ABSTRACT
The Homestay programme in Thailand is gradually evolving into a maintain tourism product.
This kind of accommodation offers the opportunities for tourists to get close to nature and to learn
about local culture. Many tourists came to Amphawa to experience the exotic landscape and activities.
Homestay in Amphawa developed, both in construction and services, in line with the demand of
tourists. However, the development lost the direction on controlling the quality and tourism growth
continuously in Amphwa and led to the environmental degradation.
In this study, is conducted to, firstly, gain better understanding of the tourist’s criteria for
selection of homestay. Secondly, the study intends to look into tourist’s perception of homestay
experience and thirdly, their attitude to homestay development on the environment. This research was
explored by surveying 305 respondents at 11 homestays in Amphawa during August and September
2009. To investigate the model independent sample t-test and ANOVA were used to test the
hypotheses.

Out of 305 respondents of this study, the majority of the respondents visited homestay in
Amphawa for more than one occasion. The main reason to visit Amphawa homestay was experience a
different way of life, staying there for 2-3 days, group size ranging from 1-6 persons, having spent
more than 500-1000 baht for stay in homestay, unorganized trip, sun-lust type of tourists, who
preferred to relax in natural setting, travelling by private car, using their previous experience
information to select homestay, and eating local food was their first choice outdoor activity .

The research highlights the importance of attributes that tourists consider while selecting a
homestay. Significant differences were observed among Amphawa in terms of duration, group size,
tourist type, and trip type. Consequently, this study would recommend some improvements as for the
continuous development and environments for the better of homestay based on trip characteristics.
Finally, managerial implications are addressed and discussed.
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