Interval Independent 

Education Experience experience variable/ In 

question no. 1 

Entrepreneurial - Had entrepreneurial role model Interval Independent 

Role Model f,R variable/ In 

question no. 2 

Entrepreneurial - Had entrepreneurial work 
IN er 

Interval Independent 

Work Experience experience variable/ In 
A 

question no. 3 

Attitude towards - Advantages ...... El 1 Interval Independent 

Self-e01ployrnent - Attractive career °'t\~ variable/ In 

- Opportunity to start a firm question no. 4 

- Great satisfaction 

- Rather be self-employed 

Subjective Norm - Support from FaDiily Interval Independent 

- Support from Friends variable/ In 

- Support from Important people question no. 5 

Perceived - Easy to be self-employed Interval Independent 

Behavioral - High probability of succeeding variable/ In 

Control - Low chance of failure question no. 6 

- Low out of control situation 

Entrepreneurial - Goal is to become self-employed Interval Dependent 

Intention - Make effort to start and run firm variable/ In 

- Intention to start a firm question no. 7 



CHAPTER3 

RESEARCH METHODOLOGY 

This chapter describes the research methodology of the study. The first part of 

this chapter is the presentation of the method used for testing the hypotheses which 

includes target population, sample and sampling process, research instrument, and 

pretest of the instrument Next, it describes the data collection method, consisting of 

data collection process and time frame. Lastly, the statistical techniques used to test 

the hypotheses are presented. 

1. Research Design 

This study is a descriptive research, in which the sample survey method was 

employed in collecting data. A self-administered questionnaire was used as a research 

technique to gather information from a sample group. * 
'"'""1969 al.~ 

2. Target Population and Sample :@,-a:a°ii\'if:J, 

2.1 Target Population 

People who are most likely to enter self-employment have a high level of 

education (Bates, 1995); and -it has been found that "the self-employed more often 

have a formal university education compared to people in wage and salary 

employment." (Robinson and Sexton, 1994; Brtiderl, 1998, as cited in Franke and 

36 
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Lilthje, 2004, p 2). Therefore, the target population of this research was defined as 

fourth-year students studying in the Bachelor of Business Administration (BBA) at 

Assumption University which is one of the largest international business schools in 

Thailand. According to the Registration Office (2009), there are approximately 1,200 

fourth-year BBA students at Assumption University in the academic year 2009. 

2.2 Sample Size 

The number of respondents was determined by using the confidence interval 

method, Cochran's sample size formula (Bartlett, Kotrlik, and Higgins, 2001). A 95 

percent level of confidence is applied in this study, which means that if the samples 

are selected 100 times at least 95 of these samples would be certain to represent the 

characteristics of population. The estimated percentage of the entrepreneurial intention 

of Assumption University's BBA students was set at 50% in the population (p = 50%) 

with a 5% acceptable error rate (d = 5%). Therefore, the required sample size for this 

research was 291 respondents at the 95% level of confidence, as shown below: 

SINCF1969 

Sample Size (no) fl = 
(t)2 * (p)(q) 

(1.96)2 * (0.5)(0.5) 

(0.05)2 

384 
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Where t =value for selected alpha level of0.025 in each tail= 1.96 

(p)(q) =estimate of variance= (0.5)(0.5) 

d = acceptable margin of error for proportion being estimated= 0.05 

For a population of approximately 1,200, the required sample size was 384. 

However, since this sample size exceeds 5% of the population (1,200*0.05 = 84), 

Cochran's (1977, cited in Bartlett, et al., 2001) correction formula was used to 

calculate the final sample size. :The calculation was shown as follows: 

no 
New Sample Size (n1) 

(1 + no I Population) 

384 

(1 + 384 I 1,200) 

ROT1t 
291 

Where Population size = 1,200 INCrf 

no= required return sample size according to Cochran's formula= 384 

n1 = required return sample size because sample > 5% of population 

2.3 Samp!ing Procedure 

This study employed a convenience sampling method (non-probability sampling) 

due to a limited time frame of the research study. A sample of 291 fourth-year BBA 

students of Assumption University was drawn at Suvamabhumi campus. To ensure 

that respondents are fourth-year BBA students, the potential respondents were first 

asked one screening question of whether they are fourth-year BBA students. Meeting 

these · criteria suggested that the respondents were qualified as the target population. 



39 

Identical sets of questionnaires were given to 300 respondents both in classroom 

and outside classroom. Specifically, the questionnaires were distributed in 

"Entrepreneurship (MGT4914)" classrooms in order to ensure that the respondents 

who already studied the entrepreneurship subject were included in the sample of this 

study. However, only 291 of the total number of questionnaires collected were 

completed and used for this research, accounting for 97% effective response rate. 

3. Research Instrument 

The self-administered questionnaire was used as the research instrument of this 

study. The process to develop the questionnaire was divided into two stages, which 

were the instrument development stage and the pretest stage. ~ -r-
3.1 Instrument Development l::ll 

fl IE( 

The questionnaire was initially drafted in English and then carefully translated 

into Thai using the "Simple Direct Translation" method involving a translation from 

the "source language" (English) to the "target language" (Thai) (Behling and Law, 

2000). As such, two bilingual translators translated the English questionnaire in 

parallel and their Thai versions were compared and reconciled. Both English and Thai 

questionnaires were used for the sample survey because some respondents were 

foreign students. 
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The questionnaire comprised of three sections. The first section aimed to assess 

respondents' entrepreneurial experiences which were measured by three Yes/No 

questions. The answer "Yes" and ''No" were coded as "l" and "O" respectively, so 

these three variables were transformed to be dummy variables and measured at the 

interval scale level. 

Entrepreneurship education experience was measured by asking whether 

respondents have "ever taken a class in entrepreneurship." 

Entrepreneurial role model was measured by asking a question about whether 

their closest family members, closest friends, or other closest persons, are self-

employed (owns/runs their own businesses)? ~ -
Entrepreneurial work experience was also measured with a single question that 

asked whether respondents have "ever worked in family business, worked in someone 

else's small business, or started their own business." IT 

The second section of the questionnaire covered the items relating to 

respondents' attitude towards self-employment, subjective norm, perceived behavioral 

control, and entrepreneurial intention. These variables were measured by using 5-point 

likert-type scales ranged from "Strongly Disagree" to "Strongly Agree". All relevant 

items used to measure attitude towards self-employment, subjective norm, perceived 

behavioral control, and entrepreneurial intention variables were adapted from the 

Entrepreneurial Intention Questionnaire (EIQ) previously developed by Linan, 

Rodriguez-Cohard, and Guzman, (2008). The detailed process of construction and 

validation of the tool were explained in their study. 
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Five items were used to measure respondents' attitude towards self-employment 

(being self-employed implies more advantages than disadvantages to me, a career as 

self-employed is attractive for me, if I had the opportunity and resources I would like 

to start a firm, being self-employed would entail great satisfaction for me, and among 

various options I would rather be self-employed). 

Subjective norm was measured with three items which were "my closest family 

would support my decision to pursue a self-employed career," "my closest friends 

would support ... " and "people important to me would· ·support ... " Perceived 

behavioral control was measured with four item (for me being self-employed would be 

easy, if I become self-employed I would have a high probability of succeeding, if I 

pursue a career as self-employed the chances of failure would be low, and the number 

of event outside my control which could prevent me from being self-employed are 

few). 

Three items were used to measure respondents' entrepreneurial intention (my 

professional goal is to become self-employed, I will make every effort to start and run 

my own firm, and I have the intention to start a firm some day). 

The last section of the questionnaire was for gathering respondents' demographic 

information. These questions asked information about respondents' gender, age, and 

occupation. 
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3.2 Pretest 

The drafted questionnaires were distributed to a convenience sample of 30 fourth-

year students of Assumption University at Suvamabhumi Campus. However, only 25 

questionnaires were used for the pretest since 5 out of 30 students did not study in the 

BBA program. Based on the pretest, modifications and improvements were made to 

some wording. In addition, one screening question was added at the beginning of the 

questionnaire to ensure that the respondents are fourth-year BBA students which are 

the target population of this study. The characteristics of the pretest sample are shown 

~ 
Table 3.1: Pretest Sample Profile 

Characteristics F requency (N = 25) 

Gender 

Male ROTJt 13 52.0% 

Female 12 48.0% 

Age B 

20-22 years 0 A 21 * 84.0% 

More than 22 years I lf"""C10AO 4 16.0% 

Occupation 
a; °' 

Full-time student !l1&!l'el 23 92.0% 

Other 2 8.0% 

52 percent of the total respondents (n=l3) are male while 48 percent (n=l2) are 

female. The respondents who are aged between 20-22 years account for 84 percent 

(n=21) and the respondents aged over 22 years account for 16 percent (n=4). The 

highest number of the respondents are full-time students, accounting for 92 percent 

(n=23), while 8 percent (n=2) of the sample also work part-time in other occupations. 
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The data collected from the pretest <> lso permitted a preliminary evaluation of 

item reliability. The pretest data was entered into SPSS 17.0 and tests of reliability 

were conducted on the multi-item scale constructs. Cronbach's alpha was used for 

assessing internal consistency of the set of items. After testing the data, the alpha 

values ranged between 0.740 and 0.922, as shown in table 3.2. Since the alpha values 

were well above the general 0. 70 threshold for acceptability (Morgan, Leech, 

Gloeckner, and Barrett, 2004), the questionl).aires were deemed reliable and sufficient 

for examining the research hypotheses. 

Table 3.2: Pretest Reliability Coefficients (Cronbach's Alpha) Results 

Variables 

Entrepreueurial 

Intention 

Attitude towards 

Self-employment 

Subjective Norm 

Perceived 

Behavioral 

Control 

Items 

- Goal is to become self-employed 

- Make effort to start and run firm 

- Intention to start a firm c 

- Advantages 

- Attractive career CIT 

- Opportunity to start a firm 

- Great satisfaction 

- Rather be self.employed 

- Support from Family 

- Support from Friends 

- Support from Important people 

- Easy to be self-employed 

- High probability of succeeding 

- Low chance of failure 

- Few out of control situations 

Reliability Coefficient 
(Cronbach 's Alpha) 

0.922 

0.740 

0.857 

0.759 
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4. Collection of Data 

The primary data was collected by self-administered questionnaires distributed to 

fourth-year BBA students of Assumption University. After completing the collection 

of data from 291 respondents, the data were input to SPSS 17.0 to generate results for 

analysis and further interpretation. For secondary data, a thorough search from various 

sources, such as textbooks, academic journals, and online database sources (e.g. 

HighBeam and Emerald Insight) was conducted. 

In order to collect reliable responses, the collection of data was conducted on 

weekdays during August 24-28, 2009. The purpose of such a data collection schedule 

was to enable the researcher to approach a large group of fourth-year BBA students. 

5. Proposed Data Processing and Analysis 
RIEL 

After finishing data collection stage, the researcher employed the SPSS version 

17.0 to analyze the collected data by the following statistics: 

5.1 Descriptive Statistics 

The descriptive statistics such as frequencies and means were discussed to 

provide a better understanding of the respondents and the characteristic of the 

collected data. To describe attitude towards self-employment, subjective norm, 

perceived behavioral control, and entrepreneurial intention, the mean score of each 

variable were interpreted into one of the five levels, ranged from "Very Low" to 

"Very High'', as shown in table 3.3. 



'l'able 3.3: Mean Score Interpretation 

Mean Score 

1.00 - 1.80 

1.81 - 2.60 

2.61 - 3.40 

3.41 - 4.20 

4.20- 5.00 

45 

Interpretation 

Very Low 

Low 

Moderate 

High 

Very High 

The interpretation ranges were set from calculating the range of measure scales, 

which is 0.80, as shown in the fo llowing equation: 

Maximum - Minimum 
Range 

The number oflevels 

5 - I 
= 0.80 

5 

5.2 Pearson's Correlation Coefficient 

The Pearson's correlation analysis was used to determine the relationships 

between all six independent variables and the dependent variable. Table 3 .4 shows the 

value of a correlation coefficient and its interpretation used in this research study. 

Table 3.4: Interpreting a Correlation Coefficient 

Sized of the Correlation Coefficient 

0.8 -1.0 

0.6 - 0.8 

0.4 - 0.6 

0.2 -0.4 

0-0.2 

General Interpretation 

Very strong relationship 

Strong relationship 

Moderate relationship 

Weak: relationship 

Very weak relationship 

Source: Salkind, N.J. (2003). Statistics for people who (think they) hate statistics. 



CHAPTER4 

DATA ANALYSIS AND RESULTS 

This chapter presents the data analysis and the results of this research. The data 

analysis is presented in four parts: sample profile, descriptive data analysis, reliability 

test, and hypotheses test results. 

1. Sample Profile 

In this section, the information related to the demographic profile of the samples 

is presented. Frequency distribution was used to organize the set of data by 

summarizing the number of times a particular value of a variable occurs. 

f>RIEl 
Table 4.1: Sample Profile 

Characteristics Frequency (N = 291) 

Gender 

Age 

Occupation 

0 A 

Male Jp. SINCF1969 
,~,., °"' °' Female 

20-22 years 

More than 22 years 

Full-time student 

Self-employed 

Other 

46 

128 

163 

225 

66 

283 

6 

2 

Percentage 

44.0% 

56.0% 

77.3% 

22.7% 

97.3% 

2.1% 

0.7% 
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Table 4 .1 presents the proportion of gender, age and occupation of the samples of 

this research. A majority of the samples, 56 percent of the total respondents (n = 163) 

are female while 44 percent (n = 128) are male. The respondents who are aged 

between 20-22 years account for 77.3 percent (n = 225) and the respondents aged over 

22 years account for 22.7 percent (n = 66). The highest number of the respondents are 

full-time students, accounting for 97.3 percent (n = 283), while 2.1 percent (n = 6) of 

the respondents also work part-time as self-employed and 0. 7 percent (n = 2) of the 

respondents also work part-time in other occupations. 

2. Descriptive Data Analysis 

Additional descriptive statistics (minimum value, maximum value, mean, and 

standard deviation) of all individual items measuring each key variable were analyzed 

and presented, as shown in table 4.2. f>RIEl 

Entrepreneurial Intention: Three items were used to measure individual's 

entrepreneurial intention. Intention to start a firm has the highest mean score (mean = 

4.19), followed by goal is to become self-employed (mean= 3.97) and make effort to 

start and run firm (mean= 3.92). The mean score of all three items are considered to 

be rather high. 

Attitude towards Self-employment: Five items were used to measure attitude 

towards self-employment. The result indicated high mean scores of attitude towards 

self-employment items. Opportunity to start a firm has the highest mean score (mean 

= 4.36), followed by attractive career (mean= 4.16), rather be self-employed (mean= 

4.01), great satisfaction (mean= 3.95), and advantages (mean= 3.79). 
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Table 4.2: Independent and Dependent Variable Item Descriptive Statistics 

Variables Items Min. Max. Mean Avg SD. 

Entrepreneurial - Goal is to become self-employed 2 5 3.97 0.894 

Intention* - Make effort to start and run firm 5 3.92 4.03 0.907 

- Intention to start a firm 2 5 4.19 0.855 

Attitude tow?.rds -Advantages 5 3.79 0.873 

Self-employment* - Attractive career 1 5 4.16 0.851 

- Opportunity to start a firm 1 5 4.36 4.05 0.850 

- Great satisfaction I 1 5 3.95 0.804 

- Rather be self-employed 2 5 4.01 0.881 

Subjective Norm* - Support from family 2 5 4.15 0.749 

,_;;;, - Support from friends 2 5 3.88 4.04 0.745 

Q.. - Support from important people 2 5 4.09 0.701 

Perceived - Easy to be self-employed 1 5 Q.55 0 .855 

Behavioral - High probability of succeeding 1 5 3.24 0.706 
2.86 

Control* - Low chance of failure 1 5 3.01 0.752 

- Few out of control situations 4 2.64 0.777 

Entrepreneurship Eaucation Experience** 0 0.47 0.47 0.500 

Entrepreneurial Role Model** 0 1 0.82 0.82 0.384 

Entrpereneurial Work Experience** 0 1 0.55 0.55 0.499 

* Items were measured on 1 to 5 Likert scales, with 1 being strongly disagree and 

5 being strongly. agree. 

**Items were measured on dummy scales (0 ="no", 1 =''yes") 
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Subjective Norm: Three items were used to measure individual's perception 

about support from their closest people in pursuing a career as self-employed. Of the 

three items, support from the respondents' family members has the highest mean score 

(mean= 4.15). The following items are support from the respondents' other important 

people (mean= 4.09) and support from the respondents' friends (mean= 3.88). These 

results revealed that the respondents have a high level of subjective norm. 

Perceived Behavior Control: Four items were used to measure individual's 

perception of his/her ability to pursue a self-employment career. The result revealed 

moderate mean scores of perceived behavioral control items. Of the four items, high 

probability of succeeding has the highest mean score (mean= 3.24), fo llowed by low 

chance of failure (mean= 3.01), few out of control situation (mean= 2.64), and easy 

to be self-employed (mean= 2.55). These results indicated that the respondents have a 

moderate level of perceived behavioral control in becoming self-employed. 

Entrepreneurship Education Experience: The mean score of entrepreneurship 

education experience was 0.47 (out of I). As entrepreneurship education experience 

was coded as "O=No" and "l =Yes", the result indicated that 47 percent of the total 

respondents have already taken the entrepreneurship subject while 53 percent of the 

respondents have never taken the entrepreneurship subject. 

Entrepreneurial Role Model: The mean score for entrepreneurial role model 

was 0.82 (out of I). As entrepreneurial role model was coded as "O=No" and "l=Yes", 

the result indicated that majority of the respondents (82 percent) have their closest 

family members, closest friends, or other closest persons working as self-employed. 
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Entrepreneurial Work Experiences: The mean score for entrepreneurial work 

experience is 0.55 (out of 1). As entrepreneurial role model was coded as "O=No" and 

"l =Yes'', this result indicates that 55 percent of the total respondents have had 

entrepreneurial work experience while 45 percent of the respondents have never had 

entrepreneurial work experience. 

3. Reliability Test 

The data collected from the questionnaire was entered into SPSS 17.0 and tests of 

reliability were conducted on the multi-item scale constructs. The Cronbach's alpha in 

table 4.3 shows that each of the variables ranged between 0.716 and 

0.913. 

Table 4.3: Reliability Coefficients (Cronbach's Alpha) Results 

Variables 

Entrepreneurial 

Intention 

Attitude towards 

Self-employment 

Subjective Norm 

P~rceived 

Behavioral 

Control 

* 

RIE 
Items 

- Goal is to become self-employed 

- Make effort to start and run fmn 

- Intention to start a firm 

- Advantages 

- Attractive career 

- Opportunity to start a firm 

- Great satisfaction 

- Rather be self-employed 

- Support from Family 

- Support from Friends 

- Support from Important people 

- Easy to be self-employed 

- High probability of succeeding 

- Low chance of failure 

- Few out of control situations 

~ -r-
Reliability Coefficient 
(Cronbach's Alpha) 

* 
0.913 

0.872 

0.746 

0.716 
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Since the alpha values 'Vere above the general 0. 70 threshold for acceptability 

(Morgan, Leech, Gloeckner, and Barrett, 2004), the question items were deemed 

reliable and sufficient for testing the research hypotheses. 

4. Results of Hypotheses Testing 

The stated hypotheses regarding to the relationships of six independent variables: 

attitude towards self-employment, subjective norm, perceived behavioral control, 

entrepreneurship education experience, entrepreneurial role model, and 

entrepreneurial work experience with entrepreneurial intention were tested using the 

Pearson's correlation, as shown in table 4.4. 

Table 4.4: Pearson's Correlation Results 

1 2 

1 Entrepreneurial Intention 1 .667** 

Sig. .000 

2 Attitude towards self-employment I 

Sig. 

3 Subjective norm 
-- -

~ig. 

" 4 Perceived behavioral control . 
Sig. 

5 Entrepreneurship education 

Sig. 

6 Entrepreneurial role model 

Sig. 

7 Entrepreneurial work experience 

Sig. 

** Correlation is significant at the 0.01 level (2-tailed). 

* Correlation is significant at the 0.05 level (2-tailed). 

3 

.364** 

.000 

.276** 

.000 

1 

4 5 6 7 

.125* .199** .313** .163** 

.033 .001 .000 .005 

0.05 .152** .276** .133* 

.395 .010 .000 .023 

.273** 0.064 .248** .147* 

.000 .275 .000 .012 

1 0.107 0.078 0.024 

.069 .182 .677 

1 .149* 0.079 

.011 .180 

1 .278** 

.000 

1 
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Referring to Hol , attitude towards self-employment has significance level of 

0.000, which is below the standard significant level of 0.05. As a result, the null 

hypothesis is rejected. It means there is a statistically significant relationship between 

attitude towards self-employment and entrepreneurial intention. 

Referring to Ho2, subjective norm has significance level of 0.000, which is below 

the standard significant level of 0.05. As a result, the null hypothesis is rejected. It 

means there is a statistically significant relationship between subjective norm and 

entrepreneurial intention. 

Referring to Ho3, perceived behavioral control has significance level of 0.033, 

which is below the standard significant level of 0.05. As a result, the null hypothesis is 

rejected. It means there is a statistically significant relationship between perceived 

behavioral control and entrepreneurial intention. f!RIEL. ~ 

Referring to H04, entrepreneurship education experience has significance level of 

0.001, which is below the standard significant level of 0.05. As a result, the null 

hypothesis is rejected. It means tl\ere is a statistically significant relationship between 

entrepreneurship education experience and entrepreneurial intention. 

Referring to H05, entrepreneurial role model has significance level of 0.000, 

which is below the standard significant level of 0.05. As a result, the null hypothesis is 

rejected. It means there is a statistically significant relationship between 

entrepreneurial role model and entrepreneurial intention. 
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Referring to Ho6, entrepreneurial work experience has significance level of 0.005 

which is below the standard significant level of 0.05. As a result, the null hypothesis is 

rejected. It means there is a statistically significant relationship between 

entrepreneurial work experience and entrepreneurial intention. 

Comparing Size and Significance. Among six independent variables, attitude 

towards self-employment has the strongest positive relationship with entrepreneurial 

intention (r = 0.667). Subjective norm (r = 0.364) and entrepreneurial role model (r = 

0.313) were found to have a positive relationship with entrepreneurial intention 

although the relationships were relatively weak. The three remaining variables, 

entrepreneurship education experience (r = 0.199), entrepreneurial work experience (r 

= 0.163) and J?erceived behavioral control (r = 0.125) were also .found to have a 

positive relationship with entrepreneurial intention although the relationships were 

very weak. 

In summary, the hypotheses test results leaded to the rejection of hypotheses H01, 

Ho2, H03, H04, Ho5 and Ho6 which means attitude towards self-employment, 

subjective norm, perceived behavioral control, entrepreneurship education experience, 

entrepreneurial role model, and entrepreneurial work experience were found to have a 

statistically significant correlation with entrepreneurial intention. Table 4.5 

summarizes the results of hypotheses testing for all six independent variables. 
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Table 4.5: Summary Table oCiypotheses Tested 

Hypotheses r-value Magnitude Sig. Results 

lfol : There is no relationship between Tua~ .667 Strong .000 Reject lfol 

university students' attitude towards Relationship 

self-employment and entrepreneurial 

intention. 

lfo2: There is no relationship between Thai .364 Weak .000 Rejectlfo2 

university students' subjective norm Relationship 

and entrepreneurial intention. 

lfo3: There is no relationship between Thai .125 Very weak .033 Rejectlfo3 

university students' perceived behavioral Relationship 

contro 1 and entrepreneurial intention. 

lfo4: There is no relationship between Thai .199 Very weak .001 Rejectlfo4 

university students' entrepreneurship Relationship 

education experience and entrepreneurial r-
intention. 

lfo5: There is no relationship between Thai .313 Weak .000 Rejectlfo5 

university students' entrepreneurial role Relationship 

model and entrepreneurial intention. 

lfo6: There is no relationship between Thai A .163 Very weak .005 Rejectlfo6 

university students' entrepreneurial work v Relationship 

experience and entrepreneurial intention. 



CHAPTERS 

CONCLUSIONS AND RECOMMENDATIONS 

This chapter provides summary of the research, implications and 

recommendations of the findings, and suggestions for further research. 

I. Summary of the Research E ff S / 1" 
This research was conducted to determine the relationship between the six 

independent variables: attitude towards self-employment, subjective norm, perceived 

behavioral control, entrepreneurship education experience, entrepreneurial role model, 

and entrepreneurial work experience and entrepreneurial inte tion, by using the 

Pearson's correlation analysis. All six null hypotheses were rejected, indicating that 

each independent variable is significantly correlated with entrepreneurial intention. 

The implications and suggestions of these results are discussed in details in the 

following sections. 

Attitude towards Self-employment and Entrepreneurial Intention 

This hypothesis was tested to determine the relationship between attitude towards 

self-employment and entrepreneurial intention. The attitude towards self-employment 

is the combination of attitude towards factors related to self-employment career e.g. 

advantages, attractive career, opportunity to start a firm, great satisfaction, and rather 

be self-employed. The result indicated that there is a positive relationship 

55 
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between Thai university students' attitude towards self-employment and their 

entrepreneurial intention. This analysis is consistent with the fmding of past studies 

(e.g. Ajzen, 1991, Kolvereid, 1996, Franke and Liithje, 2004), which implies that the 

more positive the attitude towards self-employment, the stronger the students' 

entrepreneurial intention. 

Subjective Norm and Entrepreneurial Intention 

This hypothesis was tested to determine the relationship between subjective norm 

and entrepreneurial intention. The subjective norm is the combination of perceived 

support from family members, friends, and other important people. The result 

indicated that there is a positive relationship between Thai university students' 

subjective norm and their entrepreneurial intention. This analysis is paralleled with the 

finding of past studies (e.g. Ajzen, 1991 , Kolvereid, 1996, Chong, Jayanty and 

Mazuki, 2005, Basu and Virick, 2008), which implies that the greater the subjective 

norm, the stronger the students' entrepreneurial intention. * 
I lr'j:. O{)Q 

Perceived Behavioral Control and Entrepreneurial Intention 

This hypothesis was tested to determine the relationship between perceived 

behavioral control and entrepreneurial intention. The perceived behavioral control is 

the combination of perceived difficulty of becoming self-employed e.g. easy to be 

self-employed, high probability of succeeding, low chance of failure, and few out of 

control situation. The result indicated that there is a positive relationship between Thai 

university students' perceived behavioral control and their entrepreneurial intention. 

This analysis is supported by previous researches (e.g. Ajzen, 1991, Kolvereid, 1996, 
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Chong, Jayanty and Mazuki, 2(\05) that the greater the perceived behavioral control in 

becoming self-employed, the stronger the students' entrepreneurial intention. 

Entrepreneurship Education Experience and Entrepreneurial Intention 

This hypothesis was tested to determine the relationship between 

entrepreneurship education expenence and entrepreneurial intention. The 

entrepreneurship education experience was determined by assessing whether the 

students have taken the entrepreneurship subject. The result indicated that there is a 

positive relationship between Thai university students' entrepreneurship education 

experience and their entrepreneurial intention. Therefore, it is implied that there is a 

tendency for students who have already taken the entrepreneurship subject to have 

strong entrepreneurial intention. 

Entrepreneurial Role Model and Entrepreneurial Intention 

This hypothesis was tested to determine the relationship between entrepreneurial 

role model and entrepreneurial intention. The entrepreneurial role model was 

determined by assessing whether the students have any of their closest people working 

as self-employed. The result indicated that there is a positive significant relationship 

between Thai university students' entrepreneurial role model and their entrepreneurial 

intention. Therefore, it is implied that there is a tendency for students who have their 

closest people working as self-employed to have strong entrepreneurial intention. 
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Entrepreneurial Work Experience and Entrepreneurial Intention 

This hypothesis was tested to determine the relationship between entrepreneurial 

work experience and entrepreneurial intention. The entrepreneurial work experience 

was determined by assessing whether the students have ever had any chance to work 

in a self-employment. The result indicated that there is a positive significant 

relationship between Thai university students' entrepreneurial work experience and 

their entrepreneurial intention. Therefore, it is implied that there is a tendency for 

students who have prior entrepreneurial work experience to have strong 

entrepreneurial intention. 

2. Implications and Recommendations 

The current research reveals several important implications and 

recommendations. These recommendations would benefit Thai universities to have a 

better understanding about Thai university students' entrepreneurial intention and be 

able to enhance their entrepreneurship education and training programs to foster 

stronger entrepreneurial intentions among students. 

Entrepreneurial Intention: The research result showed that Thai university 

students have relatively strong entrepreneurial intention. This implies that there is a 

high tendency for Thai university students to become self-employed entrepreneurs in 

the future. This finding is also in line with the study of the Global Entrepreneurship 

Monitor which claimed that the vast majority of Thai adult labor force is willing to 

start a new business (Virasa and Hunt, 2008). It is very interesting that the self-

employment career seems to be a popular career choice from students' point of view. 
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One of the reasons behind this trend is probably because there are a large percentage 

of Assumption University's students whose parents are entrepreneurs. In addition, it 

could due to the economic recession in Thailand and also in a global level in these few 

years. Many of large organizations have been closing down, resizing or merging with 

other companies; consequently, a lot of people have been laid off and people have to 

compete to each other to find new jobs. 

Attitude towards Self-employment: The research result illustrated that Thai 

university students have relatively high positive attitude towards self-employment. 

This suggests that students perceive self-employment as an attractive career choice. It 

is possible that the high positive attitude towards self-employment may come from the 

less desirable in salary-wage employment. As mentioned earlier, a difficulty in finding 

a job and a high unemployment rate in Thailand may create the negative attitude 

towards the salary-wage employment career. On the other hand, the self-employment 

career may become less desirable in the situation of increased job security or more 

flexible working hours in the salary-wage employment. 
GI 

Furthermore, the finding revealed tha the more positive attitude towards self­

employment, the stronger the students' entrepreneurial intention. Therefore, to form 

the positive attitude towards self-employment among Thai university students, the 

university should design, or redesign, the entrepreneurship subject to promote great 

benefit outcomes and advantages of self-employment career. Moreover, the 

entrepreneurship subject should educate students on how to seize opportunities and 

find resources for developing entrepreneurial ideas. 
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Subjective Norm: The research result indic2ted that Thai university students 

perceive high support from their closest people, which refers to students' family 

members, friends, and other important people, in becoming self-employed 

entrepreneurs. Specifically, among students' closest people, family members are 

perceived to provide the highest support. 

The finding also indicated that the greater the perceived subjective norm, the 

stronger the students' entrepreneurial intention. Therefore, to increase the level of 

perceived subjective norm among Thai university students, the university should 

persuade the students that pursuing self-employment career is a good career choice. 

For instance, the university may create exhibitions or activities to promote the self­

employment career and also invite students' closest people to attend and observe; 

therefore, those people will further serve as sponsors for students in pursuing self­

employment career rather than pursuing salary-wage employment career. 

Perceived Behavioral Control: The research result revealed that there is a 

moderate level of perceived behavioral control among Thai university students. This 

result suggests that Thai university stu ents have a self-confidence and readiness to 

become self-employed at a certain level only. The reason behind this may due to the 

self-employment involving in risk and uncertainty. From the research, students 

perceive that it is not easy to become self-employed. Also, it is found that they are not 

certainly confident about their ability in becoming self-employed. 

The fmdings further reported that the greater the perceived behavioral control, the 

stronger the students' entrepreneurial intention. Therefore, to enhance the level of 



61 

perceived behavioral control among Thai university students, the university should 

provide students all required entrepreneurial knowledge through quality 

entrepreneurship education. Not only having the entrepreneurship subject available, 

but also the university should design an effective entrepreneurship subject in which 

aiming to enhance students' perceived abilities. 

Entrepreneurship Education Experience: To increase the exposure in 

entrepreneurship education experience among Thai university students, the university 

should consider including the entrepreneurship subject as a mandatory subject in all 

academic programs. In addition, entrepreneurship subject's lecturers should take a key 

role in providing practical entrepreneurial lessons and sharing real experiences to 

students. For instance, the university may employ individuals who have had previous 

entrepreneurial experiences as entrepreneurship class's lecturers. 

Entrepreneurial Role Model: It seems that students involving with 

entrepreneurs will be able to observe and develop their entrepreneurial idea for their 

future business ventures. To increase a high exposure in entrepreneurial role model 

among Thai university students, the university should find practical ways to develop 

the entrepreneurial role model for all students through the entrepreneurship education. 

For example, the university should occasionally invite well-known or famous 

entrepreneurs to be special lecturers in the entrepreneurship subject in order to create 

students' entrepreneurial inspiration. Also, all students will have a chance to observe 

and gain inside entrepreneurial experiences, and could finally develop their 

entrepreneurial beliefs. 
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Entrepreneurial Work Experience: To increase a high exposure in 

entrepreneuril'.11 work experience among Thai universiiy students, the university should 

design the entrepreneurship subject to create such opportunity for their students. For 

example, the university should encourage students to apply for an internship program 

in entrepreneurial companies. Besides, the entrepreneurial subject should require 

students to deveiop individual business plan and present in the class. By doing so, 

students will have a chance to exchange entrepreneurial idea with lecturers and their 

classmates. 

3. Suggestions for Further Research 

This research contributes to our understanding of the relationships between 

entrepreneurial intention and attitude towards self-employment, subjective norm, 

perceived behavioral control, entrepreneurship education experience, entrepreneurial 

role model, and entrepreneurial work experience. Because of the specific scope of this 

study, there are several other issues that could be addressed in future research . 

. t-

First, as this research is limited to study only the relationships between the six 

independent variables and the entrepreneurial intention, future research may consider 

including other variables in the scope of study, such as gender, personal values, 

personality characteristics, environmental factors, etc. Second, as this research 

collected data only from the fourth-year Thai university students studying in the BBA 

program at Assumption University, caution is needed in interpreting the results. These 

fourth-year BBA students at Assumption University are not able to be representatives 

of all Thai university students as a whole. Future research might be extended to study 
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these relationships among students in other education Jevels or students in other Thai 

universities. Moreover, future research might consider conducting the study to 

compare entrepreneurial intentions and the other key variables among different Thai 

universities. By doing so, the result may benefits the university to understand their 

students' entrepreneurial intentions and also able to compare it with other Thai 

universities. 
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Are you a fourth-year student studying in the Bachelor of Business Administration (BBA) 

program? 

0Yes 

D No (if answer is "No ", please stop answering the questionnaire) 

Part 1: Entrepreneurial Experiences 

Entrepreneurship Education Experience: 

1. Have you ever taken a class in entrepreneurship (MGT 4914: Entrepreneurship)? 

D Yes 0No 

Entrepreneurial Role Model: 

2. Have your closest family n:iembers, closest friends, or other closest persons ever owned/run 

their own business? 

0Yes 0No 

Entrepreneurial Work Experience: 

3. Have you ever worked in family business or other's small business, or started own 

business? 

D Yes 0No 

Part 2: Entrepreneurial Attitudes and Intentions 

Attitude towards Self-employment: 

4. Indicate your level of agreement with the following sentences. (select one box per line 

only) 
'If,~ SIN C 

~'V/ri1 
Strongly Disagree 
pis agree 

- Being self-employed implies more D D 
advantages than disadvantages to me 

- A career as self-employed is attractive D D 
forme 

-Ifl had the opportunity and resources, D tJ 
I would like to start a firm 

- Being self-employed would entail great D D 
satisfaction for me 

- Among various options, I would rather be D D 
self-employed 

Neither 
Agree nor 
Disagree 

D 

D 

D 

D 

D 

Agree Strongly 
Agree 

D D 

D D 

D D 

D D 

D D 
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Subjective Norm: 

5. If you decided to become self-employed, would people in your close environment support 

that decision? (select one box per line only) 

- My closest family would support my 
decision to pursue a self-employed career 

- My closest friends would support my 
decision to pursue a self-employed career 

- People important to me would support my 
decision to pursue a self-employed career 

Perceived Behavioral Control: 

Strongly Disagree Neither Agree 
Disagree Agree nor 

Disagree 

D D D 

D D D 

D D 
~ 

~ 

D 

D 

D 

Strongly 
Agree 

D 

D 

D 

6. To what extent do you agree with the following statements regarding your perceived 

behavioral control? (select one box per line only) 

ffl Ror11 
Strongly Disagree Neither Agree Strongly 
Disagree Agree nor Agree 

Disagree 

- For me, being self-employed would D D D D D 
be easy 

* 
- Ifl become self-employed, I would have ~ [Q] D D D D 

a high probability of succeeding 

- Ifl pursue a career as self-employed the D D D D D 
chances of failure would be low 

- The number of event outside my control D D D D D 
which could prevent me from being 
self-employed are few 
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Entrepreneurial Intention: 

7. Indicate your level of agreement with the following sentences. (select one box per line 

only) 

Strongly Disagree Neither Agree Strongly 
Disagree Agree nor Agree 

Disagree 

- My professional goal is to become a D D D D D 
self-employed 

- I will make every effort to start and D D D D D 
run my own firm 

- I have the intention to start a firm some day D D D D D 

Part 3: Please indicate general information 

8. Gender: D Male D Female 

9. Age: ::» D Less than 20 years D 20 - 22 years 

(/) 
D More than 22 years 

f,Rl /.. 

10. Occupation: (select one box only) INCrf 

[iJ Full-time student D Company employees 

D Government officer D Self-employed 

D Other (please specify) _________ _ 
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'l'i1u1fluunf1n111.iul1~ 4 ~'lffn1111m:::~ui11tyty1~'1 rim:::u'.ittT:i'lf:in11 (BBA Program) 1'litt16 iii 

01'lf 

D iii11f (01~fl11i1 "7u1'7i" nitu1f11Jll1J1JiJ'f11JtlW) 

. . 
I "' _I 4"' V ~· SI_ I tl1U't1 l u'i:::tT'Ufll'HlUfltnfl'Ufll'UuUl!jIJ'i:::flfl'lJfll'j 

.. .... ,, ~· ,,_, 
fll'iftflllll'Jl~l'Ufl11IU'Ufju1:::flfl1.Jfl11: 

1. Til'U!fll'lfffllll1'if1~l'Ufll':i~lJuGil':i:::flflUflT:i 111aiii (1'if1 Entrepreneurship: MGT 4914) 

D 1ria D 1ii1tm 

th:;;aun11w1un111ilui9'1.h:::n6un11: 

3. 'l'i1uliil':i:::ffum':iw1 um':itflu ~il':i:::n6umrn 1fl iii 11fu 1ria1f1ao11m':i'll6'lmflufl i'1 ma.Yh'l1u 1 u1pn11 

' j.I~ """ ~· ...:::-. ' 'll 'Ul~l'Jfl lJ'll 6'1~fl'U 11':i6! fl !'.Ill ';i:;; fl 6U f111fll':i'llfl 'Ill l'UW'I 

D ii 

• ¥ 

tl1UTI 2 ii'flJJilii'HUfl~Uil:::fl11U~'l1il1unn1ilu~1.h:::nfl'lJfll'j El.. 

Q.I ~ ' ii ilt.I llft'UrWl~6fl l'i! Ufj 1:::fl6Ufl11: 

4. flla! 111 ff~-:im1JJ1i1u116'ITil'Uvi6.u' flfl111Jvifl iiJif (1fftf1~fl'll11Jll'l .,/ 1wM6'1i1-:i~viHoum1JJft~'ll 6'1Yil'U 

lJlflllty~) 

c(flf,~ SIN C , • d ,, d ,, 
lJ!lf'U~11'.1 llf'U~11'.1 

~ti tJa1-:im n 
, • d ,, d ,, 
1Jllf'U~11'.1 !Ul'l'l llf'U~11'.1 tll'JHlJlfl 

- fll':i1flufiil':i:::f16Ufll':iMl'li:t~mnni1fH!!ffl'l .. D D D D D 

fl "u ri ct d • .. , - fll':i! 'Uf-1 ':i:::flflUfll':il 'Ufll'ifV'l'l'l'Ul~'I~~ 11 .. .. D D D D D 

" • cti • "' ct n "u - fHVll'UlJ 6fllff 'fll'U!'16fl'V111:::! 'Ui;-f ':i:::f16Ufll':i D D D D D 

fl ,, u 0 , ,, • , ,,~ , 

- fll':i! 'Uf-1 ':i:::f16Uf1U11:::'1'11 lf'fll'U ~':iUfllllJVW 11 ... D D D D D 

- mmlliarnliauoul11-:i1ilflntu 'l'i1u1ilfln~ D D D D D 
11:::1fluGil':i:::n6um':i 
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m'iTI~flUTIHif'lflti: 

s. mnli1u~fl~u111~11:::i1'.lu~1h:::mrnm1 Uflfl'1~1ni:l'~flfi1u11:::"1"Uuffuum1~flilui11'llei'lli1u111ei 1,j mun 
'¥ 'II q q 

llfffl'll'l1llJI }j'U'll fl'lfil'U~fl;{flfl11lJ~fl, url' (i-ff1l'ltfl'll1lJ1U ./ iu'lfei'lil'l~Vl'J 'lflUfl11lJi'Jfl'IJ fl'llil'UlJlfl 

-1l4eiuffu'l'l'll ei'lli1u11:::ffuuff~um1~fl~t1 i11 . "' ~ .,_, 
'llfl'l'l'll'U'l'11l:::mu~u1:::neium1 

-1Jflfl'1Vinm1mhtiqi~eifi1u11 ::: ff-i1uff~um1 

~fliYu i 11 'IIei'!fi1ufi 11 ::: 11'.lu~u 'i:::nei um1 
" 

n11 .. fofA1md'Juitfl~un1'i1iJuig1h:::ntn.m1'i: 

'1 • "' ., 
!lJ!M'Ufl1U 

flUHlJlfl ,,j1lfu~1u !'ilU"J 1l1u~1u eiUl'llJlfl 

D D D D D 

D D D D 

D D D 

"' •• ., • , .J' ... d ., ~ ~ 1! ~ , '1:!"1 ~., 
6. niu1111'fffl'lfl1llJ!M'U'llfl'l'l'll'UV1fl'llflfl1llJV1fl uu 'lf'llflU1'1lfl'lflUfllnuim1lJ1U'U u if! 1um1111u1ijt11::: 

flflUfll'J'll fl'lfil'U (1-ff1fltfl'll1lJ1U ./ 1'U'Mfl'liH~Vl1'1flUfl1llJflfl'llfl'llll'UlJlfl~'iJ'fl) 

~ , . "' ., "' 
., 

lJ!M'Ufl1U mu mu , . "' ., "' ., 
eiu1'!mn lJ!M'Ufl1U mu") 111'Ufl1U flUHlJlfl 

- nm1'.lu~u1:::neiunrn1'.lrntei'l~w-ff111foli1u D D D D D 
1969 

o!. 

"' 11 11" ,,;, ·"' D D D D D - lJl'l1llJI u u flff'l'l'l'l'll'U1l:::U1:::ffUfl1l lJ'ffll111 .. 
iunm1'.lu~u1:::m:mm1 

- JJ1'11llJl1'.fu 1 uMt!ei u~li1u11:::u1:::'ffUfl1llJ~lJI 11'11 D D D D D 
i unrn 1'.luA't11::: nt:1um1 

" 
- i111im11uut:1n~11:::11'.lueiu'ffnfl~eim111'.lu~t11::: . " D D D D D . "' ., 

flflUfll'J'llfl'l'l'll'UlJ'UflU 
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flllll~.:i1'il1um·.ui'J~nj'1h::mmm1: 
7. fllWlllff~.:JfllllJ!ll'U'\lB.:Jli rn~B,j'tlfl11lJ~B hHf (lfflfl~B.:J'HlJll'J ..,/ lu'lft1.:ii1.:i~~'HftUf11llJ~~,,B.:ilirn 

.,; 
lilfl'l'H!~) 

-iih1rnwlunn1h~nt1um:ifw,,t1.:ili1utit1m11nu D 
~th::flBUfll'i 

D 
.. 

D D 

8. ll'lft' 
~ 

D'lf1a 

9. mq = D U't1ani1 20 ii 

~ D mnn11 2211 

D 20-22U 

NCIT 

0 

D Uflfffl'lfl (Full-time) 

trrltASSUMPTIONUNIVERSITYLlBRARV 

l'iW"] 

D D D 

D D D 

D 

* 
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