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Abstract 

 The study examines the variables that influence attitude, subjective norm, perceived behavioral control, 

and the impact of COVID-19 on green food purchase intention and health consciousness during COVID-19 

in Bangkok, Thailand. The study proposed exploring the factors that affect green food purchase intention 

and health consciousness by using the secondary data method of archival research. This study initiated a 

unique conceptual framework by combining four frameworks from previous studies. The researcher uses 

the non-probability sampling method by applying convenience sampling, snowball sampling, and purposive 

methods with a sample size of 447 as the target respondents. The statistical software in social science was 

used to analyze and collect data. Moreover, the findings of this research indicate that independent variables 

of health consciousness, attitude, subjective norm, perceived behavioral control, and impact of COVID-19, 

only perceived behavioral control was not statistically significant to influence green food purchase intention. 

After the descriptive analysis and linear regression analysis, the results showed that attitude, subjective 

norm, health consciousness, and impact of COVID-19 positively influenced green food purchase intention. 

Thus, the perceived behavioral control negatively toward green food purchase intention, which means all 

variables accepted perceived behavioral control significantly influenced green food purchase intention. 
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1. Introduction12

This paper investigates what factors influence 

green food purchase intentions and health 

consciousness during the COVID-19 pandemic in 

Bangkok, Thailand. Starting on December 31, 2019, 

the WHO China Country Office was notified about 
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an unknown cause of pneumonia discovered in the 

Chinese city of Wuhan in Hubei. Authorities claim 

that several patients worked as traders or sellers in the 

Huanan Seafood market. On January 11–12, 2020, 

China shared the new coronavirus’s genomic 

sequence, which will be critical for other countries 

developing particular diagnostic tools. On January 
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