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Abstract: The current study attempted to examine the influence of gender, self-
esteem, and computer self-efficacy on the Internet usage patterns of high school
students in Bangkok, aged between 13 and 19 years who have access to the Internet
for social and academic purposes. Reliability analysis was conducted on the self-
esteem and computer self-efficacy scales for the purpose of maximizing the internal
consistency of these two measures. MANOVA was conducted to test for gender
differences in the variables of self-esteem and computer self-efficacy and the three
Internet usage patterns of number of hours of computer use at home, hours spent on
the Internet at home, and hours of computer use at school. The results indicated that:
(1) female participants reported spending more time using the computer at home and
at school than their male counterparts, whereas the male participants reported
spending more time on the Internet at home than their female counterparts. (2)
MANOVA results indicated that there was no overall gender effect for all variables
of this study, namely: Internet usage patterns, self-esteem, and computer self-efficacy.
(3) To test the impact of the male and female participants’ levels of self-esteem and
computer self-efficacy on the number of hours of computer use at home, Internet at
home, and the hours of computer use at school, multiple regression analysis was
conducted for the male and female participants. The results showed that for both the
male and female participants, levels of self-esteem and computer self-efficacy were
not significantly related to their Internet usage pattern.
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Introduction

The Internet has recently become one of the most important tools in people’s lives
with rapid developments in the field of information and communication technologies.
The Internet is now used extensively in many areas, especially in the field of
education (Geger, 2014). As a support system in education, many educational
institutions are increasingly using Internet infrastructure to promote better learning
outcomes (Moyle, 2010). Therefore, studying students’ attitudes toward the Internet
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