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ABSTRACT 

The researcher examines benchmarking, standardization, and purchasing characteris
tics to identify their relationship with purchasing performance and business performance. 
Hypotheses, derived from the key features as presented by previous authors, are tested 
using Structural Equation Modeling through field research on a sample of manufactur
ing companies in Thailand. 

Findings from this study indicate that there is significant evidence to support the hy
pothesized model in which benchmarking, standardization, purchasing characteristics 
have a direct impact on purchasing and business performance, as well as an indirect 
impact on business performance mediated through purchasing performance. Firms can 
thus improve their purchasing and business performance through an increased empha
sis in benchmarking, standardization, and purchasing characteristics. 
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INTRODUCTION 

The 2006 edition of 'What's Hot around the World- Insights on Growth in Food & Beverage 
Products' looks at the fastest-growing categories and product areas across 66 key markets 
around the world, based on the value in sales increases from mid-year 2005 to mid-year 
2006. The consumers in these markets make up more than 75% of the world's population, 
contributing more than 90% of the world's GDP. (AC Nielsen, 2006). The research question 
for this research is: 'How can firms can enjoy higher purchasing and business perfor
mance by focusing on three main factors which include benchmarking in the purchasing 

*Mr. Akapo! Sawasdiraksa, MSc, BBA, produced a research report for his Master 's course in 
Supply Chain Management, which enabled him to graduate in January 2008. This article is a condensed 
version of that report. 
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