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ABSTRACT

Nowadays, e-commerce becomes more and more popular, and has become an indispensable
part of people's daily life. With the enormous growth of Chinese online users, the e-commerce
platform is also overgrowing. This study focuses on five factors (including security, ease of
use, privacy concern, trust and e- satisfaction) to find their effect on repurchase intention. In
addition, this study focuses on Chinese online shopping platform and online shopping users.
The researchers collected 389 questionnaires through online. Descriptive and inferential
analyses were applied to analyze the data, and the researchers applied five point Likert scales
for the research instrument. In this study, the researchers applied Simple Linear Regression and
Multiple Linear Regression to test all the hypotheses. The results of this study showed that
“security” and “privacy concern” have great influence on trust and e-satisfaction. Ease of use
has an important impact on customers' e-satisfaction. At the same time, online security, e-
satisfaction and trust have an important impact on customer repurchase intention.
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