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ABSTRACT

Niceorchid.com provides you a convenient tool to order orchids online to be
delivered to anywhere in the Thailand. We take pride in offering a distinctive style
and quality in our orchids and guarantee your satisfaction.

The project has enhanced the existing orchids farm with an on-line
computerized system which helps the company to increase the competitive
advantages, improve the operating process, create better services, and provide more
accurate and up to date information for customers, while lowering operating costs. In
addition, information analysis investment with break-even point was done to support
the management’s decision-making.

Overall strategies focused on means to acquire on-line information such as
information of each orchid and information related orchids care. The on-line has been

designed to provide the right information to the right people when needed.
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I.  INTRODUCTION

1.1 Background of the Project

Nowadays, people all around the world are familiar with Internet and E-commerce
Technology. An outstanding increase in Internet users and changing in people's
lifestyles encourage E-commerce activities. At the same time, the growing trend of
orchids 1s increasing continuously. Recognizing this opportunity, our web offers a wide
variety of orchids and providing information of orchids.

Web site serves the need of consumers who are interested in orchids and love to
provide a wide variety of fresh and high quality new orchids. Therefore, we target our
market at the Internet users both of Thai and foreign users. Our market positioning is
orchid center for world wide visitors. We will categorize the products according to the
usage such as kind of breed orchid. We will add value to our products by offering the
reliable and academic information to increase trust in customers' mind. At the same
time, our web is continuously improving our services by marketing research. Because of
the uniqueness of products, we can assure that our products will satisfy our world wide
customers through the Internet.

1.2 Objectives of the project
(1) To promote and introduce the Thai orchid to the international market.
(2) To create the web site in order to increase sale rate and support shop.
(3) To provide more convenient for customers to order products 24 hours.
(4) To generate revenue from selling Thai orchid.

(5) To allow the global market to find Thai orchid information with click.




1.3 Scope of the project

(1) To apply concepts learnt in the Master of Science in Internet and E-
Commerce Technology in practice.

(2) To differentiate from competitors by providing unique Thai orchid with the
deeper product assortment.

(3) Evaluation of business units is monitored. We regulate related strategies
such as the SWOT Analysis to implement the operation. There is a mockup of web
pages created to add more comprehensibility in the project.

1.4 Deliverables

Deliverables for this project will be as follows:

(1)  The final report covers the scope as mentioned above.

(2) The complete and applicable e-commerce web site consists of the product

information, the database management and reliable security.




II. LITERATURE REVIEW

2.1 Internet and Electronic-Commerce

Internet

The Internet is the decentralized computer network of networks that has evolved
from a US Defense Department project. It was extended in the 1970s and 1980s to
connect major universities, government facilities, and laboratories to facilitate the
exchange of information. In the 1990s its use has been extended to business and
homes." It consists of high speed, long-distance data lines connected in a patchwork of
links. User computers communicate through TCP/IP, the UNIX-based Transmission
Control Protocol, which is a set of generally accepted standards necessary for
compatibility.

World Wide Web

The World Wide Web links the networks on the Internet together using a
hypermedia information storage system. This means using a "browser" users click on
highlighted words or icons (called hyperlinks) to display text, video, graphics, or sound.
Browsers

Browsers are software programs that allow users to sort through the information
on the Internet in order to find the information they are looking for. The most popular
browsers on the Internet today are Netscape’s Navigator and Microsoft’s Internet
Explorer.

Homepage
The homepage is the screen that acts as a starting point for a set of files on a

network. This is the first screen that users see when they access a set of files.




What Consumers can do on the Internet

(1) Send electronic mail.

(2) Participate in discussion groups focused on specific interests.

(3) Join news groups.

(4) Download programs.

(5) Research and view information on-line.

(6) Purchase products or services (B2C).
What Business can do on the Internet

(1) Send electronic mail internally (Intranet).

(2) Send electronic mail externally (Internet).

(3) Participate in Value Added Networks (VANSs) with suppliers and distributors.

(4) Increasingly sell products and business services (B2B).
Electronic Commerce

Electronic commerce is any business activity that facilitates the purchase of goods
or services, settlement of payments, or exchange of business to business information
electronically.

The following are some examples of electronic commerce:

(1)  Selling on the Internet.

(2) Finding products and services from new suppliers.

(3) Electronic Data Interchange (EDI), in which information is exchanged

between firms to facilitate business transactions.




2.2 Developing Business by the Internet

Creating an Internet Site

To create your own Internet site, you will need the following:

(1) A connection to the Internet.

(2) A computer that can act as a server for the homepage, with software that
implements the Hypertext Transfer Protocol (HTTP).

(3)  The ability to makeup documents with Hypertext Makeup Language (HTML)
tags.
Hardware

You need a computer with server software to house the files for your Internet
application. Firms can either purchase their own server or purchase time on someone

else's. Here is what you need to consider:

(1) For small businesses with little computer expertise in Microsoft NT or Unix
operating systems or the Internet, leasing server time may be the preferred approach.

(2) If server time is leased, firms should take care to maintain control over
proprietary information, such as the Web page itself.

(3) The key to managing your own Web server is to plan ahead for possible
contingency situations. This includes planning for establishment of the server and then
keeping it running.

Caution: The firm's Web site can become so popular that the server cannot handle
all the user traffic. Plan for your server’s capacity needs carefully.

Server Security

In selecting a server, make access and transaction security important issues.
Programs called "fire walls" exist to help prevent unauthorized access by "hackers" to

proprietary information.




Maintenance

Changes to a web site can include stylistic changes, version updates or for a
business, changes in product lines, prices, or other product options. Remember that the
Web is a dynamic environment and changes are necessary to keep it interesting and its
information current. Maintaining a Web site can be complicated if changes are made to
the site frequently without an agreed upon method for making changes. Make sure you
can do the maintenance. If you can't, outsource it.

Before You Start
Before you start building the site, consider these points:

(1) The purpose of the site. If it is for marketing, get the marketing department
involved. If it is for sales, make sure that it appeals to your customer base. If it is going
to be a large part of sales strategy, you may want to get an expert to build your site for
you.

(2)  Your target market versus current Web user demographics. If your target
market is not on the Web, how will they see your products.

(3) Your corporate image. You can project an image through your use of visual
graphics on the Web.

(4) The talents of your staff. If you don't think you have the staff to build and
maintain your site and you want to keep it in-house, hire someone to do it right for you.

(5) The nature of the product you intend to sell. If it is complex in variations or
any other way, find a firm with extensive experience to build your site.

(6) The type of homepage (storefront, cybermall, etc.) you want. Some

designers may be able to give you special connections to cybermalls if that is what you

want.




If you select a site Developer

Shop around. Make sure the vendor you select can develop and maintain your site
over the long-run, at a reasonable price. Consider:

(1)  Price (Get quotes from more than one qualified vendor).

(2) Reliability (Check other sites the vendor has developed. Are they slow?. Are
they always available?).

(3) Design (Are the other sites user friendly or confusing?).

(4) Development time.
Use the Following Checklist for your site

(1) Keep text to a minimum. Avoid long passages.

(2) Don't use too many graphics (more than two per page). It slows the user
down. Remember some users have older modems.

(3) Provide an E-mail link for users to communicate with you.

(4) Make it easy for the consumer to purchase your goods by providing order
capabilities often.

(5) Provide a mailing address, 800 number and contact name.

(6) Don't include too many products on a screen (not more than one or two per
page).
Legal Considerations

Consider the level of copyright protection provided on the Web. If you are
publishing photographs used in a Web site, it is important that you determine who owns
them before using them.
Back Office

Your firm may still need back office support functions such as accounting systems

or other managerial reporting systems.




2.3  Benefits from online Business

Purchasing Behavior on the Internet

Transactions on the Internet increased thirty five percent in 1996, substantially
less than the growth of overall Internet usage. The following are characteristics of
Internet commerce:

(1)  On-line buying is much more common for less expensive products.

(2) Popular categories of products include software, hardware, books, music
and vacation/travel.

(3) Apparel categories have shown no sign of awakening.

In general, commodity type products rather than customized products have been
more successful on the Internet.

Cost Saving

You may benefit more from the money you save by using the Web than you will
benefit from selling on the Web. These saving may include:

(1) Reduced overheads such as less inventory or reduced leased space .

(2) Productivity savings are such as fewer sales consultants needed for Internet
sales or more efficient order processing on the Web.

(3) Savings in marketing and sales expenses due to the low cost of ongoing
homepage operation and the large number of potential customers on the Web.

(4) Reduced costs in printing and production of brochures and catalogs when

your catalog is on the Web.

(5) Personnel savings from customers filling out their own orders on the

Internet.




Other Benefits

Customers control their own transactions. They order when they want and what
they want without leaving their computers.

2.4 Business Market Product on the Internet
Internet Marketing
Here is what you can do and what consumers can do:

(1) Mass market through traditional media that your target market uses today.

(2) Using electronic mail to inform customers about product updates.

(3) A customer can search for a product they want or they can run across a

product
they might be interested in. Examples include:

(a) A customer uses a search engine.

(b) A customer sees an advertisement attached to the search engine or other
applications that they use.

(¢) A consumer uses a web site and sees advertisements.

Types of Retail Sites

Try one of the following approaches for your retail site:
(1)  Storefront (your own homepage)

The Storefront is like setting up shop on Main Street USA. For average retailing
businesses, the Storefront is the most popular form of internet presence and is probably
most appropriate. It has the following advantages:

(a) Control over exactly what your store looks like.

(b)  Access to millions of potential customers.

(¢) The customer can target searches for stores with similar products and can

travel very quickly to a specific store.




Beware: This strategy places the highest level of reliance on the customer to "stop by"
your store.
(2) CyberMall

The CyberMall is the Web's version of the suburban shopping mall. The
CyberMall may be beneficial for smaller firms that might not attract target consumers
on their own.
(3) Intermediaries

Intermediaries bring together individual buyers and sellers in one market.
2.5 Online Payment
Payment Methods

Customers can pay for products with electronic cash like CyberCash or with credit
cards. Play it safe here. Don't make it a hassle for customers to pay. Use credit cards
until consumers are comfortable using electronic cash. Also remember.

(1) The consumer should be able to make an impulse purchase. This means
some lower cost items and a quick ordering process.

(2) They should feel secure in doing so. Confirm the purchase and delivery.

(3) Authenticate the buyer and the buyer's message (namely price information).

(4)  The customer should be able to check the status of their order on the Web page.
Securing Net Payment

There are three main approaches for securing Internet payment:

(1)  Encrypt the messages.

(2)  Use "electronic purses".

(3) Use passwords.

10
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Customers need to be informed that transactions on the Internet are safe given that
the above precautions are taken. You make want to provide a toll free number so that
customers can call in sensitive information such as their credit card numbers.

2.6  Satisfying Customers on the Internet

It is necessary in order to retain current customers and to attract new customers.
The keys for businesses are to:

(1) Determine what services they can provide or how they can provide them on
the Internet. These are the services you exploit.

(2) Recognize what service you cannot provide via the Internet such as letting
the customer touch the merchandise. Provide substitute services like great graphical
representation of the merchandise.

(3) Try training customers on how to use the Internet or your site. Provide a
help screen.

(4) Take advantage of the interactive nature between and among firms and
consumers by getting suggestion for improvements from customers.

2.7  Why the Need to Go Online

In this age of Information Technology, Electronic Commerce is being used with
increasing frequency for International Transactions, to the extent that a new age in
global economic relation has arrived, namely one in which Electronic Trade is the
leading strategy.

As part of the global trading system, Nice Orchid has no choice but to accelerate
its adaptation to this new approach as to explore this new channel which are opening up
and compete effectively through them. For orchids, the Internet will eliminate the
influence of the intermediaries, and allow them to be able to conduct their business with

their retail customers directly online with lower cost offered. The business can be done

11




without the boundaries of geography or time. And the trading patterns are changed
from physical transaction to online transaction.

By seeing the unlimited opportunities that the Internet can offer, Nice Orchid
decided to open a web site under the name “niceorchid.com” as another marketing
channel to promote orchid to an International Market.

The web site would serve the demand of Online Orchid Buyer by providing wide
varieties and high quality of products and services over the Internet. Nice Orchid would
add value to the web by offering customization services such as showing products,
online outlet where all of customers can order their orchids 24 hours a week directly
from their computer to see fresh orchids like in the shop.

The world online is added to imply that our website offers online products and
ordering products via the Internet. It helps expand the customers’ perception that Nice
Orchid is certainly the place that provides orchid for customers to buy online. The world
Nice Orchid is easy to pronounce, recognized and remember. It is also generalized and
flexible. A vast collection of orchid can be included in website because it is generalized
enough to cover any kind of orchid This, enables us to expand our business to increase

kind of orchid and service without changing the name in the future.

12




III. ONLINE MARKETING STRATEGIES

3.1 Key to Success
(1)  Sell product of the highest quality with excellent customer support.
(2) Communicate with our customer base through continued use of the our website.
(3) Retain customers to generate repeat purchases and make referrals.
(4) Continue to enhance daily sales by expanding the products line and service
offered.

3.2 SWOT Analysis

SWOT Analysis is a tool for auditing an organization and its environment. It is
the first stage of planning that helps marketers to focus on key issues. Once key issues
have been identified, they feed into marketing objectives. We will use the SWOT
Analysis in conjunction with Porter's Five-Force analysis for audit and analysis. SWOT
stands for strengths, weaknesses, opportunities, and threats. Strengths and weaknesses

are internal factors while Opportunities and threats are external factors.

Strengths Weaknesses

Opportunities Threats

SWOT Analysis

Figure 3.1.  SWOT Analysis.

13



Strengths:

(1) Always updated our products and other information on the web site
frequency. l;he good thing about web site is that all the information can be changed all
the time due to the Internet capacity.

(2) Have own farm and reliable partner farms for fresh orchids. They always
provided us with good quality orchids.

(3) Have a high level of experience and product knowledge.

(4) Low competitors because we have various collections of the popular orchids.

(5) Suitable price for our orchids and services because Thai orchids is less
expensive than orchids from foreign countries.

(6) Have delivery service for our customers for every item they buy.

(7)  An easy to remember with name and easy to type niceorchid.com.

(8) Is anew channel for customers to buy fresh orchid from Internet. Also save
customer’s time and expense from traveling.

(9) Provide only good quality orchids.

(10) Flexibility of orchid, we will keep on adding new product lines and related
services.

(11) User friendly, the interface of web is designed to support customer’s
demand, it’s simple to use and easy to find the required information. Niceorchid.com
make it easy for our customers to navigate the site. No matter where he/her is, they can
always see where they are by looking at the menu bar that indicates the current page and
the roots them came from.

(12) Everyone automatically becomes our member after they sign up for our
email service. Niceorchid.com will inform our members with a newsletter, updated

information on our website, etc.
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(13) More comfortable and convenient than going to farms to select fresh
orchids.

(14) Also use website as a new advertising tools to promote our website to be
recognized by others. Customers can find out more information about us on the web
page.

(15) The cost of advertisement on the Internet is lower than the traditional
advertisement methods.

(16) Relationship selling. We get to know out customers, one by one by keeping
record of the customer’s details and behavior from what they buy. That information is
such as birthday, For example: when the customer’s birthday comes, we will send
something to greet them and this will maintain a relationship with our customers.

(17) Excellent and stable staff, offering personalized customer service.

Weaknesses:

(1) The Website http://www.niceorchid.com is still unknown to the customers.
As niceorchid.com is a new online store, our product and website names may be
unknown to some customers.

(2) Customers cannot touch and see the real product; customers can only look
from the web site.

(3) There is no immediate interaction with customer. For example, if the
customer has questions about orchids, they have to write e-mail to our web site for
asking that question. Then we reply by mail to the question and the customer has to wait
for a while or may be the next day that they will receive the answer.

(4) High delivery cost.

(5) Low company profiles in the market.

(6) Inexperience in doing Electronic Business.

15




Opportunities:

(1)  The Internet tends to be the most important media for doing business in the
future. Customer can see that electronic communication become widely used among
business partners around the world.

(2) Nowadays, people get more knowledge about how to use computer and
Internet becomes a parts of our every day life.

(3) Most companies do many transactions online including selling and buying
product online.

(4) Building international brand image.

Threats:

(1) Have competitors both direct and indirect. All these companies also see
products online too.

(2) Customers may feel insecure with online transaction especially an online
payment.

(3) Some people still like the traditional way of shopping because the way of

traditional shopping, customers can see, touch, and ask the question they want to know

at the time.

(4) Major exporters have producers and large farms dominate a large market
share. So it is very hard for Nice Orchid to gain a market shares.

After reviewing the SWOT analysis above, we could say that Nice Orchid have
more strengths and opportunities than weaknesses and threats. It is a good sign for

doing this business online and to be more successful.

16




3.3 Market Segmentation

Currently, niceorchid.com is concentrated (niche) marketing that decides to set the
target market, who are interested in fresh orchids and orchids collection including both

Thai and International people. Most of them must have purchasing power.

Geography
Industry: Wholesalers, retailers and people
Location: City or sub-urban.

Company size:  Small, medium, and large.
Size of order:  Small, medium, and large.
Demography

The customers of orchids are divided into many variables including well-
education people, high purchasing power and orchid’s collectors. Buyers consist of a
variety of nationalities, religions, races and occupations.

3.4 Target Market

We target mainly the business group is the customers who in our Interest
including Both Thai and International people, who are interested in the orchids and want
to take care of them with love.

3.5 Market Objectives

(1) Rating of customers increases 10 % in every three years.

(2) To increase the sale volume up to 5 percent.

(3) To obtain additional 5 percent of total market share.

(4) To brand awareness of the company to be known by wholesalers and
distributors of orchid worldwide.

(5) To create good, strong and reliability image of the company.

17




(6) To increase the service levels, expand choices and convenience to the
customers.

(7)  To increase the number of new customers and the sale volume.
3.6 Market Mixes (4Ps)

3.6.1 Place

Our sale market is in city, sub-urban areas in Thailand. The firm will create a
vertical perception in the minds of consumers for fresh, safe and superb orchids.

When the customers think of finding new orchid supplier online, we are on the
first row. We offer the online value-added services that the competitors cannot do such
as online ordering and price quoting and can receive the order through online system
and then distribute the product to customers by charging the delivery fee.

3.6.2 Product

Orchid collection is the largest and most comprehensives in the world. So Nice
Orchid provides kind of orchid to meet the market demands. Niceorchid has made
website easy to find the perfect orchids. Whether you want an orchid for yourself or
supplies for a orchid enthusiast, Niceorchid will help you select just the right item. To
read more about a desired item, click on the "info" button.

3.6.3 Pricing

Pricing is one of the marketing strategies that is very important in competing with
competitors. Firstly, we use the competitive price strategy to setup price at market price
and give percentage of discount when customer meets the target sales volume. Besides,
niceorchid.com offers a convenient way of payment and orchids we ship is individually
selected to make sure only the best orchids are sent to our customers. That means you
save money and receive the freshest orchids possible.

Payment Method

18




(1) Transferring money through bank account and send the confirmation
documents to Niceorchid. Once, we receive confirmation documents from our clients,
we will send all the package information and received invoiced to customers address in

Thailand.

(2) Credit card payment is accepted via VISA, MASTER and AMERICAN
EXPRESS that can be made at our shop. On-line credit card payment will be using
Secure Socket Layer (SSL) technology to ensure privacy and security to all transactions
made through Niceorchid.

3.6.4 Promotion
Advertising

Advertising objectives:

(1) To create brand awareness of Niceorchid
(2) To create good brand image toward the company website.
(3) To create preference to the company website.

(4) To inform the customer about the web’s functions and its benefits.

Advertising Strategies:

We plan to reach the target market by launching advertising campaign in a tone or
brand character statement as “The most preferred choice for Wholesales Orchids
Shopping Online” and our unique selling point is the wholesales and retail orchids who
are the Internet users. The following media will be used:

(1) Banner and Thumbnails.

(2) E-mail

(3) Search Engines.

We use these online media initially due to its low operation cost and it directly

catches our target group.
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Advertising tactics:

(1) Banner and thumbnails

The reasons that we choose banner and thumbnail are that it has more targeted
communication ability to reach the focused audiences of our target, It is a graphic
displaying on a web page. When audiences click on the banner or thumbnail, they will
be transferred to our site. We concentrate on image size of graphics because the smaller
file size provides quicker loading to the audiences. The strategy help people to access
the web site easier. The figures are our banner and thumbnail posed to other sites to
meet our prospects.

(2)  E-mail

The active push strategy is applied by sending e-mails to audiences’ inbox. E-mail
is cost effective and has quick response rate from the sales targets. We will e-mail to
people in mailing list containing the names of the sales groups the firm purchases from
companies who generate these lists.

(3) Search Engines

Search engine is something like the yellow pages for telephone number searching.
Most of the Internet users will visit the search engines’ web site to look for the
particular web that contains the targeted information. Therefore, it is the requirement for
us to put our company web site in a searching list in search engines to announce to the
world that our web is available. We will register our web site in the following top ten
search engines: yahoo.com, google.com and sanook.com
Sales Promotion

Promotion Obiectives:

(1) To create product awareness.
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(2) To create an immediate sales or convince the buyers to place an order right
away.
(3) To encourage non-buyers to try buying from the company.

Strategy 1: Quantity Order Discount

Tactic:

To provide an incentive to the customers to order more, we offer the quantity

discount as follows:

Table 3.1.  Quantity Order Discount Rate.

Quantity Order (Baht) Trade Discount Received (%) per order
5,001 or more 15

2,001- 5,000 10

1,000 - 2,000 5

Public Relations

We handle public relationship on the web to promote our brand and product
because the digital space provides information-rich reaching people highly. The news
stories and features are update and customized easily and substantially. For instance, the
charitable campaign in rural area will be publicized continuously for its progress on the net.
3.7 Finance
Break-even Analysis

The Break-even point is the period when funds go out and funds go in interest
exact at zero. The company anticipated investment cost in the first three years to excessd

the revenue therefore; the company incurred a total net lost of 271,800 Baht of
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the first year and 262,550 Baht of second year of all overall operating income according
to Table 3.2 Expense and Revenue Summary. However, for the company to break-even
the company must maintain equally total expenses to total revenue. break-even which is
shown in Figure 3.2 in the third year of the operation the company will réalize the

break-even.

5,000,000 -
4,500,000 - e :
4,000,000 e — A2 F S

3,500,000 — S
! ' ~ ~ k / ‘ _—
3,000,000 1o v /;// < §—+——Cumulative Expense!

2,500,000 - :, |
I r . ]

2,000,000 ‘ / é%Cumulatlvr Revenue|

1,500,000

1,000,000 - /
500,000 |- =

Sales In Baht

Figure 3.2. Break-Even Analysis.

Return on Investment
Return on Investment is determining the investment payback time. By subtracting
total revenue with total expense will give total payback period of the investment in the

first five years as shown:
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Table 3.2. Expense and Revenue Summary.

Expense 1 Year 2" Year 3 Year 4™ Year 5™ Year
Fixed Cost
Hardware Cost 50,000 - - - -
Software Cost 10,000 10,000 5,000 5,000 5,000
Web Implementation 20,000 - - - -
Installation Fees 85,000 - - - -
Office Equipment Cost 30,000 20,000 25,000 20,000 25,000
Maintenance Cost 50,000 30,000 20,000 15,000 15,000
Rent Expenses 50,000 30,000 20,000 15,000 15,000
Labor Cost(10staff(@6,000) 60,000 60,000 75,500 80,000 85,000
Variable Cost
Cost of Orchids 100,000 200,000 250,000 300,000 400,000
Office Suppiles Cost 32,000 27,000 26,000 25,500 23,500
Training Cost 20,000 15,000 25,000 20,000 20,000
Utility Cost 40,000 44,000 48,400 55,000 58,564
Transportation Cost 100,000 130,000 164,500 140,000 149,801
Total Expense 647,000 566,000 659,400 675,500 796,865
Cumulative Expense 647,000 1,213,000 1,872,400 | 2,547,900 3,344,765
Revenue
Sales 354,000 550,000 893,950 1,040,000 1,290,000
Commission 21,200 25,250 40,500 45,800 55,000
Total Revenue 375,200 575,250 890,500 1,085,800 1,345,000
Cumulative Revenue 375,200 950,450 1,872,400 2,958,200 4,303,200
Total Net Income (271,800) (262,550) - 410,300 958,435
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According to the expense and revenue summary, we can see that return on

investment period is a period when total net income exceeded total expense.
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IV.  WEB DEVELOPMENT

4.1 Site Content

Figure 4.1. Page Layout of niceorchid.com.
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Design Sketches

Section 1 : Header

Section2 : Site Navigation

Section 3 : Section 4 : Product Listings

Category Navigation

Section 5 : Footer

Figure 4.2. Design Sketch of niceorchid.com.

Section 1: HEADER The site header is the standard header we have been using
all along. It shows the logo of web site, the name of the current page and banner.

Section 2: SITE NAVIGATOR Our standard site navigation links go here.

Section 3: CATEGORY NAVIGATOR Here we will show the navigation path
from the shopping by show category follow color of orchids that make it easy to find
orchids, and make it even easier to buy.

Section 4: PRODUCT LIST This is where we print out the products that are
available for sale under the current category. When a user clicks on a product, they
should be taken to the product details page where we display detailed information about
the product. We also provide a link here for the user to add the items into the shopping cart.

Section 5: FOOTER Our standard footer that contains the cheesy slogan.
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Now that we understand how we should build our product catalog, let's shift our
attention to the shopping cart. What exactly is a shopping cart, and how should it be
built? A shopping cart is simply a list of products that the customer wants to buy, so it
turns out to be really easy to build. In fact, our shopping cart will just be an associative
array of product ID's and quantities, and it will be stored as a session variable.

The basic operations that we would like to be able to do with our shopping cart are:

(1) Add products to the cart

(2) Remove products from the cart

(3) Count up the number of products in the cart

(4) Calculate the total price of the products in the cart

4.2 Site Structure
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4.3 Visual Design
Color and Tone

As we aim to make this web site for visitor feel comfortable so the color and tone
then will follow our Niceorchid logo which is the purple, and white. The purple is
associated with royalty, independence, creativity, mystery and magic. White is
associated with light, goodness, innocence, purity and virginity. The black JSTinaas
Fonts at logo create feel of soft and reliable, which suits to represent the natural of

orchids.

Ovchid

Welcome Mailing List
Order Onfine Yoday! f B :

Miceorclud rem provides you a convensent tool

to order orchids orime to be delvered to

anpwhere in the Thaland, We take pride in Testimonials

offering a dishnehive style and aualify 1 OWF Thaskyouss much for taking care of i special

icks and arer TSI (48 Atangement E appreciate the exta care you todk

01’(}'Ld5 dﬂJ gUM antee 7 Sd\hf\adloﬂ Wit My tower, | am new 1o the web and your

veebsite 1eatty mads il easy, Looks Tie § got lucky
and fouad the best tioid in Podiandl Haviy

LIRS

With many selechons for all occasiens and
holidays, our prices are very affordable and the
quality ss urbraten. Ordering is very simple and  we will definitely be using yub againd Thanks fo) the
easy  Your payment mformation 15 processed fresh flowers and great semivel 2w dporss
thirough the secured line and will be kept strictly

confidental. We are constantly upgradmng this sue

wath new featurss and sdeas. Please wistt this site

frequently.

Thark you for takung a moment o explors cur
site. We welcome the opportunsty to create any
of the custom designs you select on-line, or call
us toll-free at the studio f you have something
special m mund.

FAVORITES

Figure 4.4. Color and Tone of Niceorchid.com.
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4.4 Production & Operation

Web Template

Figure 4.5. Web Template of Niceorchid.com.
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Final Web Design

Welcome Mailing List
Order Ontine Today! j

Miceorchid. com provides you a convenient tool

to order orchids onlme to be delivered to

anywhere in the Thaland We take pnde in Testimoniale

oﬂ‘emg a distinctive Sty]t': and quality n our Thank you o much for taking care of my spacial

orchids and guax‘antee your satisfaction zrv.?ngemeht. 1 appreviate the axtty vare you tuck

" with my flowsrs. | am newe o the web snd yaur

wabsite really mada if easy. Looks like § got hachy

and found the best florist in Portland! Baoky

With many selechons for all occasions and X
Langsion

holidays, our prices are very affordable and the

qualty is unbeaten. Ordenng is very simple and e will definitely be using you again! Thanks for the
easy. Your payment information is processed fresh flowers and great samvicel ioha Sporze
through the secured line and will be kept strictly

confidential. We are constantly upgrading this site

with new features and ideas. Please wisit thus site

frequently.

Thank you for taking a moment to explore our
site. We welcome the opportunity to create any
of the custom designs you select on-line, or call
us toll-free at the studio f you have something
special in mind.

FAVORITES

Figure 4.6. Home Page of Niceorchid.com.
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more than two dozen step-by- 4

step demonstrations

. Heme  Aboutls  ComctUs  Delverylns  OrchidCare  Track Onder

About us

About the Nice Oreldd shop

Here's Some Information About Us and Our Orchids...
Orar Mission

Ee whose favorite way to buy orchids,

Ohr Orchids

Our Orchids come from our farm and our partner farms. Orchids are shipped drectly
from farm within 24 hours from recempt of order. We make every attempt to ship your
orchid as soon as an order is yeceived. However, during peak times, this may be
impogsible.

Great Quality and Freshness
Since our orchids are delivered direct from the farm, they last a long tme. We
guarantee the freshness of our orchids.

Valae and Convendence

Since we deliver direct from the farms, you save! Instead of your order going from
growet to flonst, then from forist to you, your orders with meeorchid.com come fresh
to you from the grower. Tour orchid is new and fresh

Customer Service
We offer customer support 24 hours a day on weekdays, and 9.00 am. to 5:00 p.m.
PET on weekends. You can also emad any of your concems,

Figure 4.7. Profile Page of Niceorchid.com.
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Contact Us

Nice Orchid Co., Ltd

141 Ranong 1 Road, Dusit,
Bangkoek 10300
Tel. 0-2668-5694

E-mail: custemerservice@niceorchid.com

Wab site 1 wwwaiceorchid.com

Figure 4.8.  Contact Us Page of Niceorchid.com.
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orchid potting made easy &9
very easyl 'f?

. Track Onder

Delivery Info
Traportant Delivery Infomation

For all orchsds 1o be reverved by the reciprent the next two days |

ary order must be placed before 300 P
Delivery Coverage
We deliver our orchids to anywhere within Thailand. Currently we don't ship our
orchids internationally, and in the fiture we are looking forward to serving mdividuals
who want to send our beautiful orchids to his or her beloved one overseas.

Dealivery Time

For all orchuds to be recewved by the recipient the next two days |, an order must be
placed before 3:00 PR

Scheduling Deliveries

Saturday, Sunday and Monday deliveries are not avatlable. We process any orders
placed durmg these three days on Menday and ship them on the same

day Niceorchid.com currently dogs not offer same day delivery.

Shipping Cost

We ship our fresh orchuds to you using a 2 day prionty delivery service Our shipping
cost 15 only 3 150 ‘We recommend this delivery service because our customers
certainly can save a lot on the shipping cost, and we guarantee that your orchids will
still arrive fresh and beautful because orders are shipped to youin specially designed
boxes to ensure that they arrive safely.

Changes to Shipping Address

We want to accomodate any requests that our custorners ask, but any changes made
to the shipping address after the orchid has been shipped would result m a § 250
charge . However, If the product has not been shipped and our customer wants to
make a change, we are more than happy to accomodate such a request.

IFyou have any questions, please contact our Customer Service:

customerservice{@uiceorchid.com

"Cur prices are below retal, and our srchids are the freshest”

Figure 4.9. Delivery Info Page of Niceorchid.com.
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morg than two dozen step-by

step demanserations

Cot Qeetids

When prople 2 of crchids, they oftan think of
Cy s. Mot ealy are Catrlty;xs Q gopuis
v an :drnh.eJ orehisd’

ek the we
of ciher
t calors -
bt ceds, greens, yelov
sound. Yes, a very sabsthctory collacnon coudd be
in more wopical areasr such as Hawas and Fload
eeahovse. Some can, however be grown successfully
aad tnudity con be mantamed. Plants can be grown in 3 sunny window ~ l@t‘v
shaded south, o7 east or west, not noth - as vnered sut-of-doory for best
results. There o also a group of Cattleya hybrids steawaing font the cold-wlerant
Mesican jaekas, iy L. anceps, that can be grown out-ofdoors year around
wheee frost doss not threaten

pes of aschads -
Just the s

TIGHT Tatleyas need a good am of light 15 growe and flower well A goad
% 4 plant1s geifing proper Hodd s the colar of the foligge. Tt
bid br olive graen vaiher that & daxk hash green The bl chould develsp straight
whowt the need for staking, If the plants produce weak growths with no

is a agn of insufficend kgt

HUMIDITY The opfmum temperature range for best
weing 18 897 - 802 F. Hewever, plante will stand dovm o the fifties
zad op mte the nnetes with Uitle or no dantage of hamiddy and waterng ase inline. A
good rule of thumb is to raise humicdy with temperature and lower with fower
es.In the home, placing a tray of water under the plants whie keeping the
actualiy touching the water {Eling the tray with gravel, covering with a wire
grid etc.) will increase the hunddity.

TLATION All orchids require fresh circulating air that provides carbon
dioxide. Again the home is usually a good provider. Drafts of cold or hot air are to be
avoided. In particular avod placing your plants under a heater outlet or in front of an
ay conditioner.

WATER Cattleyas have evolved water storage organs to withstand periodic drying
in their native hebitats For this reasen, it is rec ded that plants in cultivation be
allowed to go nearly dry between watering. Mature plants geaerally need watenng
aboul once a week, smaller plants perhaps every 4 - 5 days most of the year. In
cooler or cloudy weather, plants may be le a bittle longer between watenng. Whenm
doubt, don't Always water thoroughly, allowing water to drain well through the
drainage holes of the pot

FERTIIZING Canleyas should be fed every two weeks with 2 balanced fertlizer
(7-9-5 or 20-20-20) dunng the growing season and vace a month otherwise. You
may get shightly better blooming results by using a ‘bleom’ type fertlizer (3-12-6)
every 4 to 6 times you fervlize. You can fertlize with every watering if you prefer but
cut the strength in half (weakly weekly).

JRYPTING Fir bark is the most commenly used pottrg med:a for cattleyas. Most
nurseries carry bark for use in potting orchids (stenlized). Use a medium grade of
bark for larger pots (5 - 6 inches) and seedling grade for smaller. Wet the bark prior
1o potting Cattleyas should be repotted, on average, every two years. Careful
observation of your plants will enable you to know when the plants are actively
rocting. This 1s the optimum hme for repotting - when the plant is just starting new
roct growth. Unless the plant has outgrown a sizable pot, 8° or more, it is bast to shift
the plant on and not divide as this will allow the plant to give its best lowering. When
dividing, always leave 3 - 5 green bulbs per division as this will usually allow the plant
to flower the same year it is potted. The oldest bulb should be against the edge of the
pot and the newest toward the center, with sufficient space for two year's growth.
The mix should be firmly tamped down and should be about 17 below the nm of the
pot Newly potted plants will appreciate being kept slightly shaded i a humid
atmosphere and dry at the roots (if possible).

FROBLEMS The most common pests associated with cattleyas are the suckmg
mnsects, such as scale, mealy bug, and aphids. These pests are most effecavely
controlled by the use of Malathion or a sumilar insecticide. Always follow label
instructions. Slugs and snails can be controlled with a regular bait program These
guidelines are necessanly very general. Conditions vary from home to home and
greenhouse to gresnhouse. We suggest a visit to your focal Orchid Society. Mezungs
are held regularly and you'll find plenty of free help and, most Mkely, a very fendly
group.

Figure 4.10.  Orchid Care - Cattleya Page of Niceorchid.com.
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Orehid Care

Qrehid Dare - Dendrohlam
Paphiepeditum Cut Bichids

Dendrobiume are performing very well everywhere They

are deing well i greeshouses, sulside under trees, on

windowsdls and under bghte. The evergreen leaves are
5, beaunfl under warm er cool condittons. The flowere fast
“ for months,

)
LIGHT Dendrobiums ke indrect or fitered kglt In the greephouse 1000-2000
foot-candiee 1z best for matare plants, A west or east facing window or a shaded
south window wil do very ncely. You may also supplement with artificial light, such
as grow hue, if needed. The leaves showld be medum green of fight & comect. Too
vellow a leaf mcicates 1o mush light and too dark a green indicates too Stde light
They're quits geod at fetting you know how they are domg,

TERPERATURE & BUMIDITY Tdeal temperature range is 627 - 357 Larger
plants Wil toferate up to 907 provided humddity is kept at least 50%. Baswally most
homes will provide the required temperatures without any adjusunents Deadrobiurns
enoy # relatvely huh hameddy. Hunedity in the heme can be increased by putting the
plants on s fray that can hold a small amount of water, such as a Humidh-Gro tray.
Tou can also use a shallow container illed with marbles or stongs but be careful that
the bottom of the pot 1s zhways above the water as they o not ke to have ‘wet feet”
A dady msting of the leaves wil also help

VENTILATION Al orcluds require fresh cwrculsting ar that provides carbon ,
diozade. Again the home 13 usually a good provider. Dirafts of vold or hot ar are o be i
avcided. In paticutar avaid placing your plants under a heater outet or in front of an
ax condloner,

WATERING The number one rule 15 water carly, by deing so you will avord sending
you dendrobuun to bed with water standing on its leaves. Mumber two rule 15 the
smaller the pot the more frequent the watering - to elaborate try once a week for six
inch and larger pots, every four to five days for smaller pots. The newer the bark the
more often the watering, if your bark is two years old it will be breaking dovwm (see
below) and will need watering less often .

FERTILIZING Most Dendrobiums are epiphytic in nature, meaning they are lree
dwellers. They are not, however, parasitic. Therefore the need to fertilize There are
many “methods® of fertilizing your dendrobiums. To keep it simple if it is in bark use a
balanced fertilizer (7-7-7, 7-9-5) at half recommended strength weekly. Weakly
weekly. Another 15 to use the hugh phosphorus fertdlizer every fourth week threughout
the year. In any case it is 2 good 1dea to leach your plants at least once a month. This
is accomplished by watening with water only until water flows out of the pot for a
while. The purpose is to rinse out any salt build-up. Speaking of salt do not use water
softened with salt to water any plant

N0 Potting in bark recommended for orchids will suffice, though there are
many "sophisticated” mives used by growers. Use fine for seedlings and a medium
size for larger plants. It is recommended that you soak the bark overnight in water.
Take the plant out of the pot carefully and gently clean off all the old bark (the
reasons for repotting are either the old mix is brealung down - literally etting soft and
looking more like dirt, or that the plant has outgrown the pot) so get off all that old
bark and the dead roots (usually found nght under the center of the plant). Choose a
pot that is just large encugh to get the roots into it without "cramming” them in. Don't
make the mistake of over potting; be willing to repot every other year. You might
now mark the plant stake with today’s date; it helps us remember when we last
repotted the plant. A rinse with a root stimulation solution (such as Dyna-Gro KLIN)
at this time will reduce the shock to the plant. Unless it really necessary don't repot
when the plant is in bloom as it may cause bloom drop.

PROBLEMS Yes there are a few possible problems you could encounter. Pests are
most likely to be in the form of scale that are treatable with Malathion or mealy bug
which succumbs to a dab of rubbing aleohol on a Q-tip. Should you find signs of snait
of slugs you can bait and if in a hurry to rid yourself of the coitters place a piece of
lettuce on the bark, its their favonite snack and you literally have them in the palm of
your hand. These guidelines are necessanly very peneral. Conditions vary from home
to home and greenhouse to greenhouse. We suggest a visit to your local Orchid
Society. Meetings are held regularly and you'll find plenty of free help and, most
likely, a very friendly group.

Figure 4.11.  Orchid Care - Dendrobium Page of Niceorchid.com.
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Orchid Uare - Paphiopeditum

Dendrobl
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TEMPERATURE & HURMIDITY Ideal temperature vange i 66 Larger
pleats wall ek 3 ke ¥ most
homes provide  the  requred  temperahies
ends Papltopediuns engey A relatively hugh barmdity, Funudiy m
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ser, such as a HomedeoOro tray You can alsa se a shallow cont
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WAT t 15 weater eaely, by doing £o you wll aveid
sending you papi 4 with water standing on its feaves or, heaven forbid, in s
ctown (the he [wo newest leaves) Number tro tde is the smaller the pot
the more fraquent the waterng - lo elaborate try once 4 week for ax mab and fanger
pots, every four to five days for smaller pots. The newer the bark and the dryer the
air the more ofien the watenng, if your bark 1s two years ofd it will be breaking dowm
(see below) and will need watering less often The object wath paphiopedilums is to
keep the roots moist but not wet.

FTLYZING There are many ‘methods” of fertlizing your paphiopediums To
keep it simple use a balanced formula {such as 7-9-5) at half recommended strength
for three weeks and a bloom type (such as 3-12-6) every fourth week In any case it
is & good 1dza to feach your plants at least ence a month This is accomplished by
watering with plain water untl water flows out of the pot for a while. The purpose is
to nnge out any salt buld-up. Speaking of salt do ot use water sofiened waith salt to
water any plant. Never feed a dry plant

FOTTIHNG Paphiopeddums are semi terrestnal i nature, meaning they grow n a
layer of decaying vegetation and detritus found on forest flcors. Therefore the need
to fertlize. Potting in small (1/8 - 1/4") bark recommended for orchuds will suffice;
though there are many *sophisticated” mixes used by growers. We use a mix of, 8
parts bark, 2 parts perlite, 1 part charcodl, 1 part sphagnum mess fndings, | part
lava rock and a dash of ag fime. See, it can be "sophisticated”. It 15 recommended
that you seak the bark cvemsght in water with 1 tablespoon of Physan per gallon of
water. The reesens for repotting are either the old nux s breaking down (Sterally
getung soft and looking more like dirt), or that the plant has oulgrown the pot. Take
the plant out of the pot carefully and gently clean off all the old bark and the dead
roots {usually found nght under the center of the plant). Cheose a pot that is just
large enough to get the roots into it without *cramming” them in. Don't make the
mustake of over potting, be wiliing to repot every year or two. Make sure that there is
2 good set of drain holes i the pot, pot shards or Styrofoam “peanuts” in the bottam
of the pot will keep the drain holes open. Hold the plant in the center of the pot with
the lowest leaf about 1/2 inch below the nim of the pot, add the appropnate sized
bark and tap the pot to settle any excessve air pockets, do not press too hard on the
bark as your fady shipper needs room to breath. Fill to just below the fowest leaf.
You might now mark the plant stake with today's date, helps us remember when we
last read this section. Unless it's really necessary don't repot when the plant is in
bloom as it may cause blcom drop.

FROBLEAIS Yes there are a few possible problems you vould encounter. Pests
are most likely to be in the form of mealy bug that are treatable with Malatiuon or a
dab of rubbing alcohe! on a Q-tip. Should you find signs of snail or slugs you can bait
and, if in a hurry to nid yourself of the critters, place a piece of lettuce on the bark, its
thexr favonte snack and you'll fiterally have them in the palm of your hand These

lines are ily very general. Conditions vary from home to home and
greenhouse to greenhouse. We suggest a visit to your local Orchid Society, Meetings
are held regularly and you'll find plenty of free help and, most bkely, a very fnendly
group.

Figure 4.12.  Orchid Care - Paphiopedilum Page of Niceorchid.com.
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Orchid Care

Orehid Care - Cut Orchids
Cattieya Dendrghium Paphbiopedilum

FRESH-FLOWER FOOD

Ouwr orchids come with fresh-flower food. This helps
bacteria from clogging the stems and prowides the food
necessary to keep your amrangements looking fresh
longer.

CUTTING When you get the orchids, remove the foliage up to the vase trim and
recut all of the stems. Tt 1sn't mportant of thas 15 done on an angle or straight. Cutting
the orclud stems with help the orchud drink water through the ends of the stem.
Cuthing the stems under water will remove the air pockets created from being out of
water and keep your flowers well hydrated.

WIISTING Misting your cut orchids is a good idea Misting raises the relative
humudity arcund plants. Since most orchids rely on the air for water and nutrients,
rusting helps keep orchids well hydrated, Another way to prolong the life of your
orchids 15 to completely submerse them in a bucket of water. If you don't have a
bucket, use the kichen sink by Bling it enough to completely submerse the cut
orchids. Keep them submerese for about ten munutes, This will breath new ife into
wilting cut orchuds.

TEMPERATURE High and low temperatwre problems abound duning the year.
Plants and flowers should never be placed on any hot or cold surface, nor should
they be placed directly in front of a forced-atr heating or air conditioning system. We
have found that cut orchids placed in areas where running water is located like the
kitchen sink or in the bathroom tends to help the shelf life of the cut orchids.

Figure 4.13.

Orchid Care — Cut Orchids Page of Niceorchid.com.
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iceeOrchid

Track your order

This page will help you track your order,.........

Cur orders are usually processed mmmediately upon receipt so you should receive
your order within the next 2 days. In any event, we undertake to deliver your order
within a mirdmum of 2 days. In the unlikely event that you don't receive your order
within this timeframe we suggest you take the following sunple steps:

1. Iake a note in your dizary of the date you should receive the orchid(s).

2. Make sure you save or print out a copy of your order so that you have all the
information to hand if you need to contact us. You should have already printed the
order confinmation page that was emaied to you.

3 If the orchid(s) still haven't arnived within a fucther 24 hours, emadl or telephone let
us know so that we can track your order for you

The Niceorchid.com Guarantee

If you are not satisfied with the frestiness or guality of the orchids you receive, please
contact us and we will offer a fill replacement. Your satisfaction is important to us.
Each orchid we ship 13 indinidually selected to make sure only the best orchids are
sent to our customers. That means you save money and receive the freshest orchids
possible. Most orchids are packaged for shipping withn hours after leaving the
greenhouse.

3
% Secure Shopping

Our opline secunty system protects you our customer. All transachons made at
Niceorchid. com are covered by our security guarantee. First, our securz server
encrypts all of yowr information: credit card numbers, name and addresses so to make
it mwisible to any mtruder. If ever there is an unauthorized use, we will pay the §50
charge most banks hold you liable for when fraud is committed. Please notify your
bank of any vhauvthorized uge,

Privacy

We will not share your personal information vath other organizations for commercial
purposes. Privacy is important to us at Miceorchid com. If we ask you for nformation
on our site, it 15 to make your sxpenente more pleasant.

customer service: customerservice{@niceorchid. com

We hope that you enjoy a trouble fize shoppmg expensnce with us but please let us
know ff you do have any problems so that we can put them right for you as quickly as
possible

For firther assistance, please call ug at (66) 668-5694 (M-F 7:00am to 5:00pm Sat,
8.00am to 4:30pm), and a meeorchidorchid.com customer service associate will be
happy to help you

Figure 4.14.  Track order Page of Niceorchid.com.
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Roundabout § 1,240 Plialaenaps Dendrohium § 990
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Plush B 1,320 Glowing Ewtbers § 1,250 Phoa Flower 8 1,500 Pixk Phalaesnopsis 8 1,860

Figure 4.15.  Pink and Red orchids Shopping Page of Niceorchid.com.
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Product Code: 13.11

No, the price tag on this orchid is not & typo. Out of 10D plants, a
grower is lucky if they are able to produce twenty five plants that
look like this. This plant is shipped in bloom. Yery rare.

Reguiarn: #2468
Our Price; 6 1,500

Select Quantity: h ~

fmportant Delivery Infermation

Home | AboutlUs

Copyright 2003 niceorchid.som

Figure 4.16. Detail of each orchid in Pink & Red Category.
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orchid potting made fmﬁy)’/?

Grand Deluxe § 1300 Seleci Phalaenopsis 8 750 Mulid Branched § 840

Phalacsopsis B 1,190 Dendrobium 3 1,090 Mediwm Catileya § 940 Mini Catleya 8 920

L oo Dsenerad i

Teday

i

orec

s, e
o ¥ sy

Baby Catileya B 790 Kind Catileya § 920 Phalaenopsis 8 1,560 Phalaenopsis 8 1,560

et {“ R ol ey o Ueiograd
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i

Figure 4.17.  White orchids Shopping Page of Niceorchid.com.
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St. Gabriei's Library, Au

s C v Wi

Product Code: 2.14

niceorchid.corm is proud to offer large specimen cattleyas like
this white C. White Sail - Bebe White x Olive Pierson. This large
cattleya comes in its eight inch growing pot nestled in a wicker
basket. Mature cattleyas like this one arg prolific bloomers.
Place it somewhere bright indoors and with proper care will
bloom all year. Even when it s not in bloom, the foliage makes &
nice center piece. Stands about 24 inches tall. Recommended.

Regularn: 82,208
Our Price: 3 1,160

Select Quantity: ’1 }Ad

tmpertant Delivery Infermation

Home | Abogtls

Copyright 2002 nicestchid.com

Figure 4.18.  Detail of each orchid in White Category.
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the orchid care CD ROM you

Ny have been waiting forl

Purple

Select Purple 81,598 Misswni 81,198

R fdo . Leivetes
o, info, Veday - 1

Mind Catileya 8 890 Kaniefon 81,2008 Wedding Promenade B 1,130 Lavender 8 1,000

Cahiog et 5 (g% 1 S, Jeiieated 5 3Z2RY
Deinerect 1~ info lf&; CE wio Decesract z’r‘)g%t; i

05 Yoy 0 HER o Yeoday oday

Grand Delwe 730 Pwple Phalsenopsis § 990 Liitle Rose § 1,240

g o ivarEl i GEVRES i o eSS
M0 Yaay o G T il FRGSE T

Figure 4.19.  Purple orchids Shopping Page of Niceorchid.com.
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Product Code: 3.26

i1 had to pick a perennial favorite among the smaller purple
phalaenopsis type orchids our Dips. Queen Beer "Mantefon”
would be my cheice. As mature plants, this orchid ie a
spectacular site. Mature plants produce multiple spikes at one
time offering a profusion of blooms. The green foliage is thick,
almost hard, and produces a tinge of red. Comes with ceramic
pot shown. Stands about 12 inches tall. Perfect for any decor.
Should be kepl moist at all times.

Regular: 81,988
Our Price: 8 1,200

Select Quantity: 31

fmpodant Detivery Information

Home | About s

Copyright 2003 nisscrchid.com

Figure 4.20.  Detail of each orchid in Purple Category.
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: / the orchid care CD ROM you
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Brs. Ada Keiliana B 1,300 Orchid World 8 1,398 Poris of Paradise B 1,200 Suwmoner Dream B 1,238
LR i"“ . A

i o EuERIEE i B e
R Taday f S Today i

Yellow Milionia 8 1,000 Gold Nugget 8 900 Burana Jade 8 1,240
-

Denvaten
Today r
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Colden Girl 81,120

ok o DEIVEIES
WO Today r

Figure 4.21.  Yellow orchids Shopping Page of Niceorchid.com.
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Product Code: 4.312

it's the small things that count, especially if it's a miniature orchid
like this Oncidiura Cheiro Kukoo "Tokye.” Fragrant, fong lasting
and prefty to look al, this mini oncidium makes a great gift for
any occasion. Comes with wicker basket shown. Stands about
elght inches tall. Rare.

Regular: §-1:658
Our Price: 8 1010

Select Quantity: ‘?

impordant Delivery Infermation

Home | AboutUs
Cepytight 2003 nicearchid.com

Figure 4.22.  Detail of each orchid in Yellow Category.
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orchid potting made easy

Maroon Lady 8 1,200
1-1e3 r

spdo

Daivoe
Teday

CT Red Fantasy 8 1,190 Orange Epidendrum 8 1300

Detnersg r‘ ‘o

2 Dresosaran
sy d
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L
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Oxchid World 8 1,750 Yu Fin Pear § 1 350 Rawdow Jesier B 1,630 Blue Dendrobiwm § 1 830
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foday r Today A R r
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Figure 4.23.  Collection orchids Shopping Page of Niceorchid.com.
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Product Code: 511

Our featured orchid is a Calrn. Jungle Manarch Everglades which
was narmed after the nursery in the Florida Everglades who
developed it. Colm. Jungle Monarch Everglades s popular among
orchid growers because of its vigorous growth habit. It's used by
growers as a parent plant to create what is known as Intergeneric
orchids or orchids with more than one genus. ¥e like this orchid
because it is so prelty, The backside of the flowers are g
brown/yellow color. The front of the blooms are brown, yellow and
white. The yellow tipped bloorns give it a fragile appearance and
one canl help but be atlracted 1o its pedectly arranged blooms.
Padfect for the home or office. Cornes with this decorative
Spaghrum Moss Basket.

Regularn: 2398
Qur Price: & 1,600

Select Quantity: h

ABRRLAE

fmportant Dalivery Information

Home | AboutUs

Copyright 2003 nicecrchid.com

Figure 4.24.  Detail of each orchid in Collection orchids Category.
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w(Derchid

‘Mowls  ComtaciUs  Delteryhfo  Orchi

Your Shopping Cart

Description Price Cuantity Total  Remove

Mini Cattlaya 39%0 1 3 9%0 Remove

Blue Dendrobum 31,830 1 31,830 Remove
Plus Shipping Cost 8 150 Total: 82,970

Figure 4.25. Shopping Cart Page of Niceorchid.com.
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Who will be receving the gift

Select delivery date : [
First Name : r—_“*”—
Last Name : | I
Address r“W
Provinee : r—.wwm
Zip Code : T
Pllt;lle : !—-W
Sender Information

First Name : FMW
Last Name : R J
Address W P LY
Provinee : T
Zip Code : {ww
Phene : MM
E - mail: FW

Payment Infonnation

Credit Card: ¢ Vi  Mastecard ¢ American Express
Number : ;
Exp. Date: ot 7} [Year ~]

Figure 4.26.  Fill Information Page Niceorchid.com.
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Customer Information

Delvery Date May &, 2004
Recewer Phone 0-1899-7125

Order Number 291003

Billing Address

Name Arpa Leelawatwatana
Address 141 Ranong 1 Dustt
Province Bangkok

Zip Code 10300

Phore 0-6786-7906

E - mai arpalee@yahoo.com
Shopping Infermation

Name Tidwichai Sutud I Ayuttaya
Address 914605

Province Nontabun

Zip Code 10100

Figure 4.27. Submit information shopping online Page of Niceorchid.com.
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the orchid care CD ROM you })?“y’

have been waiting forl

Thank you for shopping with us. Your order has been received and
will be shipping as soon as possible. Please visit us again soon !

Figure 4.28.  Thank you Page of Niceorchid.com.
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St. Gabriel's Library, Au

orchid potting made easy x‘ﬁf’
) very easyl /?

Welcome Mailing List

Girder Online Today! Iarpalee@yahoo.cem

Niceorchid.com provides you a convement tool

t¢ order orchids online te be delivered to

anywhere in the Thailand. We take pride in Testimonials

offering a distinctive style and quality in our  Thank you 20 much for taking care of my specia)

orr:hids anci gu&.amcﬁ your satisfaction anangement, | appreciste the extra care you took
with my flowers. | 3m neweto the web and your

weebsite 12atly made it easy. Looks like | got ludky
and found the best flodst in Portlangdt Becky

With many selechons for all occasions and AN
Largste

holidays, our prices are very affordable and the
guality 15 unbeaten. Ordenng is very sunple and  we will definilely be using you again! Thanks fai the
gasy. Your payment mformahion is processed iresh fiowars and great serdsel Jorey Sporse
through the secured line and will be kept strictly

confidential. We are constantly upgrading this site

with new features and ideas. Please visit this site

frequently.

Thank you for taking a moment to explore ouwr
site. We welcome the opportunity to create any
of the custom designs you select on-line, or call
us tell-free at the studio if you have semething
special i mind,

FAVORITES

Figure 4.29.

Subscribe for receive newsletters Page of Niceorchid.com.
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the orchid care CD ROM you
iy have been waiting forl

You have been added to the st Nice orchid

Your e - mail address , arpalee@yahoo.com has been subseribed to Niceorchid
A notfication e-mail has been sent to your address .
arpalee@yahoo.com with a bnef summary of the list and

mstructions on how to unsubscrib.

Figure 4.30.  Confirm subscribe Page of Niceorchid.com.

55




V. PROJECT IMPLEMENTATION

5.1 Overview of Project Implementation

Niceorchid.com create for person who interested in orchid to receive convenient
in finding information about orchid care or other so we create our website easy for to
use. And website can save time and cost for customers when they want to shopping.

5.2 Project Testing
Create Scenario
Situation:
Now Arpa is looking for the pink orchid for Tidwichia’s birthday. Her friend

suggest Arpa to visit our web site: www.niceorchid.com in the Shopping “Pink & Red”

section. There, she can view both pink and red orchids with the enlarge photo together

with the product details.
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o il

=)

Wefcome

Order Onfine TodayX

}atpalee@yahoo,com

Niceorchid com provides you a convenent tool

to order orchids online to be delivered to

anywhere in the Thaland. We take pride in Testimonials

offering a distinctive style and quality in our  Thankyou so much for taking care of my special

orchids and guarantec your satisfactiorx angngement. t appraciate the extra care you took
wsith my Hlowers. | am new o the web and your

website really made it easy. Looks like 1 got ludky

and faund the bast flodst in Portland! fecky

With many selectons for all occastons and :
Langsion

holidays, our ptices are very affordable and the

quality 1s unbeaten. Ordering 1s very simple and e witt definitely b using you again! Thaeks for the
eazy. Your payment information is processed fresh ilowers and great senise! John Sporse
through the secured line and wall be kept strictly

confidential. We are constantly upgrading this site

with new features and 1deas, Please visit this site

frequently,

Thank you for taking a moment to explore our
site. We welcome the opportunity to create any
of the custom designs you select on-line, or call
us toll-free at the studio if you have something
special m mind.

FAVORITES

Figure 5.1.  Subscribe for receive newsletters form Niceorchid.com and go to Pink &
Red Orchids Category.
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Figure 5.2.
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Product Code: 1.2.7

The popular orchid that looks fike a pansy! niceorchid.com now
offers some of the nicest miltonia orchids available on the
Intermet. We pledge to send the nicest miltoria orchids that you
may have seen. iost miltonias we ship are sent with a minirmum
of two spikes. if you are lucky you may receive one from us with
four or five spikes with a 1ot of blooms,

Regular: #4590
Our Prce: 980

Select Quantity:

tmportant Detivery Information

Home | About Us

Copyright 2003 niceorchid.com

Figure 5.3.  Click info button for read detail of orchids and click add to cart for
shopping it.
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more than twe dozen step-by-
step demonstrations Iy‘?

Yeour Shopping Caxt

Picture Description Price Cuantity Total  Remove

Mins Cattlaya B 990 1 3990 Remove

Plus Shipping Cost B 150 Total: B 1,140

Figure 5.4.  View shopping cart and price that have to pay that plus shipping cost and
click Complete order button for finish shopping.
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orchid potting made e;aﬁ,\/)ﬁ? G

} vary @88y}

Who will be receving the gift

Select delivery date: CSAIG/2004
First Name : Tidwichai

Last Name ¢ WW;—.._.W;
Address : {%"g“‘"""“”’”‘“““w

Province : W
Zip Code : WW
Phone : W
Sender Information

First Name : WMW
Last Name : W

Address: T
Province : W _______ W
Zip Code : e

Phone : ﬁ;—G?Bﬁ-?‘E}Oﬁ
E - mail : !a:palee@yahco,com

Payment Information

Credit Card : & Visa £ Mastecard O American Express
Number: 1234567891234
Exp. Date : [auty -] [2003 ~]

Figure 5.5.  Fill all information in blank form and click verify order button.
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orchid potting made easy “*‘y"
D) very easy! /7

Customer Information

Delivery Date May 8, 2004
Receiver Phone 0-1899-7125

Order Number 291003

Billing Address

Name Arpa Leelawatwatana
Address 141 Ranong 1 Dusit
Province Bangkok

Zip Code 10300

Phone 0-6786-7906

E - mai arpalee@yahoo. com
Shopping Information

Name Tidwichar Sutud N Ayuttaya
Address 914605

Prowvinice Nontabuni

Zip Code 10100

Figure 5.6.  View confirm shopping information and then click submit order button
for final confirm.
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orehid potting made easy
very easyl

hout

Thank you for shopping with us. Your order has been received and
will be shipping as soon as possible. Please visit us again soen |

Figure 5.7.  Thank you page for her shopping.
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St. Gabriel's Library, Au

5.3 System Implementation

The proposed system is an additional feature to visitors with an entirely new level
of sales information provided over the Internet. The requirement of the systems is as
follows:
5.3.1 Hardware Specification

There are 2 sets of PC; Pentium IV 1.8 GHz Processor, 256 MB of RAM, 60 GB
of Hard Disk, 17 inch Monitor, Keyboard and Mouse, Printer, CD Writer and Modem.

5.3.2 Software Specification

There are Window 98, Me and XP; Internet Explore 5.0, HTML Editor, Macromedia

Dreamweaver and Adobe Photoshop 7.0.1
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VI. CONCLUSIONS AND RECOMMENDATIONS

6.1 Conclusions

Niceorchid introduce an on-line website for whom interested in orchids. The
completion of Niceorchid.com has enhanced the existing manual orchid farm with
online computerized system which helps the Company increase performance and
productivity. The key success of the company’s online business is selling product of the
highest quality with excellent customer support, communicate with our customer base
through continued use of the our website, retain customers to generate repeat purchases
and contribute to its customer’s satisfaction and most importantly to their reliability on
the company service.

Niceorchid focused on the area of customer service such as information on-line ,
payment options to enable it to differentiate from other competitors. The website
Niceorchid.com is designed to present the company , product and service to customers.
The key success of the website is designed functions and easy to navigate. Moreover,
cost analysis of Niceorchid.com such as break-even and return on investment, with the
assumption of risk involved in operating business.

Finally, the website could not be successful without the above mentioned. If the
proper approach has been taken and implemented, the company shall see a positive view
of on-line e-commerce to achieve in sales and services as another alternative channel

effectively and efficiently for the company’s future.
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6.2 Recommendations

Niceorchid plans to increase the number of product categories such as have more
color of orchids for collection. Besides selling and assembling orchids, Niceorchid plan
to increase the part of “Accessories of orchids”. Finally, Niceorchid has set the

objective to make Niceorchid.com the first complete orchids website.
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APPENDIX A
DATABASE DESIGN
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Database Design

wile oo wiih gl
c R SRy R 181

o | email [ dae ] cominent

- 1 arpaleeyahon.com 855/2546
L 2 tidwichia10@yahon,com B/5/2546
3 aummusy®yabon.com 29/3/2546

4 umruay@yahoo.com
5 thipsudatdyahoo.com
& sotirat@yaoo.com

7 pab@yshco.com

& aor@ahoa.com

9 oKty ahon.com

10: oun@botmail.com
11 puk@hotmail
12 benz@yahoo.com

13 kennka@hotrmaitcom
4um@yahoo.oom

- 15: bughig@hotmail.com 14/9/2546
18 unhotmail.com 170/2546

B 22/9/2546
L] 18 narerat@yahoo.com 2312546
L 19 mam@hotmail.com 30/9/2546
F 20 vatta@hotrail.oony 1/10/2546
= 21 ruchiQyaos.com 11/10/2546

28 resay@y st ouLom 12/11/2546

23 poranee@hotmail.com 13/11/2546

PRz HUS By R N

A.1l. Database of E-mail.
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af wAle  gpond wpe gy andse  wdsdin
*

NS . AL BT, <
SRRV 8 35 SR

-2y £
Froduct 10 | payment | credit_number i rats | ’ exp_dats
13 amey 1240 B/5/2010
. 22 vl 2 960 8/12/2015
24 master 5896412536075469 290 12/8/2010
- 25 master 25634896512354%6 890 10/12/2015
- 26 via 2EBII62ESE46952 7 247772014
o 27 visa 2526085412563752 1300 25/3/2005
u 20 visa SEET954685456662 %0 22/1/2005
B 23 amex 4564545334564 393 1120 ‘28/9/am11
» 30 amey 973435 167B554461 1320 28/9/2016
n 31-ames A434311354976645 1150 241172010
n 32 master S345643131564564 1500 130/12/2005
» 33 master 4546456456461231 1060 9/5/2009
- 34visa 1234564513213333 1300 77642008
N 35 visa 5345645646454621 830 9/9/20011
N 36 master 1231564+68794624 7 9/12/2011
" 37:arcex 1666466334769955 1190 571072010
B 2B via 1156568023745699 1090 8/11/2012
- 39 visa S354645637696422 940 20/11/2015
n 40 master 14563005460848608 920 14/2/2005
L 4L master 4555643114869511 750 5/12/2013
- 42 paster 5346431247865344 920 771202009
| 43 gy 1267673789344565 1560 179720044
L 44.areex 4354111145676997 1560 23/5/008
] 45 amex 420RB63342757668 1188 29/8/2011
n 46 viea SEHE0EOT23066574 1200 7/3/2015
N 47 master 4235896444425566 1030 37472006
n 48 viss 1235965455555446 80 29/3/2016
] 49-aroes STREHTBT6599545 1000 2/3/2011
4569867976443458 1100 2/1/2009

S e e
fsmdow ] o] 1 ? lbl AL s 29
dutiudsya UM

A.2. Database of Payment.
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@ [03 PRI ) SR T VIVE )

umsn sduug soidsu

wdein  whaiv B

- @y S B HLE YR A e gy B
PID | sender_riame | sender_address {recener_rsme| receiver_addrets | date_order | dabé__recem‘d

i tidwrichai 917605 aunphormueng rontsbxri  arpa 141 ranongl bangkok 1412746 B/12/46
Ll 2.@pa 141 ranengl bangkok tidhwichai 91/605 sumpharmusngd nontabur 1/5M6 87546
L Zipiyathanck 23 alngchaun banghok supatk 123 dusit bangkok 2/4/48 6/4746
L1 dpocanes 25 sathermi banghak g 257 lardplod bangkek 12/8/46 15/8/46
P} Sthipsuda 125 bsdplod bangkol: fhanapra 236 jatujak banghok 13/9/45 179446
] Gisotirat 56 bangkan bangok banchong 246 bargrumpon bargkok 244746 714446
| 7kamnika 186 bargsue bangkok thipeuda 285 bungsus bangkok 30/8/46 $K/a6
L] sthanapun 135 dusit banghok rattanapery 183 prakanong bargkok 10/13/4% 14711746
] 9 hanchong 145 jatujak bangkak piyacharok 159 prawat bangkok 1/12746 10412 4%
L | 10 ratanaporn 165 ramirtha bangkok nareerat 149 radehadume baoudck 171746 541736
i | 11rattanapong 189 ramiumhang bangkok ratznaparn 176 silorn bangkok 972048 14/2/46
| 12kitime 289 rungsit bangkok ntirat 269 dusit bangkek 37346 6/3/46
L | 13irg 269 dusit bangkok poraneg 289 rungsit barghok 5/7/45 1077446
| lnaresat 176 silom barsgkek suniss 189 ramkurnivarg banghok 5/3/46 BARME

15 prasert 149 radchadum i bangkok WSS 165 rantintha bangkok 2/10/46 7/10/46
L | 16 supakk 159 prawat hangkok patchara 145 jatujak bangkok 574146 10/4/46
L 17:pormpun 183 prakanong banghok Saowanes 135 dusit bangkok 22{31/46 26/11/46
| | 18sunisa 286 ungsue bargkek nuntivat 156 bangsue bargiok 12/8/46 17/8/46
| | 19'wassana 246 bangrumpoo banghok harnka 6 bargkan bangikok 29/11/46 2/12/46
|| 20patchera 236 jatujak bangkok pornpUn 125 ladplod bargkok 412146 10/12/46
L] 21 saowanes 1267 Jardplod banghok prasert 75 sathorn banghok 2/2/46 7/2{46
| | 22 nuntiwat 123 dusit bangkok kitima 22 talngehsun bangkok 37046 8/7f46

{entnu 14 ¢

1pmnditiudaya

A 3

Database of Order.

70




i wale  pmne  ugse

slevy gmdsw afosia whaw B

oautiuling,

A.4. Database of Product.
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B HEL Y H e .
kind | descrption rate stock
3 BB Catiizya Mildly fragrant, Pratty to look at. Rare, 1240 50
P 22 DeadrcOium this special pirk dendrabium with bro spibes 930 50
- 24:Paphiopadilum This littke red archid won an Award of Merit 930 50
] 25 Derar obiur Ifuere sphe Briterough o make Bwm semile, 850 52
L] 26:Derckobium The popular orchid that locks 1ke & parsy T4 50
- 27 Deredrobium An orchid, e good Karma, 1300 50
P 28 Paphiopedilum wispy growth habit. Nice fully shapped fiovers, &0 S0
L] 20 Catdeya Livieg Fre "Glwing Enbers” prodices fre red 1120 50
L] 30 Paphiopedilum the price tag oni this orthid is not & typo. 1320 50
L 31.Dendrcbium Got someare very special on your gift fist 1180 50
" 3Z:-Paphiopadilum orchids grown in Southern California 1500 50
L 33 Cattleya This large cattieya comes 1n its eight inch plece] 50
P 34 Pagduopeddum Shunning is the word that test describes 1300 54
] 35 Derakchium Moth Orchid as they are comrenly catied, 550 50
" 36 Paphiopeditam That means vou are going to gt a very large plant 750 50
- 37 Paghiopedilum The: cattleya has up to pine spectacula bloonts 1190 50
- W Cattleya This "einisture” dendrobium crignatad down 1050 50
| 3¢ Derekrobium erchid plant byside o specially sized box. 940 50
P 40: Paghiopedifum Danty, Fragrant, Easy to care 920 50
f 41:Dendrobium lke this Phalsenopsis ‘Wedding Promanade’ 7 50
] 42:Pahiopediium Miiatre cochids Hke this "Cherry Dance’ 920 50
P 42 Derck o Make that ocCasion exty special by serding 1560 50
- 44.Dendrcbium tdake your gift of a puaple orchid extra speciat 1566 50
L 45 Paphiopsdilum this archid's almost borsai growih hsbit, 1188 50
. 46. Dendrobium Sirnilar t Brassia Mzm. 1200 50
- 47 Cattleya e most popular novelly Phalsenapsis archids 1030 50
P 48 Paphiopeditum Quean of Grahids s 3 fitthg name 50 50
] 49 Pagiopedium 1t weas hard © capiure be dark green 1000 50
P 50; Dardrobium The soathing colors of this rare yeliow Mittonia 1100 50
f $1 Cattleya what better way 1 send a Happy Brihday wish G60 Sa
| 52 Dendrobium Serding crehids is possbly the mast thoughdul £60 59
- 53 Cattleya It's the smai things that count, 1040 50
- 5S4 Cattleya yelow Phalssnopsis is sure t be sppreciated 1120 50
) TN
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